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Editorial

Silence Is Deafening as San
Bernardino Ballpark Gets
Built
v. ork progresses on the new
minor league baseball tadim in downtown San
Bernardino, the nature of funding for
the project seems to get more cloudy.
Meanwhtle, the cit) 's stlrnt rnajorit)
has lh ed up to its reputation when it
comes to commenting on the project,
est1rnatc:d to cost a' much as S20 million when all ts said--or not ;.aid--and
done.
A.., v.e were about to go to pres.,,
the San Bernardino City Council was
prepanng for another pubhc discusSIOn on tiS City's tadmm Con.sidering
the twists and turns that the project has
taken to date, )OU'd thmk a good number of concerned citizens would he
there
On Nov 20, the counctl voted to
contmue construction of the ba.;eball
park, but postponed until Dec. 4 any
commitment to a March date for a
gaming election that could help fund
the stadium project.
A promiSe by San Diego-ba,ed
"Rounding Third" to foot the bill had
fallen through a week earlier, when the
city failed to renew the company's
exclusive development agreement for
a proposed casmo along wuh the stadium.
City Clerk Rachel Clark has
warned that the council must take
actiOn by the first meetmg in
December to get the gaming issue on
the March ballot. On Jan. 1, a

-~

tatew1de moratorium on gaming
clubs tarts.
If all of that's not enough to stir the
blood, )el another cold-cash l&,ue "a'
due to enter the fray on Dec. 4, v.hen
Clark's scheduled to present pos 1ble
fundmg sources for the election
;'l;ced more ea-,onmg m this kettle
of fish? Well, there's a idesho"' of
pcrsonaht) clashes as well.
Mayor Tom Minor ha-. accused
C.ouncil meml>ers Valerie PopcLudl<~m and Ralph Hernandez of trying to blackmail him for his support of
an extensiOn of Rounding Third\
agreement and a financial guamntee to
a Redlands car dealership. PopeLudlam and Hernandez were voted
out of their council sea~ a-. of ~1arch.
At the la-.t meettng, Pope-Ludlam
said she supported the stad1um, but
argued that the counc1l should constder alternnuve financing because the
ctl) can't aflord to pa) for construelion. Sull, he voted with four other
council members to contmue the constructJon.
And, in a telephone interview,
Councilman Hernandez made a veT)
mterestmg observation. He said,
"There ha,n't been much public reaction at meetings. I've yet to hear one
member of the pubhc 'peak up against
the stadium, or the co't in public funding."
In these days of crime and overworked police forces, rismg tides of
traffic and laggmg road construction,
we find the apparent lack of public
interest in San Bernardino incredible.
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Commentary

High Jacking of a County

Commission
by Hank Srol6

he R1verside Pre~.1-Enterprt.1e
complete!) mtssed a maJOr
,tory rhurnmg awa) under its
very no .: for full) half a year-one
with mao;sive, county" ide political
implications
Last January, the
R1ver:-.ide
County
Board
of
Supervisors convened a spec1ally
appomted
CommissiOn
on
Reorganization & Structure (ghao;tl)
title!): an elite group of II d1 tingubhed ciuzens-l\\0 from each
Supervisorial Jistrict, plus an
appomted cha1rman. Their stated
purpose wa.' to suggest creauve ways
of improving county go' emment.
Every two week.' or so, the
blue-ribbon commission met at
Riverside's Mis,IOn Inn. For the next
eight months, they met. These public
meetings were left totally uncovered
by the Press·EIIlerprise. Only at the
very end did a P-E reporter finally
show up-tn August, when the commis,ion adopted its final recommendations for the Superv1sors. The
result of this one-time coverage .,.. a' a
lengthy and approving front page
story that accurately described most
of the group's major recommendatiOns.
However, the P·£-hence P-E
readers--remained blissfully unav. are
that throughout all of those previous,
uncovered meets, a single Supervisor
and his appointees, especially the
chairman, had been steamrollenng
their own agenda to the exclusion of
all others. For whatever reason, they
advocated two crucial proposals: I)
Converting the county post of Chief
Administrative Officer (CAO}-currently appointed by, and respons1ble
to, the Supervbors-into an elected
position, preferably with a term of 10
years(!); and 2) Becoming a charter
county, with the number of elected
Suprrvisors to be increased from the
present five to us many as 15. Etther
proposal, 1f implemented, v. ould have
turned count) government upside
down-not comc1dentally reducmg the
( oachella Valley's mfluence to VIrtual non-extstence and rat mg that
of
htgh-populallon
Moreno
Valley/RJverstde to crushmg dominance.

T

For SIX months, the chatr
blocked commission members from
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I.E.B.J. Close-Up:

~

proposing .my tnp1cs hut tho e
Meeting .1gendas were 1mpo ed by
the chairman. Endless testimony
from department heads consumed
nme, but never, not once, did they
lead to
ubstanllve discu~s 10n
between commb. wners. D1ssent was
brushed astde. Published mlnutes-alwn)S late, and the worst-wntten
that we have ever o;een-were doctored when they were not mcohcrent.
Not until mid-summer, and only after
hearing expressiOns of Supervisorial
concern, did this strange cabal concede failure. At last, comm1s.o;1oners
were permitted to advance the1r own
rdeas.
Thus, the final recommendations-so admiringly portrayed by the
P-£-had been \\hipped out in a mere
two meetings and contamcd no reference whatever to a charter county,
increasmg the number of Supervbors
or electing a CAO-czar. The p.£
ttself didn't knov. that these potentially shattering proposals had even been
made, let alone used to throttle discussion of unrelated subjects; nor d1d
it know that quiet signals at the II th
hour from four disturbed Supervisors
had been needed to open up the
process. By not ~ending a reporter to
cover the earlier meetings, the P-E
had missed the real story-a tale
crammed with juicy. mysteriously
motivated political machinations at
the highest county levels.
Epilogue: Our own De~crt Sun
didn't cover the commission's deliberations at all, not even the group's
final recommendations. Thus, it had
zero first-hand knowledge on which
to ground its opiniorto;. But that tnvial detail didn't stop the Sun from
editorially praising the commb.~ion's
work only a few days after the P-E:~
account. The1r opmion piece lauded
the creative wtsdom of commission
members, including Supervisor Roy
Wilson's tv.o Coachella Valley
appointees-although it neglected to
mention their names. For the record,
these two indefatigable valley members were Sheila Grattan of Palm
Springs and Dave Hernandez of
Ind1o-both of whom performed )COman ervtce in defendmg desert interest

--Reprmted from Palm Springs
ufe magazine ~ llh permtssion from
both author /lank Stokes of Palm
Desert and the magazme.
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his month's Close Up
focuses on a soft-spoken
and polite city managn 1n
the obscure city of Signal Hill,
population S,ROO .1nd surrounded,
literally, by the city of Long
Beach. Our interv1ew is wtth
Douglas La Belle, whom Chino
Hills offic1als have cast m a lead
role toward changing their city's
image as an lnl,lnd Emptre slacker
when it comes to commerctal
development .
Chino Hills City Counctl
appointed I a Belle, 52, as city
manager buck in early October,
and set Dec 4 as h1s first d.ty of
work. In mid-l'ovember, we mtcrviewed La Belle via fax and phone
calls to S1gnal Hill, where he
cooperated with grace despite
being very busy tying up loose
ends in his last days on the job
there.
At Chino Hills, La Belle
replaces Robert Van Nort, the cit}
manager since 1992 who 1s retiring. La Belle is a seasoned city
administrator, with more than 30
years of municipal experience and
a reputation for success in the economic and community development arenas that have frustrated
many a city manager in Southern
California in the 1990s. Under his
tenure at Signal Hill, the little city
amidst some West Coast giants
obtained an auto center, Price Club
and Home Depot. Some of the economic development projects that
La Belle has been credited for
helping to bring to other cities are
the Huntington Beach Hilton Hotel
and Cerritos Auto Mall.
While Chino Hills has a Kmart
and numerous strip shoppmg centers, it Jacks big businesses in general. La Belle said he looks forward to using his experience to
attract big business and industry,
in the name of growing the city's
tax revenue base. And, he emphasized that he's not leery about
leaving Signal H1ll's smallness to
manage Chino Hills, population
55,000.

T

IEBJ:
Congratulations on
your new position with the city of
Chino Hills. How d1d you come to
hear about the position?
La Belle: I became aware of
the opportunity when it was adver-

A closer look...

Family: Married for 32 years, with
three grown children and a +year-old
granddaughter

Age: 52
Edul-ation: Bachel<'r of Art, degree:
in Political &;ence from Cahfomia
State Uruversity, Fullerton

(rilab: To contmue, for the foreseeable luturc, in local government
Hobbies: Readmg, and cnjoymg college football and oo.,ketball
:"<ame: Douglas I'. La Belle
PO!>ition: A' of Dl.>c 4, Chino
Cny Manager

Hill~

tised m the "Western Cit)" magazine, a professional publication.
Curre~pondingly,
I
applied
through the Executive Search firm
that was conductmg the recruitment.
IEBJ: What other cities h:l\ e
you worked for, and what other
prior careers have you had'!
La Belle: My entire professional career has been spent working for local government and
cities. I began with the city of
Garden Grove in 1964 as an
administrative intern, and have
since worked for the cities of La
Mesa, Garden Grove, Marysville,
Cerritos, Huntington Beach and,
most recently, Signal Hill, where
I've been city manager since 19R9.
IEBJ:
What is Signal Hill
like, and what do you consider to
be your best accomplishments
there?
La Belle: Signal Hill has a
population of 8,800 and is completely surrounded b) the neighboring city of Long Beach. In
terms of my accomplishments, I
tend to look at things not as my
accomplishments, but the accomplishments of the organization
during my tenure I've been very
fortunate to hnve had the full support of the city council and department heads. I've been able to play
a part in helping the organization
strengthen the city's economic
base through the development of

Quote: ''I thmk that I c:m contn11\lte to
devdopmg ,1 h;~ancc between commere~~ and rcsido:-nti;~ development m
the L'Ommurul). I\ e been successful
with thm in other cities."

the Signal Hill Auto Center and
other prOJects, such as Home
Depot, To)S "R" Us and the expansion and retention of Pnce Club.
We have also Implemented a
business
retention
program
designed to help our ex1sting businesses grow and prosper. Also during my tenure. the ctt) council and
community have reached closure
and consensus on the residential
Hilltop Plan. This prOJeCt, when
ultimately implemented by developers, will benefit Signal H1ll for
many years to come.
IEBJ :
What goab do you
have upon stepping into your new
role at Chino Hills?
La Belle: To assist the ctty
council and the entire organization
in achteving the objectives as
envisioned for Chino llilb. My
goals will be shaped by the policy
directtves that will be set forth by
the Chino Hills City Council.
IEBJ: Describe the best qualities for a city manager to have.
La Belle: 1 don't know that
there is a set of best qualities for a
city manager to have. Each community is d1fferent, and has different needs at different points in
time. Qualities that I believe I
have as an individual include a
management style that is open ami
communicative. I will be looking
for cost effective ways to achieve
in the delivery of quality goods
and services and pro-active pro-

grams to the restdents and buslne ses of Chino Hills
What do you ltke
IEBJ:
mostfleast about bemg a c1ty manager?
La Belle: What I like most IS
bc1ng ,1blc to be a p;1rt of delivermg serv1ces thnt 1mpact each of us
on a daily bas1s. The rewards are
readdy apparent! II I hdd to ptck
out what I like least, 11 would be
never having all of the re~ourccs
that one need to meet all of the
erv1ce and program demands of a
given organization
IEBJ: What advice would you
g1ve to 11 college graduate who
aspires to a career rn city admtmstration?
l.a Belle: My ndv1ce would be
to afford yourself the opportunit)
through a pa1d or non-paid internship to learn us much as you can
about the importance of local government in the lives of each of us
1 had th1s opportunity while st11l an
college, and that's where my deci:.lon .,.. as made to pursue a career
tn local government.
IEBJ: Cite some of the key
problems that fnce cities in general, and Chino Hilb in partccular
La Belle:
In general, the
needs of a community usually
exceed the economic resources
available to meet those needs. A
major problem facing all cities
continue to be the unfounded
mandates that are imposed at the
state and federal levels upon
cities. In Chino lhlls, the development of an economic plan to match
the sen· ice demand of a growing
community will be of particular
concern.
IEBJ: Is there anythmg that
you would like to communicate
directly to the citizens of Chino
Hills as you step into your new
job?
La Belle: Yes. I appreciate the
opportunity that has been afforded
me by the Chino Hills City
Council to serve as your city manager. I welcome the opportunity to
help the city achieve its goals and
objectives. I am looking forward
to being part of the Chino Hills
family.•
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Inland Empire Profile
'rHEINLAND

CNN INTERNATIONAL AND
NATIONAL NEWS EVERY HOUR
LOCAL NEWS EVERY HALF HOUR
LOCAL TRAFFIC EVERY

Affiliation~:

Full Name:
Hunt

FIFTEEN MINUTES

~

1101 q;~·
BRLii\S

I

I

.' I

I

Nobody wants to put
callers ~on-hold,, but...
... it happens.
~

Ontario ...

Angeles area, includ 1ng Las
Vegas and
the
Coachella
Valley. Later, moved to the J
Walter Thompson advertising
agency as an account cxecut 1ve
on the Burger King account.
Media sales career started with
a JOb at a regional Yellow
Pages company.
For the last decade, v. orked
in television and rad1o sales 1n
the Co,tchella Valley, plus two
years a., marketing dtrector of
the Desert Fa:-.bion Plaza in
Palm Spnngs.

EMPIRE'S ONLY
NEWS/TALK RADIO

the advantages of having
~//~~
~on-hold':

~

Acquire greater name recognition.
Boost customer referrals .
~ Create greater awareness of company capabilities.
~ Decrease incoming call abandonment
~ Educate callers about products and services.
~ Enhance your company image.
~ Gain a competitive edge.
~ Improve customer service.
~ Introduce sales and promotions.
~ Keep callers' interest centered on your company.
~ Maximize return of extsting marketing investments.
~

S INCREASE PROFITABLE SALES!

Call 1-800-747-2562 today!

Robert T. (Bob)

Occupation:Account Manager,
K~11R-TV6 in Palm Desert.
Short Biography: Born Oct
27, 1950 in Ljnwood, CA., and
ra1scd in the San Gabriel
Valley. Graduated from Eagle
Rock High School, in the Los
Angele~
area, as a dual
math/science major. While 1n
h1gh school and college, participated in bands and orchestras, as well as the Los Angeles
Police Department Junior Band
(1967 national V.F.W. champions) and the Velvet Knights
Drum and Bugle Corps. Drummajored for both groups (as
well as high school band), and
in 1969 was named one of the
top I 0 Drum and Bugle Corps
drum majors in the U.S.
Family: Wife, Mary Beth, the
catering manager at Westin
Mission Hills Resort; daughter, Suzie, 19, a biology major
at the University of California,
Irvine; son, Rob Jr., 21, currently serving in the U.S. Navy
as Yeoman, 1st Class on the
nuclear missile submarine USS
Alaska.
Hobbles:
Video-graphing
weddings on weekends
Prior Careers: Started working way through college at
Jack-in-the-Box, nights and
weekends flipping hamburgers.
After college, accepted a management position at the re:;taurant, and worked way up 10
position as regional marketing
manager for the greater Los

Palm Spr1ngs
Chamber of Commerce Board
of Dtrector~;
Festival of
Lights Parade Committee; past
president of Coachella Va!ley
Industry Education Council.
~lajor

Accompli~hments:

"Helping my clients to grow
their businesses ."
Personal Accomplhhments:
"Raising a family who all have
been able to think for themselves and succeed to their
potential."
Best Thing About Inland
Empire: "Coachella Valley is
a growing community without
losing its small-town charm."
Greatest Concern: "That, as
the valley grows, we manage
the air quality and desert
resources that make the valley
so beautiful and such a great
place to live."
Last Book Read: "Inside Talk
Radio," by Peter Laufer
Favorite Drink: A fine wine
Last Vacation: 25th anniver·
sary cruise to Alaska
Favorite
Restaurant:
Nicol in o's Italian Restaurant,
Palm Springs and Cathedra l
City
Last Movie
Shorty"

Seen:
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Favorite Sport:
Football to
watch, tennis to play
Residence: Cathedral City_.

Conllnut•d from Pag,· 3

national lobby for the commercial
airline 1ndustry, has questioned
whether Los Angele:> Mayor
Richard Riordan's administration
has improperly sought to spend
airport re.,enues on city opera·
!Ions or projects.
Federal law proh1bits :>uch a
diversion of funds, calling for
atrports to be sclf-suffic1ent and
not be a source of funds for local
governments The A1r Transport
Association has been fighting
what 1t ulleges are unlatr landwg
fee
increases
Airlines are
charged a sliding fee based on
how much the airport needs to
balance Its budget.
Department of Airports officiab have contended themselves
that no laws have ever been broken, and the atrltnes are actually
paymg less than they should be.
The federal audit report found
that the airports paid $9.8 million

~Consulting

Firm Offers Interactive Video Training on CPR,
Advanced Cardiac life Support
~

.W. Thomas Consulting,
an Inland Empire educational consulting business, recently acquired The
American
Heart Assocultion
"I.earmng System," an interactive
video system for training und certifying
tn
Cardiopulmonary
Resuscitation
(CPR)
and
Advanced Cardiac Life Support
(ACLS).
The firm will use the system
to train groups of health care professionals and the general public
both on location and at the
Thomas home offices, said owner
Gisella Thomas.
The !.earning System provides
interactive training--"interactive"
because users are able to give
information to, a well 11 receive
information from, the system.
Each student receives objective
feedback from a computerized
"instructor" on skill performance
"Th1s unique opportumty is
designed for easy usc,'' Thomas
added. "By working solely with
the course-ware, a participant can
master the material and obtatn
documentation rcquued for AHA
course completion."

G

for pollee services, even though
much ot the sen1ce d1d not
directly apply to policing an airport LAX, for example, paid
$6 4 million for a Los Angeles
Police Department wbstation, but
,'\I percent of patrol calls there
rcqutred off1cers to leave the ;urport property.
Dep.1rtment
of
Atrports
Executive Director J.1ck Driscoll
smd expenditures were wlthm the
law, and that the department was
.ts :>elf-sulltcient as po~s1ble lie
contended that on-sue atrport
facilities for police and fire serVIce~ and public works benefit
the :urports more than they were
cred1ted in the report .
In :\'ovember 19!15, the 0~'1
terminal project was put on hold
alter three maJor carr1ers failed to
appro-.c a bond sale. In 1993, airport commissioners approved
rev1sed plan.. for the terminal,
and 1n March 1994 the c1ty of
Ontano hired Lehman Bros to
suggest nev. funding ideas. •

The Heart AssoCiation developed the !.earning System in
response to the growing need to
provide consistent, high-quality
trammg to a greater number of
individuals, Thomas said. The
interactive v1dco cou1ses include
electronic mannequins, and CPR
and ACLS skills are taught from
the victim's point of view.
Depth of chest compression,
ventilation, pulse monitoring and
voice cues arc measured via sensors within the mannequins.
When a student performs a skill
incorrectly, the system immediately provtdcs instructions on
how to improve the skill performance.
According to Thoma~. the cost
of us1ng the system is similar to
the cost of a trnditionul type of
class For CPR recertification,
Thomas charge $20 per person,
based on three or more participants Other per-person rate
mclude CPR certification at $35,
ACLS recertification $75, and
ACLS cerlific.ttion $165.
!·or I urther informntion, contact Gisella Thomas at (909) 4710021 •

New Ontario Airport
Manager Named

T

he City of Los Angeles
Department of A1rports promoted l.loyd W. Klefstad to
the pos1tion of manager at Ontano
International Airport in early
November.
Klefstad, bO, h,ts been ch1ef of
Airports
Construction
and
Maintenance based al Los Angeles
International Airport (LAX) for the
last six years. lie \\as expected to
begin his duties ut o:-.; I' on Nov 27.
Klefst,td \\ 11lovcrsee the dally operatiOn of the mrport ilnd its staff of
ahout 200
He fills u posiuon vacated by
Chuck D. Zeman Jr., \\ ho is recovering !rom 11 .,troke he suffered in
October 1993. Dav1d Jefferson,
deputy manager at 0:\'T, filled in .1s
acting manager for the Ia t tv.o
ye.trs.
"\\'e'rc pleased to have someone
with a wealth of knowledge about
airport.. and the department," said
John Driscoll, executive director of
the Los Angeles atrports department. "l.loyd has been with us for
30 years and has proven to be a
leader and a decisiOn maker--someone who isn't afraid to take on new
challenges."

ONT is considered to be a medium-huh, full-service airport located
about 35 miles cast of downtown
I os Angeles and in the heart of the
Inland Emp1re Its economic benefit
to the Southern California area is
estimated at S6.S billion annually.
The airport handled nearly 6.5 million passengers and more than
JSO,OOO tons of cargo 10 ]994.
Construction recently began on
a new, 530,000-square-foot, twobuilding termin.tl proJeCt I:.stlmated
at a cost of $300 mtllwn, the new
facility v.ill h.1ve 26 g.ttcs w1th
c.1p;u.:1ty to h.mdlc up to 10 m1lhon
passengers a year. The nev. termmal
is scheduled tor completiOn 10 1998
" I m \cry exc1ted about th1
opportunity,"
said
Klefstad .
"Ontano International Anport has
grown significantly over the Ia 1 20
years, and, v.llh construction of the
new termtn,tl, it Will contmue to
gro\\ to meet the needs of the people and busincssc~ in the lnl.tnd
Empire."
As
ch1cf
of
Atrports
Construction and ~1amtenance,
Kldst.1d has been responsible lor
m-hou~e construction at all four airports under the department':-. JUrisdiction:
LAX, ONT, Palmdale
Regional and Van Nuys.•

JH Properties, Incorporated
is proud to amzormce tlze sale
of

The Promenade Terrace Condominium Apartments

This institutional 330-unit luxury condominium
rental project just sold for
$20,700,000 in Corona Hills, California

Hugo F. Aviles represented both tire buyer and the seller in tlris
transaction. For more information, please call Hugo at
(909) 393-4040 ext. 224
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IONS

ANS

~COND

AN

AsK Asou

MosT P

Can I choose my Oll'Jl doctor? YES.
Can I get medical core 24 boun1 cl day? YES.
Am !limited to getting care at one o./ll"ce or bo.'{Jital? NO.
Is tbe plmz ecby to use? YES.
Is tbe cost reasonable? YES.

~lore

than 90 medical office. and 10 hospnab

m eight counties (Kem and llll.1re, Lo'

IJ!gele-, Orange, RI\crside, San Bemard:no,
San Diego. :uul \entura) make It eas) lor \OU
to get care near \\Ork. near home, or both You
can u~ an) 1\:uS('r Pcnn:ull'nte medical office.
hospital, or phann3C) (m:Ul\ phannaCie- arc
open l'i hours) for Health Plan senices.
\ou want the best ph\ ICian mmlahle
So do we Our \tandards arc so lugh, that onh

one 111 six phys1aans who apph IS ru::ccptal at
Kmser Penn:u1ente Our pll\ icians teach at

l GIA. l Cl, l CSD, l SC, :u1d Lorna l.mda
l fli\Cl"SII:V

Our preventhe care programs, health education
classes, and wellness programs help members

take an actin~ part m their 0\\11 health care
PRESENTED BY:

For more mfonnation,
KAISER PERMAN£..NT(_

please call (909) 35-t-3519.

•••
~~

~

KAISER PERMANENTE
I re peop e tum us (I r good

UAL
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Ernplo~· ntent

Law Requil·eanents By
Cotnpan)' Size

One or More Employees:
• Olild Labor Laws (Federal & Stlltc)
• State Wage and Hour Provisions
(IWC Orders) (state)
• Federal Wage and Hour Provisions
(Fl.SAXApplies to employers
engaged on interstate or foreign
commerce with yearly gross sales of
$500,000 or more)
• Agriculture Labor Relations Act (state)
• Cai!OSHA Violence in the Workplace
• Olange of Status Notification
Requirement (Sillte-EDD)
• Employee Registry -Limited to Specific
Industries (state)
• Employer Polygraph Protection Act
(state & federal)
• National Labor Relations Act
• Violence on the Workplace (state)
• Insurance Conversion Privileges (state)
• Equal Pay Act (Sillte)
• Equal Pay Act (Federal) (Applies to
employers engaged in interstate or
foreign commerce with yearly gross
sales of $500,000 or more)
• Sexual Harassment (stllte & federal)
• Employer Polygraph Protectton Act
• Military Duty l..tave (stllte & federal)
• Veterans *Reemployment Law" (federal)
• OSHA (state)
• Employee lnjury/IUness Prevenuon
Plan (state)
• Employee Invention Rights (state)
• Hazardous Communications Act:
(if there are hazardous materials/
cbemicals at site) (state)
• Immigration Reform and Control Act
(federal)
• Jury/Witness Duty l..tave (state)
• Sexual Orientation (Political Acttvity)
• Tune Off to Vote (state)
• No Smoking Policy
• Unemployment Insurance Coverage
(state)
• Disability Insurance Coverage (state)
• School Vtsits for Suspended Olild (stllte)
• Workers' Compensation Insurance
Coverage (state)
• Withholding of Federal/State Income

Taxes
• Omnibus Budget Reconciliation Act
of 1993 (OBRAXRequires
employers to file health care
information for employer plarts
primary to Medicare)
• Withholding of Social Securuy
(FICA) (federal)
• Summary Plan Descriptions and
Annual Reports form 5500's
Required Under ERISA(e.g.,Health
and Vklfare Plans, Retiremenl/
PensiOn Plans, Severance Plans, etc.)
• Dress Code Requirements (state)

four or More Employees:
• National origin Disaimmataon (federal)
(Other than an unauthorized alien)
Five or Mm f.mp!Qyecs:

• COBRA - ConiJnuauon o f Health
Care Coverage (Including
California's HIPP notice to
terminating Employees)
25 or More Ern oloyees ·
Accommodation for Drug/Alcohol
Rehabilitation
• Child School Visit by Parents/
Guardians
Literacy Education for Employees
Act
Health Maintenance Organization
Mandate (If there is a MedicaV
Dental Plan)
50 or More Employees in a 75 Mile
Radius:

Expedence U nlitnited Chapters of
the Inland Entpire

100 or More Employees:
Employee Information Reports
(EEO - I Forms) must be filed
Plant Closure Law
California Employer Information
Reports (CEIR) Must be available.
Regulation XV Car Pooling
Requirements (Employers under
South Coast Air Quality
Management District)
FederaVState Contractors:
Handicapped AAP (Federal
Contracts of more than $2,500)
Veterans Affirmauve Action Plan
(Federal contracts of $10,000 or
more)
Veterarts - Vets -100 repon must be
filed for contracts for $10,000 or
more
Drug Free Workplace (State or
Federal Contracts of $25,000 or
more)
Wrinen Affirmative Action Plan
(Contracts with the State or
Federal Contracts of $50,000 or
more and 50 employees or more)
Prevailing Wage, Fringe Benefit &
Ovenime Requirements:

A. tt4llil
I. Davis-Bacon Act On Site
Construction Federal
Government
2. Walsh Healey Public
Contractor Act - Governs
Production of Goods for the
Federal Government
3. Service Contact Act
(McNamara O'Hara Act)
goverrts servtces provided to
government through use of
service employees
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Leaves of Absence in the '90s--Are You in Compliance?

Inland Empire Experience Unlimited (EU) " Job Club" is

by Elizabeth

Winfree-Lydot~

Senior Consultant, The Employers

facilitated by the State Employment Development Department (EDD).

Group

One of the primary functions of EU is to promote the hiring of quali-

Orange County Regional Office

fied professional, managerial, technical and, in some cases, cle rical
personnel. It also promotes EDD programs and services through telephone, mail and in-person visits to Inland Empire employers.

Hemet Chapter
151 N. Lyon Ave.
Hemet, CA 92543-3831
Phone: (909) 652-7831, ext. 341

California State Family and Medical
l..tave Act
Federal Family and Medicall..tave
Act

DECEMBER 1995

Fax : (909) 925-8361

Ontario Chapter
1511 E . Holt Blvd.
Ontario, CA 91761-2106
Phone: (909) 460-1259
Fax: (909) 467-0341

Redlands Chapter
814 W. Colton Ave.
Redlands, CA 92374-2930
Phone: (909) 335-2713
Fax: (909) 798-6857

Riverside Chapter
Mail: P.O. Box 12007
Riverside, CA 92505-2207
Location: 1180 Palmyrita Ave.
Riverside, CA 92507-1708
Phone: (909) 782-4928
Fax: (909) 782-4195

San Bernardino Chapter

any employers may be
impacted by as many as 18
various types of leaves of
absence. Some leaves are mandated
by etther state or federal requirements. ARE YOU IN COMPLIANCE?
Because of recent regulations,
many employers are diligently trying
to determine their obligations to comply with the complex disabili ty leave
concerns. E mployers are advised to
review ALL leave po licies in general,
as well as to post notices to ensure
their own compliance with the law.
Specific employer and employee
obligations, w hether they involve
pa1d or unpaid leave, remstatement
p r ivileges, maximum dura tion of
leave or effect of insurance benefits,
define the impact on existing fringe
benefits. These could involve vacation, holiday and sick pay, and more.
Po ints to consider include what
kmd of effect the leave will have on
seniority status, performance review
dates, anniversary dates, and wage
adj ustment dates.
If a leave is for medical disabilities, it's wise to explain the doctor
certification requirements to your
employee. And, it's advisable to
ans wer such questions as, Will the
employer have rights to a second or
third opinion? How will the state disability benefit rights be coordinated
(if applicable)? Will the employer
utilize a short-term or a long-term
disability plan (if applicable)? What
procedures will the employer establis h for the employee to be able to
return under restricted work status?
A listing of the 18 potential types
of employee leaves foll ows.

M

480 Mountain View Ave.
P.O. Box 1131
San Bernardino, CA 92402-1131

1. Federal Family Leave Act
(FMLA), which was finalized April 6,

1995.

Phone: (909) 383-4136
• Age Dilcriminatioa (Swc)
• Califomia Fair Employmeat Laws
(FI!HA)
• Prepaocy Disability l..tave
F'd'teeg or More P.mployeg:
• ~ Wilb Disabilities h:t
• Bqual F.mploymeal Opportunity

(Fedenl Tille VII h:t)
D¥ply or More Employees:

• Ale OilcrimiDatioa (Fedenl)

B.~

1. California Public Works Act Includes any Construction,
Alteration, Demolition, or
Repair work performed under
contract for the sUite.
~
• Ridesbaring Programs - Varies by
geographic location and company
size.
~By Bt~rbarll

Lu Crouch
Jnltutd EMpin Regiolf

71te Etrtployen Group

Fax: (909) 383-4393

Victorville Chapter
15419 Cholame
P.O. Box 1379
Victorville, CA 92393-0927
Phone: (619) 241-7063

Fax: (619) 241-2843

or foster care; (c) to provide care for a
child, spouse or parent wtth a se rious
health conditton and; (d) for an
employee's own serious health condition.

3.

Other Medical Disability

Leaves
The obligation to provide disability leaves extends to many employers
who are not covered by the FMLA or
the CFRA When constdering leaves
of absence for employees with dis-

abilities, employers must be aware of
the following federal and state
statutes that prohibit employment discrimination on the basis of disability:
the federal Vocational Rehabilitation
Act of 1973; the Americans with
Disabilities Act of 1990; and the
California Fair Employment and
Housing Act (FEHA).
While none of these statutes articulates a specific obligation to provide
disability leaves, an employer must
understand the requirements of each
statue and how it relates to disability

leaves.
4.
California
Pregnancy
Disabiltty Leave Act (CPDLA),
finalized
August
12,
1995.
Employers with five or more employees must comply An employer must
provide up to four months disability
leave for pregnant women. If more
than four months ts provtded for other
types of temporary disabilities, the
same benefits must be made available
Contmued on Page 59

Degree Programs For Working Professionals
Business Administration
Health Services Managment
Public Administration
Delivered Off-Campus In Your Area
Program Features
Class locations near your work or home

Academic adv ising and registratio n at class site

Clas ses meet one night a week fo r 10 weeks,

Experienced and professional faculty

Four terms per year, weekend classes available

Personalized small class meetings

Financial Aid Available

Classes in:
Riverside
Ontario
Victorville
and Ridgecrest

2. California Family Rights Act
(CFRA), finalized August 12, 1995.

Both of these laws require
employers with 50 or more employees in any 20 weeks of the current or
proceedmg calendar year, as well as
government agencies, to grant a qualified employee up to 12 weeks of
leave time for (a) the birth of a child;
(b) placement of a child by adoption

For More Information
Call Roy Kintz
1-800-695-4858
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. \ n t i- n is r r i nt in a t ion Laws

,

Anti-Discrimination Laws
Code Cite

fEDERAL LAWS
Code Cite

Enforcement Agency

Title/Name of Law

42 usc Sec:tioo

Equal Employmcat
()ppcnmity Commiaion

D!lc VII of !be Civil Rigb!S A&t of !9641.
Prohibits employm from disaiminaling on
tbc: bosis of taee. color, religion, sex, naliooal
origill. or prealiiiiCY. childbirth aDd related
medical conditions.

2000e

(EEOC)

42 usc Sec:Da.
1!181, l!l83,11811198S

Plllllic ~ 102-166,
lOS Same 1071

Civil RjgbJs Ac! of 1866 apd 1871
Covm lliCC-bascd discrimination by employers
ODd COW1S have det<:nnined thai it also applies
to National Origin. Covenge is limited 10
COIIInlcl formation, i.e. discriminatory refuWs
to enter into conlraCIUal offers only on
disaiminatory lenn5.
(11Uo ICI was amended by the Civil Rigbts A&t of 1991)

IDdiYiduaJI -

iD aJUJt

1 D - llleir rip._

29 usc Sec:Da.

Equal Employmcllt

621

Opportuaity Commislioa

(EEOC)

29 usc 206(d)

Civil RjBhll A&! of !991
Tbc 1C1, S !74S, amends D!lc VII of the Civil
RisbtsA&t of 1964, Section !981 of the Civil
Risbts A&t of 1866. !be Altomey 's Fees
......ro. A&t of 1976, tbc: Amcricalls With
Dillbililica A&t of 1990, and the Age
DilcrimiaatioG iD Employment A&t of 1967.
It~ such subjects u dilporat<: impact.
.,._ -ny, biu after hiring, cbaiJenp
1D COIIICDt deena, timelinelo of cbal!en&a 10
ICIIiority systems, mi>:cd motives, expert wiiDCSS
faa, exualcrritoriality, compensaiOry and
ptmitive damap. jwy lrials, inlen:SI and filing
lime iD actions apinst the federal govmunen~
and "lliCC nonning" of 1<:51 scores. Provides, for
first lime coverage of Senate and President
slafJs by !be major Civil Rights Law.

usc

29
s.dlaa
793 (a)

38USC:~

2012

All todtvlduals, even those not engaged m
interstate oommerce with one or more
employees.

Requires restorina a velerall in a position of !ilte

Maiority, ....... pay ODd bcaefits.

Equal Employment
Opportumty Commission

Americans wjtb DisabJhtjes Act
Prohibits dJscnmmation m employment agamst

(EEOC)

All public eniJ11es and pnvate employers With
15 or more employees.

the disabled. Applies the same prohibitions found
10 Tille VII of the Civil R1gh1S Act of 1964 to the
d1sabled.

Equal Employment
Opportunity Comm1ss1on
(EEOC)

The Office of Federal
Contract Compliance
(OFCCP)

Publtc Law
99-603

Department
of Justice

EE0-1 Employer InfoonatJoo Reoorts

Aie to be filed annually no later than September 30.
ThiS report lists all employees by race, sex, and JOb
categones.
Note: There are 5 other EEO reports covenng (2)
apprenllcesh1p programs, (3) labor umons, ( 4) state
and local governments, (5) elementary and secondary
schools and (6) colleges and umvers1ttes
lmml&rnllon Reform and Control Act of !986 (I RCA)
Proh1b11S d1scrim1na11on aga1ns1 any mdividual (other
than unauthorized alten) Wllh respect to the h1nng,
recru111ng, refemng, or d1scharge because of the

Pnvate employers subject to Tille VII of
the C1vil R1ghts Act. (lncludtng
mulllestabiiShmentemployers.)
2. Federal Contractors (unless exempt
under 41 CFR 66-1.5) who ltave 50 or
more employees and contracts of
$50,000.00 or more.

All employers or other enht1es w1th four or
more employees.
Note: Employers wub 15 or more employees
are subject to DUe VII nahona1 ong1n btas
prOVISIOns, not !RCA's.

state, or local government controls.
All individuals even lbose not engaged 10
interstate commerce with one or more

38 USC Section
2012 (d)

Department of Labor
D1v. Veterans Employment

employees.

Federal Contractors Veterans Employment

Reoorts-VCJS 100
Vets 100 form must be filed annually by March 31.
ThiS reportltsts the number of spec1a! d1sabled and
Vietnam..:ra veterans m the workplace by job category
and htring location and the total number of employees
and the number of spec1al dJsabled and Vietnam..:ra
veterans htred durmg the reportmg period and must liSt
all JOb openmgs paymg S2S,OOO.OO or less with the
State Employment Development Department.

All federal conuactors and sub-<:Ontractors
who furniSh supphes, services, or use of real
or personal property (including construct1on)
with contract of S I0,000.00 or more.

California Laws
Ca. Milttary and
Veterans Code
Sect1on 394

Government

Code SectJon
12900

FEHC Regs Section
7287.0

Federal conlriCIOrS and sub-contractors with
cootrlds of SSO,OOO.OO or more who have SO
or more employees.
Note: Must have wrimn affirmative action plan
within 120 days from beginning of contract.
Not<:: Certain classes of contractors or subcoolriCIOrS may be exemp1I. Public employers.
2. Privall: employers with one or more employNote: The statute expressly protects "any

Tbc B*MiiJttine AI;! of 197:3
l'rolllhill job dllcrimiution beca- of baodicap
ud n:quira aftimtalive action 10 employ and
ldvuce ill cmploymcat qnalified luoodicappcd
illdividtlall, wllo with~ aa:ommodatioas"
c:u paform dtc llanclioa of die job.

Federal conlriCIOrS and sulM:ontractors with
cootrlds for more than $2,500.00.
Note: Must have wrill<:n affinn.ative action
plaD if tbc cooii'ICIS an: in excess of
SSO,OOO.OO and tbc contractor bas SO or
IIIOR employees.

Bmsphzywpt 11Mf tqmjgg of djpblcd 11¥1
Yic!Mp fa \t:!qw
I. Reqllila OOYaed CODtnlclon and IIIIM:ontnlclon
ID lake afllnulive ICiioa Ill aaploy ud advance iD

Federal contractors and sub-contractors with
cooii'ICIS of $10,000.00 or more in any 12month period. Must have wrillell aflirmalive
aaioo p1aD within 120 days from lqiDJiiDa of
contract if CODII'ICIS are in of
SSO,OOO.OO and the CODtni:IDr Ills SO or
IIIOR employees.
Note: Unlcas exempe UDder 41 CFR 66-l.S

...,.,. . . ICI'Iice o8lcea.

Who Must Comply

Note; Does not apply 1f Title Vii 1s applicable or if

penon."

llllployJDall quUHied dllabled vee.- ud of die Viclum fa.
2. lteqlln!a OOYCNd ~ ID lilt Ill of ill
. . . . llllploymall apalillp with llppOIIrillc local

Dtle29CFR
Section 1602 7

Title/Name of Law

citizenship IS required m order to comply w1th any law,
regulations or executive order or tS required by federal,

I. Privat<: employers.
2. Labor unions.
3. State and local governmental employers.
4. All employers subject 10 the minimum
wage requirements of the Fair Labor
Standards Act (FLSA).

lA:!mM 'mn*ymcp' Riahls

42 USC Section
12101

Enforcement Agency

mdividual's citizenship status

Fair Ybor S!andanls (Equal Pay Act)
Prohibits sex discriminatioa iD paymcat of wages

F!ldqaJ O.I!Jdgrs
Probibils job discrimination On dtc buis of
taee, color, religion. sex, na1iooa1 origin. and
requires aftimtative ICiion of opportunity in
all lllpCtiS of employment

-

Privat<: employers w1th 15 or more
employees engaged m mt<:rstate
commerce.
2 .Employment agencies regularly dealing
with at least one person or entity
employing 15 or more.
3. Labor organizations mamtaining a hiring
hall wluch deals with at least one
employer covered under the act and has
IS or more members.
4. JoiDtlabor-managementlr.uning
committees.
5. Slate and local government.
6. Educational institutions.

!. Privat<: employers.
2. Labor unions.
3. Employment agencies with 20 or more
employees.

Af!jrmalive AQjog Reqyjmpcpts for

2021

Who Must Comply

Qjsqjmjnaljon in Emp!ovmem Ac! (ADEA)
Applies 10 individuals age 40 and over.
Note: Then: an: certain eumptiolls for bona
fide executives or high policy makillg positions.
state and local govr:rnmen~ firdigbiCJS, and law
enforcement officers, and teschm working under
unlimited t<:nure amugcmenls.
Age

10 women aDd men perforrnillg sul8taotiaUy
equal work.

38USC~
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Individuals sue in court
to assert their nghts

Department of Fair
Employment and Housmg
(DFEH)

Department of Fair
Employment and Housing
(DFEH)

Dlscrimmauon Agajost Members of Armed forces

State and federal
Proh1b11S diScharge of any person from employment
because of the performance of any ordered m1htary duty
or trainmg or hmder or prevent from perfonnmg any
mt111ary encampment or place of drill or inslrucllon.
California Fa1r Employment and Housjng Act

Prohibits d1scnmma1ton based on race, religious creed,
color, nallon origin, ancestry, physical handtcaps, medical
condition, marital status, sex, age, or pregnancy,
childbinh, and related medical condition
Note: Special medical leave provisions for pregnancy.

Califomja Employer Information Reoon (CE!R)
Is the state's counterpart to the Federal EE0-1 Report.
Unlike Tille VII requirements which require filtng. employers
must complete the CE!R and make available upon request
to the DFEH.
Note: May substitute federal reports such as EE0-1.

I . Pnvate employers.
2. State and local government employers
with one or more employees.
Note: See Code Section 394.S for private
sector employer leave req. and Code Section
39S .0 I for public sector leave reqs.

!. Pnvate employers wilb 5 or more
employees.
2. Labor organizations.
3. Apprenticeship and other training
programs.
4. Employment agencies.
5. All state and local government employers
Irrespective of whether that entity
employs 5 or more employees.
I. Private employers wilb 100 or IIIOR

employees.
2. Labor organizations with I00 or more
members.
3. Apprenticeship programs with S or more
apprentices and one sponsoring employer
with 2S or more employees and
sponsoring union with luriDg hall or I00 or
more members.

Ca. Labor Code
Section 1735 and
1m.6 and Section
12990, Ca. Govl.
Code and Tille 2.
Div. 4, Ch. S, Adm .
Code

Department of Fair
Employment and Housing
(DFEH)

Ca. Civil Code
Section S I and S2

Department of Fair
Employment and Housing
(DFEH)
Government Code
Section 12930 (f), 12948
and 12993

Affirmative Actiop Requirements for California

State Conuacto!Ji
Prohibits job discrimination based on race, religious
creed, color, national origin, ancestry, physical handicap,
medical conditions, marital status, or sex and bars
employers and unions from refusing to accept otherwise qualified candidates u indentured apprentices
because of race, religious creed, national origin, ancestry,
color, sex, or age. (Qualified caDdidate means age 16
or older.)
Ugruh apd Ralph Ovil RjgbJs Ac!
Requires busineas establishments to provide full and
equal accommodations, advantages. Cacilitica, privik:ges
and services on a non-discriminatory basis
irrespective of an individual's sex, 111ce, color, religion,
ancestry, national origin, or blindness or other physical
handicap. Also guarantees an individual's right to be
free of violence and intimidation by threat of violc:nce
because of an individual's rac:e, color, reliaioa IIIICalry,
national origin, political affiliation, IClt, or poUtioD ia
labor dispute, age or disability.

All public works contractors and subcontractors with state awarded public worts
contracts over SS,OOO.OO AND all service and
supply contracts over $25,000.00 mllll mee1
non-discrimiDalion requircmeats and may be
required to submit a --dioaiminatioa
program (afftrmative action plu) to DFEH,
Office of Contract Compliance (OFC) for
approval and catificatioa.

I. Business establisluaeats.
2. Labor orguizatiolaa.
3. Aay ~ aU iDdlllive firm, IW'd...,.,
orpnizatioa, putDenllip, .,.._, tnll,
corporation, or CIOIIIJIMY·
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Stead Heart Center Banks on latest
Medical Procedures to Reduce Costs, Recovery Time

B

esides bemg the number
one cause of de.tth 111
women and men across
the nation, heart disease continues to affect businesses in regards
to costs as well as productinty.
Despite the medical advances
made in this area, the statistics
are still shocking--every 34 seconds an American dies of heart
disease,
according
to
the
American Heart Association .
Among the resources available to help Inland Empire residents to learn more about heart
disease and maintaining wellness
is the Stead Heart Center at
Pomona Valley Hospital Medical
Center. There, the focus is on
diagnosing and treating heart disease as early as possible, followed by an individualized rehabilitation and fitness program to
help reduce the risk of further
problems.
Founded in 19H6, the Stead
Heart Center offers every cardiac
service available (except heart
transplantation) in a "communi-

ty" settmg.
More than 3,000 open heart
surgeries and 15,000 cardiac
catheterization lab procedures
have been performed at the Stead
Center Backed by a team of 22
cardiologists, three cardwthoracic surgeons and a highly
trained cardiac nursing and support staff, the center ranks in the
top 10 of cardiac facilities
statewide in terms of the number
of procedures performed.
"Today, we are seeing women
and men being diagnosed and
treated for heart disease at an earlier age than previously," said
Linda Baskett, manager of the
Cardiac Catheterization Lab at
Pomona Valley Hospital Medical
Center's heart center. "Ten years
ago, for example, it was rare to
see men between the ages of 30
and 35 with this problem. But
now, it's much more common."
Such surgtcal procedures as
coronary artery bypass graft,
heart valve repair or replacement
and vascular surgery are among
the latest in cardiac interventions
and treatments that are the pride
of the staff at Stead Heart Center.

MANNERINO

~~BRIGUGLIO
LAW

OfFICES

"A lawyer has no business with justice or injustice of
the cause which he undertakes, unless his client asks his
opinion, and then he is bound to give it honestly. The justice
or injustice of the cause is to be decided by the judge. "
Boswell, Tour to the Hebrides, 75 Aug. 7173
933 3 BASELINE ROAD, SUITE 110 RANCHO CUCAMONGA CA 91730
(909) 980-1100 • FAX (909) 941-861 0

These new technologtcs, routinely performed at Stead, can
replace open heart surgery in
appropnate patients, thereby
reducing medical costs and
recovery time. They include:
• Angioplasty, whtch uses a
catheter with a small balloon
anached to it. As the balloon is
inflated, the blockage is flallened
along the wall of the artery, Jes~
ening or eliminating it. Patients
generally return home in a day
and are back at work in a week.
• Direcllonal
Coronary
Atherectomy (DCA), a device
that actually shaves the plaque
from the arterial wall and stores it
inside a special housing 111 the
catheter. The catheter is th en
removed.
• Use of the "Gianturco-Rubm
Stent" by Cook and the "PalmazSchatz Stent" by Johnson &
Johnson. These devices resemble
a sort of scaffolding, and are left
in th e artery after balloon angioplasty procedure to help hold it
open.
• Transluminal Extraction
Catheter (TEC), whtch uses a
suction device to remove clots
and soft plaque in vessels and
grafts not suitable for angioplasty
alone.
• The Rotablator, a unique
treatment device that "grinds"
through hard arterial plaque that
is difficult to reduce with balloon
angioplasty alone .
The Stead Heart Center provides numerous cardiac testing
programs, including Holter monitoring, in which the patient wears
a tape recorder for 24 hours to
record heart beat and rhythm.
Another type of testing involves
the Dysrhythmia Surveillance
Clinic, in which the patient uses a
transmitter to record and transmit
the heart rhythm if irregularities
or symptoms occur.
The newest test service available is the electrophysiology
study (EPS), which is performed
in the Cardiac Catheterization
Lab and is an analysis of the electrical system of the heart. The
EPS is recommended for patients
who exhibit chronic or acute
unstable arrhythmias (irregular
heart beat) uncontrolled by medication and/or temporary pacing.
Uncontrolled arrhythmias are a
major inconvenience for patients

who must make frequent tnps to
the hospttal and incur the cxpen~e
of multiple medicatiOns . Since
the test became available here,
local patients needing an EPS no
longer must travel tnto Los
Angeles for treatment. A 24 to
48-hour hospital stay is usually
required.
Other servtces include electrocardiograms, thalltum and
treadmill stress tests, echocardiograms, Doppler imaging, a pacemaker clinic, a cardiac support
group, a smoking cessation program, and ongoing wellness educal!on semwars, including stress
management.
Besides providing a full range
of dtagnosttc tests and the most
advanced cardiac therapeutic
interventions and treatment~. the
Stead Heart Center has one of
California's largest cardiac rehabilitation facilities 111 terms of
volume.
The Stead Health and Fitness
Center provtdes cardiac pattents
with a comprehenstve rehabilitation program of education and
exercise. According to Stacey
Hilton, coordinator at the center,
the education component focuses
on every facet of heart disea~e.
and it teaches patients how to
modify individual risk factors
and behaviors that can contribute
to heart disease .
Governed by the American
College of Sports Medicine and
the American Association of
Cardiovascular and Pulmonary
Rehabilitation, the fitness center
is staffed by a team of experts in
exercise physiology, psychology
and nutrition. Patients must have
a doctor's prescription to enroll in
the program .

Karen Blessing R.N. is dtrector of Card10c Services at tire
Stead Heart Center. The easiest
way to access tire center is
through a physician affiliated
with Pomona Valley Hospital
M edtcal Center, such as those
local physicians who are members of Pomona Valley Medical
Group. For further information
about the Stead Heart Center, as
well as information on physicians
affiliated with the Center and
insurance plans accepted, call
Pomona Valley Hospital at (909)
865-9129....
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Mid-Sized Firms' Health Benefit Cost Picture Improves (a little)
rigorous national survey
reveals
that
mid-stze
employers are helping to
re-shape the health care delivery
system as they continue to move
deeper into managed care. These
changes are helpwg to control costs
and to hold health care cost inflation in check.
The concluswns are drawn in
the report "Mtd-Sized Employer
Health Plans/ 1994," a special
analysts of data collected through
the Foster Higgins Nallonal Survey
of Employer-Sponsored Health
Plans 1994, and is based on the
responses of employers with fewer
than 1,000 employees
The survey was conducted in
accordance with rigorous statistical
standards usmg a national probability sample of public and private
employers.
The results were
weighted to reflect the demographics of all employers in the U.S. with
10 to 999 employees. Therefore,
the analysis is valid for more than
550,000 employers.
Mid-sized
employers
in
Southern California continue to
lead the trend, as most have offered

A

health maintenance organizatwns
(liMO), preferred provider orgamzallons (PPO) and, more recently,
po111t-of-serv1ce plans for a number
of years.
For example, a new report by
Johnson & Higgins Employee
Benefits Servtces of Costa Mesa
shows that the number of mid-sized
employers responding to this survey, offering tradittonal indemnity
plans nationwide, dropped sharply
last year, from 57 percent 111 1993 to
46 percent 111 1994. The national
average of those ustng HMOs was
22 percent 111 1994.
Nattonally, 58 percent of covered employees of mid-sized
employers were in some form of
managed care. For these national
employers, the average total health
care cost per employee rose 3.4 percent in 1994, to $3,421 from
$3,308.
Johnson & Higgins Employee
Benefits Services, which provides
health and welfare brokerage and
consulting services to mid-sized
corporations, prepared the report
based on responses from 1,1!-17 midsized employers who parllcipated in

the 1994 Foster H1gg111s National
Survey of Employer-sponsored
Health Plans.
"Mid-stzed employers are
clearly taking more aggresstve
action to control the costs of their
health care plans," said Bill Curtis,
vice president for Johnson &
Higgins in the Inland Empire. "We
see this 111 the continued shift
toward managed care and focused
efforts in areas such as controlling
prescripllon drug costs, emphasiz111g prevention and wellness, and
addressing retiree medical plan
costs.
"The shift to managed care ts
changing the way health care i'>
financed. In fact, one of the most
interesting results of the survey was
that while costs for each type of
plan went up, overall expenditures
towards health care actually went
down. This is clear evidence that
employers are channeling employees into lower cost. managed care
plans."
According to Curl!s, managed
care is forcmg doctors and hospitals
to rethink how they do business.
Notably, capitation--fixed reim-

hursement per person, regardless of
services used--reverses the historical equation for profitability.
"In the past," he observed,
"more servtces meant more money
for medical providers." Under capitatiOn, however, more services
mean less profit. This shtft ts creating a whole new set of challenges
for employer,.
"Mid-sized employers are placing much more emphasis on issues
such as access to care, qualtty of
care and outcomes," said Curtis.
Nationally, mid-sized employers benefited from generally low
tnflation and the one-time cost-savings associated wtth switching from
an mdemnity to a managed care
plan .
The report found that traditional indemnity plans remain the most
costly form of medical coverage. up
13.6% from 1993. Of the managed
care plans provided by mid-sized
employers under 500 employees in
California, HMOs were the least
expensive averaging $3,422 per
employee. Powt-of-service plans
averaged $4,314 and PPO plans
averaged $4,365 ....

An Open letter to Marketing, Advertising Agencies

by Frank Vessels,
Presrdmt of Stratus,
Redlands

F

or many people, the words
"marketing" and "advertis111g" are just synonyms for
hyperbole; at best, a briefly plea~ant
intellectual exercise, and at worst, an
unethical yet legal way to "bilk the
sucker." Where has this attitude
come from, and why does it seem to
be more popular than ever?
Some marketers and advertisers
will say it's because any graphic
artist, printer, writer or sales person
can hang out a s hingle and claim to
be a marketing or advertising professional. And, these people do
undoubtedly hurt our industry. But,
the sad truth is that it's those of us
who are truly qualified who have
done the greatest damage to our profession. Though we pride ourselves
on sophistication, our "sales-driven"
approach to business has simply

worn out our welcome.
It's time that those of us who
consider ourselves to he real professionals show that we are making our
clients significantly more money
than we are charging them!
Consider the industry today,
with the big boys putting on $50,000
pitches for our $500,000-a-year
advertising budgets. They have the
exhaustive research capability and
all of the creative talent that money
can buy. They have six account people, and are just paying their overhead.
On the other hand, look at what
the freelancers are able to pick off.
One hot designer today, with the latest in technology and software, is
able to accomplish in a month what
many agencies, just two years ago,
would have spent a whole year producing.
Full commissions, large creative
fees, big die-cut brochures, fourcolor/full-page national magazine
ad~, film-crew television commercials, metropolitan media buys... if
the sale of these "products" is what

we're all about, how can we blame
the populace for discounting our
profession? A company driven primarily by profit is not only out of
fashion, it's out of step with today's
business environment.
The big boys can contmue, for a
while, to enjoy the luxury of taking
the cream off the top. But, this is not
where the market is heading. In fact,
most of these larger agencies are
now being forced to grab what they
can get. They, like the rest of us, are
having to demonstrate loyalty and
value, and become more efficient.
But, the bigger the ship, the
longer the turn. And, this is why
smaller companies such as Stratus
have a unique opportunity. If those
of us with the smaller ships can
muster the courage to make the
quick turn, we can begin to run in
the current with our clients, who are
aggressively searching for ways to
cut costs and improve efficiency.
How can we help them to do this,
rather than fight them at every turn
so we can maintain our addiction to
traditional advertising? We must

force ourselves to work harder and
smarter w1th our clients. We need to
explore novel and better ways of
helping them to build customer loyalty, increase sales and show cost
efficiencies.
Two ideas for giving clients a
competitive edge are "intenstve
strategic marketing" and industryspecific "template" programs.
Intensive strategic marketing
stresses rral marketing depth,
intense personal contact and quantifiable results. Many agencies using
this approach actually work on-site
at their client's offices.
Template advertising or marketing is far less personal and intensive,
but an approach that demonstrates
real value. Agencies are able to customize a campaign for a variety of
similar industry clients. And, by
being proactive in asking for feedback from customers on the efficacy
of these campaigns, these agencies
can ensure steady, profitable business....
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Joint

t Results in First National Standards of Conduct for Mediators

by Rocco M Scanza,
Regional Ylet' Prt:sidem
Amcrtcan Arbllralion Association
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GENDER & JUSTICE
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n response to the need for a general framework for the rapidly
evolving pract1ce of mediation,
three professiOnal orgamzations
have come together to establtsh the
first national code of ethics for professiOnal medtators. Released today,
the "Model Standards of Conduct for
Mediators" were developed through
a joint effort by the American
Arbitration
AssociatiOn,
the
American Bar A-;soc1ation, and the
Society of ProfessiOnals in Dispute
Resolutton, announced Wilham K.
Slate II, president and chief execu-

t1ve officer of the American
Arbitration A~sociallon, the nation's
largest provider of dispute resolution
servtces.
The model standards for mediators focus on the following fundamental principles of mediation. selfdetermination, imparttahty, conflicts
of interest, competence, confidentialtty, quality of the process, advertismg and soltcllatiOn, fees and
obligatiOns to the mediation process.
"The new standards will not
on Iy serve as a gUJde for the conduct
of mediators, but will also inform
the medtallng parties and promote
public confidence in mediation, a
process 111 which an imparttal third
party facihtates the resolution of a
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tice," added Dean John D . Freerick
of Fordham Umversity School of
Law and chairman of the Execultve
Committee of the American
Arbitration Associallon.
In speaking for the American
Bar Association, James Alfini, Dean
of Northern Illinois University
College of Law said, "It JS a significant accomplishment that the AAA,
SPIDR and the Dispute Resolution
and Litigation Sections of the ABA
have all endorsed the Model
Standards of Conduct for Mediators.
Because the jomt committee was
able to reach consensus on a number
of controversial llems on Iy after

Incotne Front
Be
a
ising

Close l ip: Dr. J c•-r~ Young

ne of the benefits of the
Ontario Mills retail mall
and other large construction projects underway locally is the
current and projected increase in
lodging servtces rendered to development participants.
Jeff Brown, general manager of
Marriott Hotel Ontario Airport, said
he expects to provide at least 2.000
room-nights this year to guests
assigned to the mall project by outof-town companies. Brown satd the
hotel will provide lodging services
to an undetermined number of
employees from Host Marriott
Service Corp., a subsidiary of
Marriott International.
The Bethesda, Md.-based Host
Marriott inked an agreement last
month with Mills Corp. to oversee
food service operations at the $184
million, 138-acre Ontario mall The
commercial food vendor will manage up to 12 concessions in Ontario
Mills' planned Food Court, at several satellite locations and at one fullservice restaurant Ill the mall,
according to reports.
Additional major construction
projects in the Ontano area include
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Kaum i:> a gem of an island, with brillialll highlights of scenic splendor
uniquely its own. Its canyons and valleys are more dramatically serrated,
_
its foliage more lush, its beaches more jewel-like th~n ~ny of the other
islands. Many claun Kauai is Hawati's most beautifultsland. You can sw11n
in some of its deepest falls, and watch streams flow from the others. Thts
beautifultsland is the feature for this months Exec wive Time 0111. Please
see Page 18.

Conlinutd On Page 13

Tldns sold on a first

~om~ first s~n.·ed baSLs. Early regutratlon r«tnes but uatUtg IOCQflon

Conrinued 011 Page 51

(Piea~e ~ee

Page 71

0

There are several opportunities to become in volved with the Women and Business Expo 1996!!!
• Corporate sponsorships

1n

dispute by promoting voluntary
agreement by the part1es to the dispute," said Mr Slate. A mediator
facilitates communications, promotes understandmg, focuses the
parties on their interests, and seeks
creative problem solving to enable
parties to reach thetr own agreement.
"The field of mediation has
grown rapidly, if not dramatically,
calhng for national gutdance on ethical norms to help those who serve
as mediators. The Standards of
Conduct are mtended to provide
such a tool to assure professionalism
in a vital area of dispute resolution.
They are both a startmg pomt and an
invitation for further dialogue on the
subject of ethics in mediation prac-

by Gary Brodeur

_Yes, i:'s that time agam!! You'll he sure to want to attend the Inland Emp1re Business Journal's s1xth annual Women & Business Expo!
Th1s years event IS scheduled for rru.lay, May 17th, 1996 at the R1verside ConventiOn Center. We have a very exciting program planned for
th1s year's Women & Busmess Expo. I can't remember a special event we've been more excited about than the 1996 Women & Busi ness
Exp o as our Keynote Speaker IS Ma rcia Cla rk 1 Over 4,000 were turned away when Ms. Clark spoke recently at the Long Beach Women's
Conference sponsored by the Governor's Office. Th1s year our projection will be apprOXImately 1,500 attendees. We are excited about the
response from the business community to the Women & Business Expo._ The purpose of the Women & Business Expo is to bring together
profess1onai women to learn, share 1deas, and estabhsh quahty relationships w11h other professiOnal women who truly desire to improve the
quahty of hving and domg business 1n the Inland Emp1re.

• Advertismg in "special" women's supplement

$2.00
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At Deadline
Judge\\ ilde's C nd1dnc)
Endorc;ed
Califomta State Assemblymen
Keith Olberg (R-Victorville) and
James Rogan (R-Giendale) are the
latest lawmakers to endorse Judge
Linda Wilde',~ cand1dacy for United
States Congress
They jom
Republican leaders Congressman
Dana Rohrahachcr, State Senate
Republican Leader Rob Hurtt.
Assemblyman Bob Marget!, and
numerous public officials m San
Bernardino County in endorsing
Wilde.
Continutd On Page 60
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public employee unions, organized
labor and trial lawyers," said Rob
Stutzman, the senator's communications d1rector.
Stutzman said last month that
Allied Busmess PAC has changed its
name to California Independent
Business PAC and Hurtt is no longer
affiliated with the group.
The top-10 campa1gn contributors for the 1993-94 election cycle
were listed as Cahfornia Teachers
AssociatiOn PAC, Contamer Supply
Company, Allied Business PAC,
Califorma Medical A~soc1ation,
California Trial Lawyers A~soc1ation,
Association of California Insurance
Companies, California OptometrisL'>
PAC,
California
Professional
Firefighters Association, California
State Employees Association, and
California Dental Association.
Tanner's study was assembled
from campaign disclosure statements filed by maJOr pnvate contributors and political action committees
(PACs) with the California Secretary
of State's office. The figures were
released as the Common Cause
"Capital Investors" study late last
year. The group identifies itself as a
non-profit, non-partisan organization that promotes campaign finance
Con111111ed on Page 9

wo agents of the federal
Drug
Enforcement
Administration, in an mterVIew given to a local company's
newsletter, express alarm about the
growth of drug traffickmg through
the Coachella Valley. The agency is
responding to the problem by stepping up its enforcement activities
here, say the agents.
The interv1ew appears an the yearend edition of "Need to Know," a
quarterly newsletter published by
InterAccess Systems, Inc., a
Cathedral City firm that markets
integrated security systems to the
valley's private commumtles.
Anthony Ricevuto, assistant special agent m charge of the DEA's
Riverside d1stnct office, and Mike
Bansmer, group supervisor in the
agency's San Bernardino office, say
the Coachella Valley is both a maJor
transportation corridor for the shipment of drugs from Mexico into the
Los Angeles area, and an ideal area
m which to hide large quantities of
drugs prior to distribution.
"South of Indio--Coachella,
Thermal--is a big problem area,"
Bansmer is quoted as saying.
Bansmer also says that "Mexican
nationals" have taken over much of
the regional cocaine trafficking from

T

the once-dommant Colombian drug
gangs, and that they are routinely
using isolated Coachella Valley
homes to hide huge amounts of
cocaine and millions of dollars in
cash.
"These people will go out and
rent a ranch, and they'll put a couple, a man and woman, in it," he
says. "By all outward signs, it will
look hke a very normal place. They
raise livestock on it, like goats and
cattle. Then one day a truck will
show up at midmght and drop off
five thousand kilos of coke, and it
will sit there until it gets picked up
and distributed by people driving
ordinary-looking camper trucks."
The agents reveal that one such
operation was ehmmated during the
last year by a DEA undercover
action, resulting in the confiscatiOn
of five tons of cocame and five million dollars.
Ricevuto says in the mtcrview
that while the DEA is hampered by
limited resources, the agency is trying to put more "street teams" to
work in the area. He says the DEA
is considering opening an office in
the Valley, as the Federal Bureau of
Investigation has done.
The DEA currently works on drug
Cotr/llllled on Page 48
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tate Senator Ray Haynes, RRiverside, heads the list of
Southland politicians to
receive campaign financing from the
state's top-10 political contributors,
according to figures prepared and
released by Brian Tanner of
California Common Cause. State
Senator Rob Hurtt heads the list of
contributors.
Haynes received total contributions of $504,622 from the group,
second only to former state assembly speaker and mayor of San
Francisco
Willie
Brown.
A
Democrat, Brown was given
$612,952 from among the same
organizations.
According to the study, Haynes'
largest donation $319,103 came from Contamer Supply
Company, headed by state Senator
Rob Hurtt of Garden Grove. Haynes
also received $165,919 from Allied
Business PAC, a political actiOn
committee founded by Hurtt and
four other Southern Californians,
Common Cause reported. Haynes
was unavailable for comment over
the holidays.
Hurtt's contributions "have provided an almost level playing field
for Republican candidates compared
to the largess of Democrats from
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by Gary Brodeur

Mediation Takes a
G i ant Step
3

L a r ge Po liti c al
Contribu ti o n s at
H i stor i c Leve l
5

1996

I

n virtually every American city,
once proud and productive factory sites now sit idle, littering the
landscape as ghostly monuments to a
nation's glorious industrial past. Not
only do these dilapidated structures
create an eyesore for a city's residents, they are also a drain on its
economy.
Many of these sites, so-called
"brownfields" in the eyes of the federal Environmental Protection
Agency, remain in disrepair because
they are suspected of containing low
levels of environmental contamination. Potential developers, fearing
that some unplanned consequence of
cleaning up the site will invoke state
or federal liability, stay away. Fear
of falling into Washington's
Superfund program and its potentially ruinous web has become a major
stumbling block to revitalizing
America's inner cities. When former
industrial and commercial sites are
inactive or abandoned, cities lose jobs,
opportunities for econo mic growth,
and higher standards of living.

Superfund's legacy is one of programmatic failure; the program is
plagued by bureaucratic entanglements, cleanup delays, cost overruns, and seemingly endless litigation. In the program's fifteen years,
over 1,300 sites have been placed on
the National Priority List (NPL) of
the nation's worst sites. Yet, despite
the program's 1,500 employees and
the more than $20 billion that has
gone into the program over the past
15 years ($12 billion in federal
appropriations and over $7 billion
collected from companies) only 83
NPL sites have been cleaned up and
removed from the list. In fact, the
average Superfund cleanup takes 12
years and costs $32 million, and that
is not even factoring in the excessive
litigation and negotiation costs that
consume 36 cents of every dollar
spent on cleanup.
Superfund's negative impact
extends far beyond NPL sites by
casting an indirect pall on the redevelopment of brownfield sites all
across America. Brownfield sites are
not initially subject to state or federal environmental enforcement

actions, and they do not contain levels of hazardous contamination anywhere near that of a Superfund site.
Nevertheless, the mere whiff of contamination scares away lenders and
developers due to the fear that a site
could somehow trigger state or federal liability.
Making matters worse, the
flawed Superfund program has
direct) y infected state superfund programs, too, as over 40 states fashioned their programs on the federal
model. Many of the same fears,
problems and impediments to
cleanup at Superfund sites have been
recreated at state brownfield sites.
As a result, lenders will not lend,
developers will not develop, and
buyers will not buy.
Those on the front lines of the
battle against urban decay know the
importance of addressing brownfields. Cleveland Mayor Mike White
called contamination the number one
issue facing urban redevelopment.
Mayor Freeman Bosley, Jr. of St.
Louis, testifying before Congress on
behalf of the United States
Conference of Mayors, complained

that cities could not attract investment because of environmental liability laws that provide only barriers
to the redevelopment of city land
and the expansion of tax base. And
Bennett Levin, a Philadelphia city
official, testified before Congress
that when combined with other problems facing inner cities, unrealistic
environmental standards and regulations contributed to nothing less than
the "economic genocide" of their
neighborhoods.
Among the Superfund program's
major flaws is its strict, joint and
several, and retroactive liability
scheme that was intended to ensure
that the "polluter pays." Instead, this
system holds parties liable for the
costs of cleaning up a site even if
their actions were not negligent or
illegal, or even if their actions
accounted for only a minimal
amount of a site's contamination.
Consequently, lenders often are
unable to justify extending loans to
redevelopers of contaminated
property.
Continutd on Pagt 60
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Editorial
Utility Taxes
Not the Answer
Taking the easy way now may
make the road ahead much rougher
for those cities that continue to collect utility taxes from their residents.
Chino bit the bullet and suspended
their charges in November, after the
California Supreme Court ruJed in
September that Proposition 62 was
valid. This 1986 initiative states
that the collection of utility taxes
must be approved by the voters
before their city can impose them
Until the state's highest court
reversed previous court ruJings that
the initiative was unconstitutional,
severallnland Valley cities saw utility tax revenue as the answer to their
financial problems. Even now,
many of them are turning a blind eye
to the fact that continuing this tax
collection may come back to haunt
them.
In December, the Court chose
not to reconsider their September
ruling. That makes it pretty clear
that those cities still collecting utility
taxes-including
Rancho
Cucamonga, Fontana, Claremont,

and Montclair--are circumventing
the law and setting themselves up
for class-action lawsuits that could
spell disaster.
Rancho Cucamonga took the
position that the Court is referring
only to new taxes imposed after the
September ruling. Even so, city
officials approved a plan in June to
reduce the tax each year as other
revenue in the city increases--eventually eliminating the taxes without
disrupting city services.
Rumbles have already started
from a few Rancho Cucamonga citizens. So far, they are simply refusing to pay the tax portion of their
utility bills. Sooner or later, someone is going to try to get back some
of the money they already paid.
Utigation costs alone could put a
dent in a city's budget; and if they
lost a class-action suit on the issue
they could be in serious trouble.
Chino has arranged to put the
issue on the next election ballot,
hoping their citizens will recognize
the importance of supporting their
own services. It would seem to be
the wise choice for the rest to follow
Chino's example..i
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I.E.B.J. Close-Up:

Commentary
hy
Senator Ra}mcHid N. Haynes
Thirty-si.\111 Senatorial District

ff M a t empire," Benjamin

Franklin wrote, "like a
I cake, is most easily
diminished at the edges." No one who
has reviewed the current educational
mess would argue that the vast and inef.
fective public education empire,
stretdliDg from Washington to 15,000
school districts with multiple layer.; of
federal, state, and local government,
union bureaucracy, and interest grouiti
in between, is diminished, not just at the
edges, but straight to the core.
The educational establishment
continues to routinely provide most
American young.ger.; with a low-class
education at a high-class cost. Its insatiable appetite for more money is only
exceeded by its lack of concern for
irnpuved service.
For more than a decade, I have
watched education work at the rnargins...around the edges, and we have
failed the majority of students. We have
spent money...huge sums of money, and
we continue to fail. While we reformed
and spent billions, and spent more billions and reformed, performance has
continued to decline. Spending per
pupil is way up; perfonnance is down.
Qearly, something is very, very wrong.
But how can this be? With all the
effort, all the resources, all the spent tax
money, the partnership; and the good
inteutions of teachers' unions, how can
it be that it has come to naught for so
many students?
For three rea<10m, I think. One is
that the world . . dramatically changed
in the plllt decade. 'Thchnology . .
developed f1mr than the educatiooal
bureauaacies were willing to change.
Seoood, the ecb:ational bureaucracies have supported centrally planned
govemmeot, stifling individual initia-

•J

tive, reducing accountability and
responsibility.
Think about it. In the United
States, the government decides where
our children go to school, when our
children go to school, who teaches
them, what books they read, what tests
they take, what results are to be
achieved, and even what politically correct lunch they can eat. Central planning like this failed in the former Soviet
Union. It is failing here.
Third, the monolithic bureaucracy
of our centmlly planned education system is propped up by the teacher.;'
union, which seeks to control every
a~pect of education and prevent any
competition. Their major concern is
preserving their power and piece of the
pie. Student outcomes are secondary.
For example, not one of the 6,000
teacher.; in Milwaukee has been dismissed in five year.; for poor performance; not one of the 1,000 new teacher.; hired has been denied tenure; each is
automatically promoted. Each is automatically given raises, regardless of
performance.
School choice ends the stifling
bureauaacy and control by the teacher.;'
union that have given us continually
declining quality. It is desperately
needed in our schools. Choice means
fairness, accountability, and consumer
competition. Choice means power-the
power of parents to choose the school
best suited to each child, individually
tailored for his special requirementsthe power to choose our child's education as we choose our jobs, our houses,
our churches, our television, our car and
our leaders. No government bureaucracies, no preservation of power and
money. Think of it; if the school isn't
doing the job, you move your child.
Over the long term, satisfying you will
become the major goal of each school.
That would be a change!A

r. Jerry Young is an individual who cannot be typecast...in other words, he is a
well-rounded person with many
interests and just as many commitments and activities. Though he is
now in his 28th year as an educator
and administrator (10 as president of
Chaffey), sports, however, were his
first interest. In successive periods
as a young adult, he was an athlete, a
coach and then a college athletic
director. He still jogs up to 12 miles
a week. Some of his other interests
include local economic development; Dr. Peter Drucker's management philosophy; organizational
behavior, dynamics, and development; and the associated issues of
quality and performance. Presently,
Dr. Young nourishes those interests,
and correspondingly serves his community, through supprting Rancho
of
Cucamonga's
Chamber
Commerce and several local economic development and professional
organizations. He adds to his knowledge of these subject-; through books
written by a variety of experts, and
also writes books and articles and
makes presentations himself.
His wife, Linda, and 11-year-old
son, Jeff, have priority call on his
leisure time, "and Jeff keeps us both
young," he said. Young's two other
children are married adults and one
has given him two granddaughter.;.
Dr. Young's actions speak for
themselves. He obviously cares
deeply about his community, people's rights, and serving others. His
strong values are integrated into his
daily living.

D

IEBJ: What makes community
colleges different from other institutions of higher education?
Young:

Though most of our

forms of education have been bor-

Letter To The Editor

oseph Brady's article in the
November 1995 Journal was
excellent and informative.
I appreciate the high-desert
being brought to the attention of
the people, and wonder if in
future articles you could include
the Morongo Basin, which
iacludeS Morongo Valley, Yucca
Valley aad Jolllua Tree.

We have tt•an

Ill

houses, and sure could use the
boost. The only real publicity
Yucca Valley has had is in connection with "The Earthquake."
We have a lot more to offer than
that and have made good strides.
We now have Joshua Tree
National ..... - .......
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rowed from other countries, the community college is a uniquely
American innovation; one that is
somewhat modeled on another
American innovation-the land
grant college of the mid-1800s,
which provided technical assistance
to farmers. Community colleges are
teaching-learning institutions for the
educational needs of local citizens.
More often than not, the students
define how community colleges can
serve their Deeds, rather than the
Olher way around.

IBIU: Wbal can the community

about the future of education?

A closer look...

Family: Wife, Linda; three children:
kff, Bill, and Suzie; and two gtand-

daughters
American A.<..'iOciation of
University Administrator.; (currently vice
president and (RSident-elect) American
Association of Community ("{)lieges.
Very involved in community affairs,
including United Way and service on
several chamber.; of commerce, ecooomic development oouncils, and other ammWlity ~lions

~lions:

Hobbies: Jogging. hiking. swimming.
camping. gardening. photogrdphy,
travel, reading. and writing
Name: Dr. kny W. YOWJg

Position: Superint~ndent!Presid~nt of
Chaffey Community Coll~ge in Rancho
Cucamonga

college offer in the area of economic
development to local communities?
Young: By far the most common type of economic development
is in the area of training and maintaining a quality work force. In a
knowledge-based society, this is
increasingly a critical factor for the
survival of businesses. Many colleges also provide such services as
assessment of employer needs, consultation, business planning assistance, international trade information
and guidance, and brokering support
with government agencies.

IEBJ:
How manageable are
community colleges?
Young: This question must be
addressed state by state. California
is in a league of its own by its sheer
size and complexity. More than 10
percent of all U.S. community college students are in California. Size
by itself is a problem for management, but not the principal one. Far
more important is the level of
bureaucracy in California. The state
has a "permissive" code; that is, you
can do anything that is not prohibited in the code. However, the
California Education Code has more
than 2,000 laws which include community colleges, and there are more
than 600 California Community
College Board of Oovemor's regulations which have the same impact as
law. Compare this to the state with
the next most numerous laws and
egulations-Oreaon. with fOUibly
200- and you have to ask younelf-

Quote: "' believe in the JXNiibility of
human improvement; that any of
ll'i can learn and imiXOVe oor lives, if we
truly want to."

Why? The legal compliance envronment is so exhaustive that several
types of attorneys are needed to
ensure compliance.
The heavy regulatory environment in California undercuts initiative, innovation, entrepreneurship,
and development, those very
processes required for organizational renewal. Our community colleges can be administered according
to the law, but are almost impossible
to manage.

IEBJ: What is unique about
community colleges?
Youag: Probably the greatest
strength in community colleges is a
very strong egalitarian culture, ooe
that provides tremendous support for
the democratic principle of equal
opportunity. The result is that people
who are attracted to careers with
community colleges are very INdent-oriented, very service-minded-or in private sector language,
very customer-oriented. Most liDdents feel this aUitude from their
teadaers and from the 8IIJIPOd
on campus, and it by ic.ellf lllia.llilei
motivatioa.
Any allempt., ·~.._
•....,• •to\~· ....

procl---........
zatioul
aad qllllily ....

eee; •*'(IMt~,-

Young: We are living in a society that has become quite cynical
about its institutions-government,
education, business, health care, and
even religious, charitable, and service
organizations-and, in some cases
this cynicism is well deserved. The
result is an unwillingness to invest ill
the future. For public institutions,
this withdrawal of support has meant
a decline in tax support, and this has
resulted in heavier work loads, fewer
services, and higher user costs.
Education tomorrow will need to
transform itself using technology in
ways not available now in order to
provide greater economies of scale in
the educational process. Even with
this, I fear that many who need education the most will be bypassed because
of inadequate support. We seem to be
willing to pay for prisoiL'I, but not for
schools. I would suggest that there JS
a relatiOIL'ihip between what we pay
for the criminal justice system and b
the educational system. Society will
pay one way or the OCher, but
to me that payios for """"""ion is a
much IIICft positive appoech.

ilseeas
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Brulte Honored by
School Board Association
ssemblyman Jim Brulte (RRancho Cucamonga) was
named "Oul'>tanding Legislator
of the Year" by the California
School Board Association at its
Annual Education Conference in
Long Beach recently.
"Throughout the budget negotiations this year, Brulte recognized it
was in the state's best interest to
commit to public education by getting more dollars released directly to
school districts," said CSBA
President Louise Perez. "Brulte's
influence helped spread this message. He was the key that unlocked
the door to additional funding for
schools in this budget," added Perez.
Brulte authored a school funding
equalizallon bill which increased
funding for school districts in the

A

Inland Emptre and other traditionally underfunded school districts to
the level of support that students in
Los Angeles and San Francisco have
been recetving for years.
Equalization funding was a
major part of the 1995-96 budget,
which Brulte was principally responsible for crafting in hts role as the
A~sembly
Republican
Leader.
"Servmg as the Republican Leader
was an honor and a pnvilege for
which I am very grateful. Knowing
that I was able to use the postllon to
help children and bring equity to
Inland Empire schools is very gratifying," said Brulte. "Our children
are our future leaders, and getting
more money into the classroom will
better prepare the next generation for
the success which they deserve."6

Multi-Lingual Translations
by Ella Condrea
illfercontinental Translations

T

oday, business opportunities
are unfolding around the
globe at a very rapid pace
and many American companies, facmg the language and cultural barriers, realize the necessity of professional translations and interpreting
services.
Culturally adapted, quality
translations which convey the message accurately and with precision
can be costly, but they add value to
any product.
Remember, it is not enough for
somebody to speak another language, they have to be native speakers or professional translators with
the required experience, background
and qualifications. Don't pennypinch on the translations, because

you might end up with getting what
you patd for.
You are invited to enjoy the following compilation of "Funny
Translations." These are examples
of apocryphal, machine translations
and translations produced by nonnative speakers and non-professional translators:
•The machine translation of
"Permanent secretary" was rendered into Japanese as "Everlasting
typist."
•From the Bible, the Russian
"The spirit is strong, but the flesh is
weak" was translated by a machine
into English as: "The whiskey is
strong, but the meat is rotten."

G

and ethics reforms for state and local
government

Developing a better understanding of the role of the professional manager's responsibilities
within the firm and society;
Assisting the student in
developing a critical approach to
decision-making and the ability to
speak and write effectively and professionally;
Developing skills in interpersonal relations;
Giving students a sound theoretical understandmg of organizations and instill a management perspective for considering problems
and making decisions from the
viewpoint of the entire firm, industry, and economy;
Developing an increased
understanding and awareness of the
world in which the individual lives
and provide a foundation for the
acquisition of additional education .... and that's just the tip of the
iceberg.

"The extraordinary rise in political influence of Rob Hurtt and
Allied Business PAC is htstoric,"
said Ruth Holton, executive director
of the watchdog group. "Their deep
pockets funded the 1994 Republican
revolution in the California legislature."
Holton added that Hurtt's donation of $1.2 million to other candidates marked the first lime a sitting
legislator made the group's top-10
contributor list. That amount did not
include finances to Hurtt's own election efforts.
The combined Hurtt organizations' campaign gifts of $2.3 million
was cited as the largest amount
given to legislative races in
California history and surpassed the
$1.3 million donated this year by the
Cahforma Teachers Association
PAC.
Assemblyman Jim Brulte, RRancho Cucamonga, was ranked
second locally in the report and sixth
statewide with total top-10 contributions of $184,540 His main campaign financing from that group
reportedly came from California
Optometrists PAC ($51,740) and the
Association of California Insurance
Companies ($50,000).
The former Republican assembly leader acknowledged that loans
of $400,000 from Hurtt helped to
win legislative seats and control of
the assembly for their party. Brulte
said those loans would be repaid and
would reduce the contributions of
record.

Continued 011 Page 49
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CALIFORNIA STATE UNIVERSITY
SAN BERNARDINO

•
•
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••

BUSIIIESS PIIHTIIEHS

"Business and Education:

Investing in Our Children and Our Nation."
a Bustness Partners Executrve Bnefrng presented at Cal Stale, San Bernardrno

Januaru 31. 1996
7;30·9 a.m. in the upper level of the Commons, at the universtty
Featured speaker. Dr. Jim Charklns. CSUSB professor of economrcs.
Sponsored by

~.

KAISER PERMANENTE

THOR UNKNOWN

U~llhc$
~ Off/~
PREMIUM CuCAMONGA VALLEY WINEs

VtstT RANCHO CucAMONGA'S PRtMIL M WtsERr
WtNE TASTtNG, SALES, UNIQUE WtNE AccESSORIES, Ra:ErrtON RooM

& EVE'-iTS
RANCHO CucAMoNGA 909.899.5755 'i' ONTARIO·GCASTI 909.390.6998

•
•
•
•
•
•
•
•
•
••
•
•
•
•
•
•

• Professor Jrm Charktns wrll explarn the anempls underway to reform Calrforma
• schools. Pohcy·makers rn busmess and educatron recognrze that schools are not
• prepanng students to work '" the 2 t st century. What can be done and whalrs the
• role of busrness rn educatron reform? Come and recerve flfsthand mformatron
•• regardrng
Cahforma·s educatronal system .
•
Registration fee: $17 (includes breakfast),
•
$12 for Business Partners members
•
•
Reservations by phone (909) 880-5771 .
•.------------------------~
•
•
•
•
Yes! 0 Please send me more tnformatton about thts event
••
••
0 Please send me more tnformatron about Business
Partners at Cal State. San Bernardrno. •
•
Name

Address
Slate

Crly

Phone l

)

Fax l

llehn hi: CSUS8 SChOOl of Business IIIII Public RdlilistraliOII. SSOO lkliYersiQ Pill1ala4t. SclfiBemardino. Ill 92407

•••••••••••••••••••••••••••••••••••••••••

Hillsides Must be Protected

Contmued from Page 5

malic approach to education.
Specific objectives include the following:

by Mtchael J. Filson

Contmued on Page 48

(ieople are most like wines,
Age s~u~ the bad and
Impr i'V s the go0d.

Common Cause

Service, Convenience Mark
Cal Poly Pomona's M.B.A. Program

lobal relations are igniting
competition
not
only
between American and foreign industries, but also between
indtvidual domestic companies.
Every organization is vymg for top
seed in the international market, and
technology will be the vehicle that
takes them there. So how do you, an
ambttious, hard-workmg professional with not much time to spare,
update your skills for today and prepare for the advances of tomorrow?
You obtain a graduate degree from
Cal Poly Pomona's M.B.A. OffCampus Program.
Cal iforma State Polytechnic
University, Pomona offers a masters
of business administration degree
program at convenient locations in
stx different major cities that cater to
men and women either holding or
desiring managerial positions in
business, industry, and government.
This program is not JUSt an extension
of a bachelor's degree; it is immersion in Cal Poly's "hands-on," prag-
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Hurtt Contributions
Historic

Proposed Campaign
Reforms
Local government affairs director for Common Cause, Elizabeth
Lambe, said: "It is ttme to take
California's elections off the auction
block and give them back to the voters.
If the citizens want change,
they must implement it themselves."
Common Cause is joined by the
League of Women Voters, the
American Association of Retired
Persons, United We Stand, America,
and other groups to qualify a campaign finance reform measure for
the November 1996 ballot.
The
proposed
California
Political Reform Initiative would
apply to all levels of government,
spokesmen said. It would limit campaign contributions and spending,
ban fund-raising in non-election
years, ban campaign warchests, prohibit candidates from soliciting contributions from lobbyists, and

require disclosure of major funders
on all ballot measure advertising,
Common
Cause
spokesmen
explamed.
The initiative seeks to limit the
amount any one donor may contribute to all active candidates
statewide to $25,000.
Brulte, for one, said he not only
favors campaign reform simtlar to
that proposed in the initiative, but
would preclude transfers of funds
between candidate treasuries. In
fact , he said, "I intend to introduce
legislation this year."
He noted that campaign contributions were down about 33 percent
from the 1988 to the 1990 elections
when some spending limits were in
effect. Those limits were later nullified by a court dectsion.

Term Limits and
Contributions
"The record contributions from
the 1993-94 top-10 donors clearly
demonstrates that term limits have
done nothmg to stop the flood of
special
interest
money
into
Sacramento," satd Tanner, author of
the report. "In fact, because of the
significant increase in open seat
races, term limits have made it possible for wealthy mterests to have an
unprecedented tmpact on the electoral process."
Stutzman discounted the "special interest" characterization of
Senator Hurtt 's contributions. "The
senator and Allied Business PAC are
not spectal interest groups - they
are conservative business people
who hold a philosophy of reducing
the size and scope of government
and of lowering taxes."
On term limits and campaign
finance reform, Assemblyman Jim
Brulte, R-Rancho Cucamonga, said,
"The two are not related. When voters passed the term limits initiative,
the intent behind it was to get rid of
people who had been m office 20 or
30 years. Campaign finances were
never a component of the term limits
debate."
Current rules limit California
assemblymembers to three two-year
terms, and state senators to two full
four-year terms. The former
Assembly Republican Leader's third
and final term under current limits
expires in November. Brulte said he
will campaign unopposed as the
Republican challenger for state
Senator Bill Leonard's 31st District
seat.

Other Inland Empire
Recipients
Third place in local campaign
receipts went to Assemblyman
Bruce Thompson, R-66th District,

by Gregory S. Pews
Councilman, Cathedral City
t is tmperative that the city
counctl, in its fiduciary duties,
realize the value and tmportance of the htllsides surrounding
Cathedral Ctty. The hillsides provide
an economtc benefit as well as a
spintual and moral benefit to our
ctty; therefore, the beauty of the hillsides must remain pristine. You can
currently spend hours upon hours
walkmg, hiking and traveling
through those hills to see and enjoy
the beauty of nature, as left
untouched by man through the millennium. Those of us who currently
reside in this area should not take the
responsibility upon ourselves to go
into the hills and trample them. Even
the Native Americans prior to us left
those hills untouched for a reason:
that is, because of their beauty and
grandeur.

I

Not Place for
Development
The current proposal for development calls for some 250 estate
dwellings. as well as a golf course,
hotel and a possible casino While I
am in full favor of economtc development for our community - and a
luxury hotel and estate housing
would certainly be beneficial this is not the area for such development. We have made it very clear
to the county and other governmental agencies that on the north side of
our city we would like the landfills
closed, and we want to be able to
begin to infill and do some economic development in that area
with light industrial, as well as
some single-family residential. We
are especially concerned wtth what
the landfill is doing to the environment and earthquake fault areas
nearby. Why are we so concerned
with something that has already
been soiled and destroyed? Yet we
are not concerned about areas that
have not been touched by the ravages of time and man.

with a total of $30,875. Thompson's
major contributor was California
Medical Association (CMA), with
$8,750; and next was state Senator
Ruben Ayala, D-32nd District, with
a total of $30,000, nearly one-third
of which came from the same group.
The CMA was found not to be in the
top two of major contributors for the
first time since the survey began 10
years ago.
Other Inland Empire legislators
with reported contributions of less
than $25,000 each, in descending

Citizens Against
Development
A vast majority of the Cove
Hillside residents have expressed
thetr displeasure regarding further
growth and development in their
own neighborhood We have a
responsibility as councilmembers to
listen to those that live in that area
who would be most immediately
impacted by development. not only
from the lack of beauty outside of
their homes, but from the mcreased
traffic as well as the increased
demand on the mfrastructure in the
Cove. The proposed developer has
talked about helping to build an
infrastructure and sewers, and yet he
is not prepared to show to the city
the financial wherewtthal to even
begin, let alone complete, it. It is not
the responsibility of our city council
to agree to the wishes of any developer that comes into our community to do a project. Any project must
be done based on the best interest of
the city as a whole.

First Responsibility
is to Residents
Cathedral City does have a
responsibility outside of its borders
and that is to the residents throughout the Coachella Valley. We have
been a leading city in many areas
such as law enforcement, revitalization of urban blight, youth programs
and senior involvement. It is our
responsibility to be a leader in environmental concerns. We cannot, as
the central city in the Valley, be the
one that scars its view for all to see.
Future growth and development
in Cathedral City will come in
renewal of its downtown core, revitalization of the Ramon business
strip, new construction on Native
American land along Date Palm
Drive, and the future annexation
north of Interstate 10. "Growth"
need not come from destruction ..1.

order, were: Assemblyman Fred
Aguiar, R-61st District; Assemblyman Joe Baca, D-62nd District;
Assemblyman Ted Weggeland, R64th District; State Senator Bill
Leonard, R-31st District; and
Assemblyman Brett Granlund, R65th District.
All but three of the state's 29
freshman legislators received contributions from the report's top 10
campaign donors. The three were
assemblymen Jim Battin. Peter
Frusetta and Steve Kuykendal1..1.

PAGE 10 • INLAND EMPIR E BUSIN ESS JOURNAl.

~~ ~

1['~1PQ)rrrue@

F

om it~ modest heginnmg m

)]1
[t L~a Lruu@~

JANUARY 1996

Redland's ESRI: Prospering in the
World of Geographic Information

mtroduction started a \\ave of revoluhlln in computer mapping and the \\<I)
Rc~.1rch Institute Inc.. (ESRI)
prok sionab manage spatial inJormasought to ach1e\e a gO<ll to make the
tion. a ''a'e ESRI1s still riding. Other
world .md its ddkate em Ironment a
recent!) rc:lcascd prnducts, such as
better place to live. So co-founder-.;
ESRI's ArcView 2.1. have made GIS
Jack and Laura Dangcrmond, wnh
capabil ities and functionalit) more
$1,100. a handJul of worker-.;. and a
widespread <md easy-to-usc.
vision, started thelT company down a
GIS Sllli\\,!Te i..s found m a growing
number of organizations responsible
path toward ultimately reaching that
goal. "\Ve wanted to help people make
for natural resource!> ma nagement,
\Vater/wastewater applications. tax
informed deci:;ions for accomplishing
their individual task:. and making a sigmapping, retail store sitmg, banking
nificant change in the environment,"
seTVJces, health care delivery, transcommented Jack Dangermond. "Our
portatwn plannmg, telecommunicacompany has grown in size, but our
tions, merchandise distribution, and targoal is still the same."
get marketing. Users manage an assortJack Dangermond, ESRI president and co-founder, speaks at the 1995 15th
More than 25 years later, fSRI is
ment of projects like where to locate
annual ESRJ user conference in Palm Springs.
their business relative to competitor
the world leader in the rapidly expandwas recently listed 34th among the
men!. Working closely with local
ing field of geographic information syssites, which crops will have the greatworld's top 50 software vendors in
schools, libraries, and colleges, ESRI
terns (GIS); and its operations today
est yields, what is the best route for
Information Week, marking the first
has contributed software and services at
span the globe, providing products and
emergency vehicle dispatch and what
time a GIS software vendor has been
specialized rates. From elementary to
goods will sell best, just to name a few.
services that have set the standard for
included in this survey.
high schools, many students in and
fSRI has achieved tremendous
quality and creativity.
fSRI 's success, in part, is due to its
around the Redlands area have benefitStarting as a research and consultsuccess since its early days when Jack
unique style of company management.
ed from coun;es taught by fSRI staff on
ing finn for environmental concerns,
Dangennond, with graduate degrees in
their own time, operung young eyes to
It consists of a flat infrastructure, with
Jack Dangennond and fSRI continualurban plarming from the University of
the world of GIS and its practical uses.
only 10 or so people making up the
ly searched out new opportunities for
Minnesota Institute of Technology, and
upper management. The company 1S
fSRI has a long-standing and
grov>'th. Early on, Dangennond saw
landscape arclutecture from Harvard
favorable rapport With campuses
also privately owned, allowmg emphathe need for digital mapping and geoUniversity Graduate School of Design,
sis to be placed on making products
around the Inland Empire. Cal State
graphic analysis. Bringing in some of
was a jack-of-all-trades, doing any
and satisfying customers, rather than
San Bernardino, Crafton Hills College,
the finest software development minds
number of tasks for his understaffed
guaranteeing rerum\ for shareholders.
Lorna Linda University, and the
company. He was part-time developer,
in the country, he pioneered GIS and
University of Redlands now have
Located in Redland\, a city well
established his company as its world
marketer, technical writer, and any
known for its lush orange groves, trad1resources such as software, hardware,
other job title one can create.
leader. With the software portion of the
tiona! rustic setting and friendly comand trained instructors, provided by
GIS market expected to top $563 milToday 's staff consist~ of 850 memmunity, fSRI has resisted moving its
fSRI. With these tools available, the
bers locally and over 1,000 world wide,
lion in sales in 1995, companies once
main headquarters to urban settings
colleges arc able to offer courses on
ao.;king '"what is GIS?" are now asking
with a customer base of nearly 30,000.
despite numerous bids. fSRI views its
GIS that might not be available otherThe largest private employer in the city
'"how can GIS help us?"
location more a'> a home for work rather
wi,;e. "I've had very positive eA-periSimply put, GIS is a system of
of Redland~. fSRJ's GIS software revthan a place of business.
ences with the colleges in the local
hardware and/or software created to
enues are ant1c1pated to exceed $162.8
area," said Mike Phoenix, Higher
Dangermond contends that a large
fmd solutions to problems by usmg
million in 1995, a 13.7 percent increase
portion of his company's success IS due
Education Vertical Marketing Manager,
both geographic and tabular data.
over 1994. fSRI ha~ also been forecast
to workers who enjoy where they are
"I've worked with seveml campLL-;es in
to finish the year with 28.9 percent of
Software from fSRI is used by thouand what they do. This results in betthe Inland Emprre, and my hope IS to
the market share, nearly 6 percent
sands of mdividuals and organizations
ter products and services, meaning
keep making contact and expanding
greater than fhe nearest competitor,
seeking the best pos.~ible solutions.
higher profits ll'>Cd for improving facilour user base. It 's an exciting process,
AR01NFO, fSRI's flagship software
according to Daratech, Inc., a market
ities and equipment. The most visible
and it is rewarding to know that more
research and technology assessment
product, was the first databa-;e-oriented
sign of this i~ the COTL~truction of a new
and more people are learning how to
GIS to be developed in the world. Its
finn ba-;ed in Cambridge, Mass. fSRI
multi-million dollar building that will
best use GIS for their particular need<;."
be available for use m January.
When talk tum~ to the future of
The company believes that one of
fSRI, Dangermond takes on a confithe best places to start '"making the
dent, even excited tone. He sees his
company as having a long road ahead.
world a better place" is locally, and that
"This is an exciting time for us. We still
there are several ways to do this.
have a lot of work to do," commented
Besides the bll\iness that the company
generates for iL-;elt~ ESRI ha~ generated
Dangennond. "Now more than ever,
revenue for the local economy.
we need to help people understand GIS
Employees, many of whom moved
and illustrate how it can radically
from areas outside the Inland Empire,
change people's lives for the better in so
repre.-;ent a great number of buyers and
many ways." Extended growth and
renters who are also active cOTL\Umers
prosperity drive fSRI in its efforts to
of many different goods and services.
keep producing first-class producl\.
The company support~ local suppliers
But for fSR! 's owner and the rest of his
company, the dream of making the
whenever pos.~ible.
Educating people about GIS and its
world a better place to live in is still
uses has been a long-term project that
there, and it is still the primary engine
ESRI's office headq1111rlers, known by employees as "The Campus," provides a
fSRI ha~ worked vigoroLL-.ly to implethat keeps the motor running.~
relo:red atmosphere and comforlilble sening.
1969, Em ironment,u Sy~tems
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Money Management
by Pera G. Pemon

he theme of the fifth annual
Sl11con Valley Entreprt!neurs
Conference was unmistakable: money, money, money. Where
to find it and how to spend it.
Money to get your product line into
the marketplace .. money to get you
over the production hump to a next
stage company... money to make you
the big Kahu na.

T

A rapt audience took notes,
asked questions, and listened hard
for clues of what it takes to make it
big. Engineers loitered in the lobby
w1th prototypes 111 the1r hnefcases.
CEOs of small companies under $2
mtllion had busmcss plans tucked
under their arms. l·oundcrs of selffunded companies that had managed
to achieve $H to $10 millwn 111 annual sales without outs1de investors
eagerly sought out information on
how to structure a partnership or
alliance that would allow the firm to
double its size.

Jnve.\tors in bond\ IS..,ucd by local
and Marks-Roos financing
districts can ll'if the mtemet to check on
the status of their bond\ State Treasurer
Matt Fong announced recently.
The~ bond' <ITe often used to
finance lnfra\tructure requirements
associated with new development projects m California, and arc paid for by
as.-;e~ments on the land in the development project. Becall'if of declining real
estate values in recent years, many of
these districts are having difficulty
meetmg their debt serv1ce requirements, and inve.~tors may he purcha~
ing troubled bonds wnhout adequate
Information about the1r current fiscal
status.
Mello-ROQ~

was the "Sung of the Big Score."
VCs crooned about the need to make
business plans short and ahle to grab
the reader 1n the Executive
Summary Lawyers chanted precautiOns for negotiations-how to make
sure to protect yourself as you diligently try to make the numbers work
so as to lure potential investors.
Accountants hummed a few bars
of what investors want to see 111 the
books while the bankers threw in a
chorus about how to get the most
from a bank. It was qu1te a medley
of practical how-to adv1ce and common sense reality Not every entrepreneur 1s gmng to get the b1g bucks,
and a good 1dea 1s on! y a fraction of
what investors s~ck.
The most inspiring speaker of
the day may have been Marc Porat,
CEO of General Magic, a five-yearold software company with $100
million in the bank. H1s company,
which develops and licenses leading

The mus1c for this dance of
entrepreneurs and ve ntu re capitalists

New Internet Data for Investors
"Keep111g investors informed
about their bond~ and the agenc1e.~ that
is.·;ue them is cntical to the efficient
functioning of the bond market," said
Fong. "Given the capabiliue... of the'
Internet, the cost of providing this kind
of disclosure is mimmal while the benefit\ of investors and public agenc1es
are substantial."
Investors can better gauge appropriate bond prices, while public agencies will benefit from the more-aggressive disclosure of their financial information to the markets.
Current law requires the issuers of
Mello-Roos and Marks-Roos bonds to
notify the Califomia Debt Advisory
Co11111111ed on Pag<' 48

Gelling

Your

Loan

Colllillll<'d 011 Page 13

From

Nobody wants to put
callers ~on-hold', but...
... it happens.
~

the advantages of having

{3zeatwe A«dio. ~
'on-hold':
~

Acquire greater name recognition
Boost customer referrals.
~ Create greater awareness of company capabilities
~ Decrease incoming call abandonment.
~ Educate callers about products and services.
~ Enh ance your company image.
~ Gain a competittve edge.
~ Improve customer service.
~ Introduce sales and promotions.
~ Keep callers' 1nterest centered on your company.
~ Maximize return of existtng marketing Investments.
~

~

VIB

canoe

As Easy
Llli\BCJ
IJgriculture,m usiness, llonstrucHon, Wortgage and

I:JBA Llans are the bmldrng blocks that make up
Valley Independent Bank's Llan Center.
Let Us Help You Build Your Business
Call The People Bankers At Your Coachella Valley Loan Center

775-5600

INCREASE PROFITABLE SALES!

Call 1-800-747-2562 today!
El Centro Loan (<'Iter
Branch Locations
Coachd!o V•ll<y loaro Center
El Centro. CA B Centro • Holtville • Brawley • C.lexlco • Coadda • lu!Wl
IndiO. CA
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New $50 Million Lending Pool to Support
California Small Businesses

Banks in Review

D

espite the fact that the total
number of banks in the
United States declined to
their lowest in five and one-half
years, the 10,149 institutions were
able to post record net profits of $23
billion for the first half of 1995.
Only three percent, or 321 banks,
were listed as unprofitable, indicating the strongest industrywide performance in the period since 1990.
Nonperfonning loans decreased
nationwide 12 percent over the prior
year, with California portfolios
reponing the best turn-around with a
decrease of $175 million.
By mid-year, the Golden State
led the West in failed banks, with
four, representing $643.9 billion in
deposits. Overall deposits increased
seven percent over 12 months and
one percent since the first quarter.
California posted the secondlargest loan volume - behind New
York's $442.9 billion -with $236.8
billion. Consumer loans represented
25 percent of California banks'
exposure and 13 percent in construction and commercial real estate
obligations.
Drop in Prime Rate to Save
Bank Cardholders $500 Million
Most bank credit cardholders
will see a drop in card interest rates
beginning with this month's statement, the Ram Research Group predicted, after the Federal Reserve
Board cut its prime lending rate by
one-quarter percent in midDecember.
The bank credit card tracking
firm published the assessment in its
CardTrak repon Dec. 20, and wrote
that the Fed's action was well-timed

for consumers because Jan. 1 marks
a ··tnple witching pricmg point"
when card rates are adjusted for
upcoming monthly, quanerly, and
annual periods.
Ram assoc1ates wrote that more
than $225 billion of the $350 billion
owed on bank credit cards is directly tied to the prime rate. They projected aggregate interest savings for
consumers of $500 million m 1996.
Valley Independent Tailors
Program for Businesses
Valley Independent Bank in
Indio has launched a new program
aimed at meetmg the growing
financial needs of local businesses
and professionals in the Imperial
Valley.
""Business Management" is a
professional accounts receivable
management service in which the
bank acts as a billing coordinator for
panicipating businesses. The bank
also assists in accounts receivable
record keeping, account management and all monthly reponing.
Dennis Kern, president and
CEO of Valley Independent Bank,
believes that top quality local businesses can use "Business Manager"
to help boost sales and expedite collection effons.
"Many business owners have a
large portion of their invested capital tied up in accounts receivable.
The new program offered by
Valley Independent Bank gives
them the chance to convert this
frozen asset to immediate cash that
could fuel growth for the company," Kern said.
Continu~d on

acific Bell, Kaiser Permanen_te,
the Pacific Mutual L1fe
Insurance Company, and 33
banks are "founding investors" in the
newly
established
California
Economic Development Lending
Inillative (CEDLI), a statew1de lending
consonium composed of Californ1a
hanks and corporations that was
launched recent!).
··CEDLI's mission is to provide
loans for Califorma's small and
emerging businesses, many of which
may have dtfficulty obtaining capital
by conventional loan criteria," said
Erwm Furukawa, sales vice president,
Bu.~mess Commumcallons Servtces Ethmc Markets Group, Pac1flc Bell."
"CEDLI fits well with our
'California First' strategy to concentrate on the neecb of our California
customers and to suppon California\
businesses,"
Furukawa
added.
"Hopefully, many of these businesses
may be current or potential Pacific
Bell customers and suppliers
CEDLI is a vital step forward in providing the financial suppon that is so
critical to California's long-term economic development."
Initially capitalized at $50 million,
CEDLI is the largest statewide consortium for small busine.o;s lending in the
United States. CEDLI will prov1de up

P

to 50 percent of total small business
financmg for small business growth
and development needs as workmg
capital, expansion funding, equ1pment
purcha.o;es and contracts
CEDLI anticipates that its avemge
loan sizes will be in the range of
$100,000 to $250,000, with CEDU's
actual share of the required financing
averagmg between $50,000 and
$125,000. Interest payments and
repayment tenns will be specific<lll)
structured at low levels and over long
terms in order to stimulate small business participation in the program.
A\ part of the progmm, a nonprofit affihate called Califorrua Resource
Lending and Training (CARAT) will
train tramers to conduct small business
courses, cash flow management, and
marketmg - skills that arc crillcal to
long-term busmess success. CARAT"
also will train non-traditional lending
organizations to operate effecllve lending programs, <L\ well a.~ train community organizallons to develop community facilities.
CEDLI is the result of an initiative
by the Development Fund, a San
Franc1sco-ba.~ed nonprofit organization that develops innovative funding
for housing and community development, with the a.o;sistance of the Federal
Reserve Bank of San Francisco.~
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j'*.!oday's Dedslon, Tomorrow's Security.
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Business Loans!
• Term Loans
• Lines of Credit
• Equipment Loans
• Inventory Purchase
• Accounts Receivable
• Construction
• Real Estate

Buy u.s. SavlnQs Bonds

us .........

0% interest when you lease a Ricoh
p lain p ap er copier/fax machine.
Ask yo~melf two q~tions. A"'

you compl=ly satisllcd with the

pcrfonnance of your copia? An

We'Ll meet with you at your convenience...
anytime, anyplace.
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Valley Independent Bank Representative Testifies at
Senate Hearing on Economic Impact of Peso Devaluation

T

homas Topuzes - semor
vice
president,
ch1ef
administrative officer and
international banking manager at
Valley Independent Bank (VIB)
- recently returned from testifying at a hearing of a subcommittee of the California Senate
Finance,
Investment
and
InternatiOnal Trade Committee.
The Subcommittee on the
Americas met at the Port of
Long Beach to discuss the
'Impact of the Mexican Peso
Devaluation on California's
Trade with the Americas.'
As the only Independent bank
representative, Topuzes joined
panel speakers from North
American Development Bank,
First Interstate Bank, and the
Mexican Consulate to provide an
overview of the peso devaluation
and its economic impact.
During
his
presentation,
Topuzes provided the subcommittee with an overview of the
lmperiai/Mexicali Valley and San
Diego/Tijuana
regions.
He
expla1ned the concept of a 'transborder' economy "a large

Thomas Topuzes

regwnal economy with an international border contained within it"
- and then described the devaluatiOn's effect on business, exports
and employment in the 'trans-border'
economtes
of
the
Imperiai/Mexicali valleys, San
Diego/Tijuana and upon the state
of California's exports as a whole.
However, the true highlight
of Topuzes' testimony centered
on what he terms the peso devaluation's 'silver lining.' This
bright aspect is the fact that,
since devaluation, labor costs and

other costs are much lower, making the 'Maquiladora' 1ndustry a
world-class competitive manufacturing opportunity. He also
spoke on the impacts of the North
American Free Trade Agreement,
ultimately making recommendations for a state government
response to assist California's
export industries.
The first of these recommendations was to give special consideration to small business loans
for those busmesses adversely
impacted by the peso devaluation.
He also stated that consideration
should be given to the establishment or expansion of State
Enterprise Zones located within
the trans-border regions of San
Diego and Imperial counties,
given that these areas have extensive export and business interrelationships with Baja California.
In additiOn to Topuzes, the
subcommittee received testimony from the consul generals
of Canada, Argentina, and
Peru
on
'The
Peso
Devaluation and Investment
and Trade in the Americas.'

Topuzes' testimony came in
the wake of VIB 's announcement
that final approval was received to
open a branch in the city of Indio.
Currently, the bank has a branch
office in Coachella and a loan
center in Indio.
"We're looking forward to
us1ng our trans-border expertise to
help the businesses of Coachella
Valley take advantage of the
dynamic international opportunities available," stated Topuzes.
He further stated that a major
vehicle to promote economic
growth, The Valley Alliance, is
already in place. VIB was one of
three organizations instrumental
in the creation of The Valley
Alliance, a joint trans-border economic
development
effort
between the Coachella, Imperial,
and Mexicali valleys.

Bed Tax

around."
He said transient occupancy tax
(T01) revenues for the city were up
a little more than eight percent over
the four quaners ended Sept. 30,
1995. Nowicki said Ontario's TOT
revenues - also referred to as bed
tax or room tax revt>nues in some
communities - are expected to rise
another seven percent during 1996.
He explained that it is a general fund
tax and provides about five percent
of the city's $70 million operating
revenue.
The revenue manager noted that
the base TOT rate increased from 10
percent to 11.75 percent on Sept. I
and contributed $50,! 14 in additional revenue duri:1g the city's first
quarter of the fi~cal year begun July
1. Transient occupancy tax receipts
exceeded $1 million during that

Continll<'d From Page 3

Toyota's international distribution
facility, the city's new convention
Ontario
International
center,
Airport's expanded terminal facilities and the Kaiser-Penske race track
in Fontana.
Dennis Nowicki, revenue manager for the city of Ontario, said the
projects seem to be beneficial for
local hoteliers. He said there were
3,881 hotel and motel rooms in
Ontario as of Dec. 29, up from 3,689
rooms nine months before.
"A£ many as 40 percent of the
Ontario hotel-motel operators had
reduced gross receipts in the last
couple of years," Nowicki said.
"Now that figure is less than 10 percent. It is an indication that the
hotel-motel industry has turned

VIB 's international banking department continues to
aggressively study the issues
of the trans-border economy.
Those seeking more information may contact Topuzes at
(619)

337-3211.~

quaner.~

you complecely satisfied with your
scn'ice"

If the answa to either qUC"stion b

no, ask yourself one more qualion

( \ } viNEYARD Wational"Bank

Money
Continu~d
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Why havnn you aUcd Ameril«h'

caJl for a frtt COpier/fax I rial Coday.
Ask how you can rc:celve six monchs

HAmentech

COWMUNlCAliONI•

frtt service Including supplic> for frtt.
Call

now for quick Ametile<:h

response: (909) 656-J I 16

Rancho Cucamonga
9590 Foothill Blvd.
(909) 987-0177

Chino
5455 Riverside Dr.
(909) 591 -3941

Diamond Bar
1200 S. Diamond Bar
(909) 861-9664

Other Offices: Crestline • Lake Arrowhead
Member FDIC

Equal Opportunity Lender

edge software for providers of communication products, has an impressive wad of alliances with many
partners in what he calls "an
American keiretsu."

Half of our owners are our major
customers, and they compete in the
marketplace against each other,"
Porat explained. The other 50 percent of the company ownership is
spread among the investing public.
Porat offered these words of
advice to entrepreneurs who want to
Continu.d on PGgt! 40
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Health Care Forecast
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Cucamonga; son Felton, a cardiologist in Washington, D.C.; and
daughter Elizabeth, a flight attendant with United Airlines. They also
have four grandchildren.
Amliations: Board of Directors,
YWCA;
co-founder of San
Bernardino Chapter of Links, Inc., a
pl!llanthropic organization; Board of
Duectors of Cal State San
Bernardino Library; 35-year member of the Swans aub, which organizes the city's debutante balls;
member of Our Savior Lutheran
Church, on the Synod Council of
ELCA Lutheran Church and in third
year as dele_P-'! _to the National
Assembly of l:ll.CA; Chairperson of
Peace With Justice for \VELCA;
member of Phi Delta Kappa, Inc.

EMPLOYMENT LAW 1996
DEFENSE STRATEGIES FOR THE SMALL EMPLOYER
• WHAT Is The New Family Medical Leave Act About?
• WHERE Are The New Laws For 1996 Taking Us?
• WHEN Do I Have To Pay Overtime?
• WHY Are Employee Handbooks Important?
• BOW Can I Manage My Business and NOT Discriminate?

11tese fU'e jllSt 11 few oftire important qllestions that
YOU a 1111 employer 11fllst know to lrelp curtail the ever
increasing litigation betwem employees 1111d employers.

IF YOU DID NOT KNOW THE i\NSWERS TO THE
QUESTIONS ABOVE.

MARK YOUR CALENDAR NOW!

Belt fll IIIIHd Elapire: The large
number of concerned citizens wllo
are dedicated to making the Inland
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The
reason
is
ohvious.
Subsidized health care is a huge
contributor to the national budget
deficit. Employers who provide
insurance coverage for their workers are up-in-arms about their exorbitant costs. The average citizens
who must finance their own health
coverage are often priced out of the
market.

Reasons for
Escalating Costs

FASTER SERVICE FAX THIS FOR

Inland Empire Profile

H

MOs and PPOs are the
future of health care.
Mergers between hospitals;
group medical practices; and
alliances between health plans, hospitals. and physician groups will
evolutionize the way health services
are dispensed. The focus will be on
preventive medicine, non-institutionalized treatment, and controlling
costs. By the year 2000, health care
as we knew it in 1985 will no longer
be available to anyone hut the
wealthy.

BOW MUCH: $30.00

One factor in escalating costs is
the "not out of my pocket" syndrome. People are more inclined to
seek medical treatment for minor illnesses or optional surgical procedures if the cost is covered by insurance or the taxpayers and is not their
own.
On the reverse side, people
without such a "safety net" often
neglect warning signs of potentially
major problems and the resulting
costs are astronomical. Then, often
medical facilities and doctors are
left hanging for their fees and end up
passing their losses on to those who
can pay: insurance companies and
government agencies.
The ever-increasing burden of
federal, state and county social welfare programs is another factor.
With the economy in a state of
recession for several years, more
and more citizens were left jobless
and had to reach out for a government lifeline. Similar crises in
Mexico and other foreign countries
brought an influx of immigrantsboth legal and illegal--many of
whom also needed help.

New medical technologies 8Dd
1lellmeDta allo iDcrease the coats.

Though many HMOs consider some
of these "experi mental treatments"
and do not cover them, many doctors still make use of them. They are
concerned about malpractice suits if
all possible steps to test and heal are
not taken.

HASC Predicts
Integrated Systems
According to a prediction by the
Healthcare A-;sociation of Southern
California (HASC), which repre·
sents 317 health care organizations
in six Southern California counties,
integration of health care providers,
quality issues, and consolidation of
health plans will lead as the major
indicators of the newly emerging
health care system.
In a recent report issued by the
HASC, they claim that hospitals,
physician groups, and health plans-which already collaborate closely to
develop partnerships and joint ven·
lures--will continue to advance
toward fewer and larger organizations driving the health care system.
"Market forces will march us toward
more integration," said Jim Barber,
president of HASC. "We predict
that by 2001, seamless delivery systems will emerge, providing continuity of care and emphasizing wellness.~~

In the report, HASC claims that
the rudimentary financial incentives, political initiative, entrepreneurial spark, and management
know-how are already at work in
Southern California.
However,
though the learning curve will be
steep and involve setbacks and wellpublicized failures, they expect that
by 2001 at least 10 to 12 integrated
systems will have gelled to the point
where they significantly impact the
market.

Among their predictions:

its direct relationship with providers
as most Medicare and Medi-Cal
enrollees will convert to commer·
cia! HMO/PPO plans.
Business coalitions will organize and demand quality information and lower premiums for health
care coverage and will interact
direc!ly with providers.
Most hospitals and physicians
will belong to an integrated delivery
system; few health care providers
will remain independent and outside
a system.
Quality of care will become the
key differentiating factor among
hospitals, physician groups, and
integrated systems as costs are driven to their lowest possible levels
with little variance among organizations.
In the short term, the "safety
net" for the poor will erode considerably before structural change
occurs. Lack of immunization and
preventive public health measures
will cause communicable diseases
to spread, and trauma/emergency
room systems that rely heavily on
government providers will fail.

Not Everyone Happy
About Prospect
Managed health care, in the
form of health maintenance organizations, is not the perfect answer.
With this system, a set fee is paid
for each patient enrolled, called cap-

itation. Costs are kept down by
focusing on preventive care and
early attention to medical problems.
In addition, HMO members must
use member physicians and hospitals or pay the costs themselves.
Another factor is that people do
not like enforced change. Most
Americans are comfortable with the
medical care program they have had
for decades. They like choosing
their own doctors and hospitals.
They are used to having more control a-; to which tests or treatments
they receive. With the changes, they
must take what they can get.

Patients Not Only Losers
With HMO groups and health
care providers taking over the medical profession, doctors' incomes
have drastically declined. However,
reduction of costs have not kept
pace. Where is the money going?
The next reform may have to be
with the HMOs themselves. Many
top executives of health insurance
companies now have
higher
incomes and benefits than any other
comparable industry.
Health care reform shouldn't be
about just moving costs from one
area to another, but about reducing
costs for the average citizen while
maintaining as much as possible the
quality of American health care.A

C 0 MT E C H
Telecom
SALES • SERVICE • INSTALLATION
RESIDENTIAL • COMMERCIAL • INDUSTRIAL
25 YEARS EXPERIENCE

800-71 5-5490
Health plans will merge into
five or six HMOs!PPOs/multiple
choice option companies with two
to five million enrollees each.
• Most integrated health care will
be provided through contracts
between health plans and independent physician group 8Dd bolpital

networks.
Tbc pepuneot will pbiiO out

909 886-7080
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Leonard Calls for Stricter
Residency Screening in
Higher Education
/Jy Gary Brod.:11r

S

tate Senator Bill Leonard is
calling for stncter screening
requirements of illegal immigrants at Otlifornia 's institutions of
higher learning. The Upland legislator said the action would help preserve the quality of education for
residents and legal visitors and
would save taxpayers money misspent on unqualified admissions.
Leonard, chairman of the state
senate Republican caucus and representative of the 31st District, has
made the call because of what he
said is the frustration of voters over
issues involving illegal immigration. The subject appears high on the
list of other legislators' constituents
as well : illegal immigration was
named as the number two concern
behind crime in a recent survey by
freshman Assemblyman
Keith
Olberg (R-Victorville) of his district.
But unresolved legal challenges
to provisions of Proposition 187 which was passed by voters in
November 1994 have clouded
the future of its enforcement.
"We're not implementing anything because it's still in the courts,"
said California State University
spokeswoman Colleen Bentley Adler.
"Several aspects of Prop. 187,"
Leonard said, "that were not related
to providing health, welfare and
education services to illegals were
not touched by the district court.
The court did not prohibit increasing
penalties for illegal immigrants in
possession of false identification
papers. That means we can continue
to crack down on people who are in
the business of defrauding the taxpayers.
"Nor did the court touch the part
of Prop. 187 that prohibits our state
colleges and universities from
admitting students who are not
authorized under federal law to be in
the United States. That means that
Cal State and UC campuses can
deny admission to illegals, and that
will save taxpayers money since the
costs of CSU and UC educations are
subsidized by tax dollars."
Jim Sandoval, assistant vice
chancellor of student affairs at the
University
of
California
at
Riverside, said the UC system uses a

two-step questionnaire proct:ss to
ascertain restdency status fo r admissions of students. The residency
question is asked on the admissions
application, and, once admitted to
the university, students are required
to complete a statement of legal residency, he said.
"There is no cross-referencing
with INS (the federal Immigration
and Naturalization Servtce]," said
Sandoval. He added that observing
the original requirements of Prop.
187 would ·•certainly put us in the
difficult position of having to follow
up on every application. The costs
could be exorbitant.''
Sandoval said the UC system's
present admissions policy 1s more
concerned with preservmg equal
opportunities and assessing the
appropriate fees for non-resident
students. Non-residents are required
to pay $7,699 in tuition per academIC year, while Californians pay
$4,092. The vice chancellor said a
handful of students -perhaps only
five in an enrollment of over
8,900 at the Riverside campus are
suspected of being illegal immigrants.
Leonard recognizes that the provisions of Prop. 187 may become a
burden to the universities and colleges. He said, "It's probably unwise
to have every student's application
looked at by a private investigator,
but it may be sensible for some."
The lawmaker said he felt present screening procedures would be
adequate in detecting questionable
residency statements without additional cost to taxpayers. "There
shouldn't be any increases in cost,''
Leonard said, but he expressed distrust in being able to hold down
costs associated with enforcement
procedures.
"It's almost impossible to overstate the importance of education for
all Californians from kindergarten
through university, for the life of the
people and to the wealth of our
economy," Leonard said. "I'm one
of those who would like to have the
money to educate all of our children.
But it's not the obligation of our
state to pay for the education of others just because of the failure of the
feds to enforce our borders."&

JA NUARY 1996

1:1 The New MBA Graduate
iven the level of competition in the job market today,
it is not surprising to see the
number of traditional age students
and workmg professionals entering
MBA programs. What is interesting,
however, is the number of applicants
With no n-busmess, undergraduate
majors and the unique combination
of s kills that these MBA graduates
will o ffe r employers MBA graduates, both entry level and mid-career
professionals, with undergraduate
d egrees in engineering. scie nce,
math or a foreign language bring a
lot of flexibility, diversity and broadbased business knowledge to the
workplace.
At The A . Gary Anderson
Graduate School o f ManagementUC Riverside, many of the most
highly recruited MBA graduates this
academic year have been studt:nts
with undergraduate degrees in engineering, computer science, or math.
Their quantitative skills combined
with their newly acquired, broadbased business knowledge and previous work experience 111 many
cases, have made them strong candidates for managerial and entrepreneurial positions in new engineering
or technology firms.
Another particularly successful
pairing has been the foreign language major who enters the MBA
program in preparation for a career
in international management. There
aren't very many major corporations
in the U.S. today who will not be
forced to enter the global market in
some way in order to grow or at least
survive the economic impact from
both domestic and foreign competition. The number of marketing,
financial and managerial opportunities in the field of international business will continue to grow.
For many workers, emerging
technologies and creative mergers
have all but eliminated the possibility of having a single career that will
last a lifetime. The trend of combining undergraduate degrees in engineering, science, math or foreign

G

language with an MBA degree will
not only create mo re mult i-skill ed
employees for the present, bu t w ill
also all ow the m to be m ore resilien t
later in their professional lives. D.

The A. Gary Ande1·son
Graduate School of
Management
MBA Program
If you an: looking lor a h1ghl)
regarded MB A Pnlgrarn in the
Inland Emptre thai has:

•University of California
Tradition and Recognition
•Outstanding Facul(v
•Nine Areas of
Speciali~ation

•Small Classes with Close
Student-Faculty Relations
•State of the Art Technology
•Day and Evening Cla.u es
•Full-Time and Part-Time
Enrollment
•A n orld-Wide Alumni
Network
W e have 1l ! T he A Gar)
Anderson Graduate Scholl! of
Manageme nt (AGS I\1 ) is
located on the Campus ol l!C
Rtvcrsidc. MBA students can
spcc1ahte tn the l\1llowtng areas.

•Accounting
•Finance
•General Management

•HRM /O.Il.
•International Management
•:\>liS
•Management Science
•Marketing
•Production and 0/,\1
To rccct vc a cawlog or to
schedule an mdtvuJuat
Information session. call us
at (909) 787-455t. or E-Mail
gary.kuzas 0'ucr cdu

The A. Gary Anderson
Graduate School of
Management
~ l"\1\f RSin Of(' \IJFOIC\1 \

u

Rll"fR\IDf

Tak~
~toe~~
In America

Us.

SAVINGS
.BONDS

Financing and Planning Your Business
"Ask 1/te Caltfonua Venmre Fonun" addresses
quesllo/IS of lltleresl 10 busmess owners and
entrepreneurs 011d is a proJeCI of family from
Caltfonua S101e Polyleclmic Um~·ersil): local
busmess leaders, and the Inland Empire
Busmess Joumal. Respo!ISes are prepared by
Fomm members. 11te California Venmre
Fonmt showcases enrrepreneurs and btiStnesses t'l·ery oliter momlt 111 an ejfor11o help cltem
ob1a111 jinanctng. If you are Interested 111
becommg a presemer or would/ike more infor·
maltOn abow 1/te Caltfomta Venmre Fonmt,
contacl John Tu/ac 01:
(909) 860-5852

Ask The California
Venture Forum
711is momlt

calculations have their good and bad
point~. The borrower needs to look at
these factors in light of their situation, and
when evaluating them, remember that the
lenders set fixed rates after considering
what will happen to floating rates over the
terms of the loan.

Getting the Loan
Getting the loan requires a cl!N! look
at the borrower and the abil1ty of the bu.,iness to make the monthly payment to pay
off the loan. To decide on whether or not
an SBA makes sense for you, contact an
SBA Preferred Lender and ask that an
SBA lending officer visit you at your

bu.~iness.

To make the best use of your
time (and his,lher time) you should have
the foUowing document~ ready for the
meetmg: 1) the last three year's busmess
and personal tax returns, 2) the la'il three
year's business financial statements, and
3) a current personal financial statement.
You should also have a good idea of how
much money you seek and the j)lliJXN! of
the loan. Thoroughly discuss your needs
with the bank ;md the bank's offer to you.
If you need to "shop around," do so. But
don't take an offer based solely on the
loan rate becau.<;e you need to establish a
long-term relation.~hip with the bank.
Odds are, you will then need addiuonal

scoltututts wr111e11 by

71oom H!DIZlcker; C(}tlfU!CUCUI Mutual

and Ridoler~ Exec V.P., California Srare Bank

en President Ointon signed
the SBA financing bill in
October of 1995, it accomplished two thin~: it funded the SBA
guarantee program for this new year, and
steps were taken to move the program
cl!N!r toward self-financing, meaning
that the guarantee funds from the SBA
will no longer be subjected to political
influences. Why is this IITiportant? It IS a
proven fact that small businesses generate
more new jobs and technological
advances than big businesses, but these
same small businesses also present a
greater risk to lenders. Therefore, pnr
grams free of political whims, such as the
various SBA programs that assist lenders
in reducing their risks, make it pa;stble
for financing to flow to these small businesses so that they can provide new jobs
and create new technology.

Why an SBAI..oan?
The really good news about SBA
loans is that they are not nightmares!
Dealing with experienced SBA lenders
takes no more time or effort than borrowing under conventional bank loan programs. SBA Preferred Lenders can
approve a loan without prior approval of
the SBA SBA loans can be written with
tenns and conditions not available m conventional lending. As an example, financing for equipment can go as long as fifteen years, and when real estate is
involved, that time frame can be as much
as twenty-five years. Additionally, as
much as 90% or 100"~ financing can be
done in some ca<,es. SBA loans are generally assumable, do not have prepayment penalties and are fully amortizing
(no balloon payments!). An additional
consideration of SBA borrowing is that of
comparing interest rates: fixed versus
variable. The very popular SBA 7a loans
usually carries a variable loan rate tied to
the prime intere;t rate (such as 20 poinl<;
over prime) while the SBA504loans feature a fixed loan rate. Both of these rate

"Our bank has money back
guarantees on SBA Loans."
Packaging fees for Small
Busmess Administration Loans
can run from SIOOO to S2500.
That's monev down the drain if
vou don'l qu"alify. At our bank,
,f ~·our loan is not approved by
the SBA. your packaging fee will
be refunded.
So if your business •s ready
for expansion, you need to
purchase a new building or
machinery. buy out a partner or
need debt refinancing... our bank
mav have the answer with an
SBA loan.
Our bank's SBA lending
experts take a personal interest in
your success by taking that extra
slep in providing .1 loan package
that will be approved by the
SBA. guarameed.
For more details aboUl
Foothill Independent Bank's
SBA Lending programs and "'
money back guarantee. call (818)
966-2199 or (800) 500- BA:-.:K.
.".lembcr FDIC

@

financmg down the road
After you've worked so hard all
these years building the business and gettmg the business financed properly, there
comes a time when "going fishing"
makes a lot of sense. Some bu.'iines.~
owners giVe little thought to planning for
the sale of their bu.~mes.~ or for the effect
on the business of the owner's death or
di.<;ability' Ninety percent of small bu.~i
nes.-;es are fanuly-owned and yet very few
owners know to get the bu.~incss down to
the next generation of family members.
l'ill't it amazing that a hefty percentage of
Contmued on Page 48
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by Camille Bounds,

Triii el Editor

KauaJ is called the Garden Island
for a good reason. One look at the lush,
green vegetation that rovers almost its
entire mass shows you why. Ninety-five
miles northwest of Oahu and twentyseven minutes by jet from Honolulu,
Kauai is the fourth largest of the
Hawaiian group.

Sind By Volcmos
Over thousands of year.; the forces
of nature have altered Kauai. It has been
said she was sired by volcanos and
shaped by rain. Kauai was built up by an
ancient volcano, Waialeale, 5,243 feet in
elevation at its highest peak. Strong
winds and the torrential four-to-six hundred inches of rain a year which fall on
Waialeale have eroded gorges up to three
thousand feet deep along its flanks and
have sent streams large enough to be
called rivers flowing down to the sea.

Kauai The Enchanting Garden Isle

have to survive). She rontinued south to
the other island-, finally stoppmg on the
island of Hawai1 (a much dryer island)
where, a' legend has it, she still lives in
Kilauea Volcano, and her voice can still
be heard rumbling from the depths of
Kilauea.

Mumnuus and Rdigion
KauaJ was the fust of the Hawaiian
Islands that Captain Cook visited in
1798, and it was the last of Hawaii's
independent kingdoms. The fust successful sugar plantation was established
here. Kauai is the only island where the
fragrant moklhana berries grow.
O:mversion. not climate, propelled the
first rruss1onaries to heathen Kaua.,
where they lffiffiediately shrouded the
women in tentlike muumuw; and began
to preach the gospel. These days,
muumuu.~ are not the usual attire, though
religion IS still Important to
the population.

Hawaii's Most Beautiful
Geographically and historically,
Kauai is the oldest of the Hawaiian
chain. It is a gem of an island, nearly circular in shape, with brilliant highlights of
scenic splendor uniquely its own. Its
canyons and valleys are more dramatically serrated, its foliage more lush, its
beaches more jewel-like than any of the
other islands. It is an island which
demands superlatives. Many claim it is
Hawaii's most beautiful. You can swim
in some of the deepest falls, and watch
streams flow from the others. Water
beromes the source and the power.

KauaJ IS that at one pomt a Russian emissary almost rominced King Kaumualii
to break off the unification of the ISlands
with King Kamahaneha, and put Kauai
under Russian protection. The remains
of the RusSian fort that was built at
Waimea Bay at that lime are a reminder
of the nineteenth cen!Ul)' rivalry between
the United States, Great Britain, France
and Russia for rontrol of the islands...a
rivalry that was largely responsible for
Hawaii's remaining mdependent until
1898.

Ne's l.qeiMI
According to legend, Pele, the fire
goddess, tried first to make a home on
Kauai for herself and her lover, Lohiau,
then King of Kauai. Due to the many
streams, water falls and rain forests. she
was unable to dig a dry pit where she
could start her fire (which she had to

Cowboys aad PiiiEilf'Pies
Hawaii's fust sugar plantation was
started at Koloa (at the most southern tip
of Kauai) in 1835. Pineapples, bananas,
papayas and more than half the state's
crop of taro (for poi) are grown in this
area. You would never expect to find
rowboys 10 Kauai, let alone Hawaii, but

you will find them here raising and herding prize cattle on many varied size
ranches.

A Russian otrer
An mteresting historical fact about

Science and Research
This little island also plays a prominent role in scientific research and eli:ploration. A tracking stallon at Kokee keept;
tabs on our men in space, and Barking
Sands is headquarters for an underwater
test range devoted mostly to anti-submarine warfare.
A Spor1smaa's l"'lradBe
Kauai is a sportsmen's paradise,
offering a wide variety of outdoor activities year-round, such as surfing, outrigger canoeing, wind SUiting and sailing.
Deep sea fishing charters and bone fishing expeditions are available. Water-skiing on the Huleia R1ver, Wailua
River or at Hanalei Bay are the best
you will expenence. Coastline cruises
along the Na Pali cliffs are a must for the
best viSual offerings of the island. For
the hardy rugged types, hiking along Na
Pali cliff or into the wilds of Kalalau
Valley affords a look at the unspoiled
scenic beauties described by Jack
London in several of his South Seas stories. Whale watching (November
through May) off Kauai"s Nawiliwili
and Na Pali coastlines is a unique experience and should be high on a list of
activities.
Horseback riding is available in the
Hanalei, Wailua, Lawai and Kahili
mountain regions. And some of the
finest golf rourses found anywhere are
located in the Hanalei, Wailua, Kakapaki
and Kalaheo areas.
Waimea Canyon, often called the
Grand Canyon of the Pacific where
mountain goat and wild boar roam offers
the hunter a memorable challenge.
Trout stream~ at Kokee State Park can
satisfy the avid fly-caster during a short
summer season.

lihue - Unmatched Scenic Beauty
The colorful town of Lihue on the
north shore is the rommerc1al center of
Kauai. Here you can take a fa~inating
three-mile ride in a river launch on the
Wallua River, the only navigable waterway in Hawaii. At the end, you can
ex'J)lore the lk1untingly beautiful Fern
Grotto. This area ha~ beautiful beaches,
sugar and pmeapplc fields and a variety
of unu.~ual churches. The highl1ght here
is the incredible beauty of Hanalei Valley
and Hanalei Bay. Past Hanalei and
Haena Point is the unmatched Na Pai
Coast. (Its beauty can be observed during a flight in the heliropter that will also
leave you on a secluded beach for a private picnic.) Boat trips are also available
along this spectacular coastline.
The south shore is equally as lovely.
Kokee State Park is the home of Waimea
Canyon (Grand Canyon of the Pacific).
At Kalalau Lookout, you see the aweinspiring Na Pali coast valley whose
emerald cliffs plunge four thousand feet
to the crashing surf below. On the trip
down from the park you can catch a
glimpse of the privately owned LSiand of
Nihau. Menehune Ditch, Poipu Beach,
Hanapepe Valley, Captain Cook's
Landing, Spouting Hom, Nawllilli
Harbor and Menehunu Fish Pond are all
a part of the delightful south shore.

Wbrre to SCay
The Sheraton Princeville on the
north shore, overlooking Hanalei Bay;
the newly renovated Kauai Marriott; and
the Hyatt Regency overlooking Poipu
Beach are all full service deluxe properties. All have premier golf rourses,
restaurants and all amenities to make for
an unforgettable holiday.
Camille Bounds is the travel editor
for the Inland Empire Business Joumal
and the Westem Division of Stmrise
PublicatiOflS. She can lx reached at
(408) 799-3963.~
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Year in Rel1iew
JULY

under a m1croscope by the major
bond-rating agencies," O'Donnell
said. "They don't have the same concerns that Moorlach has."

APRIL
Officials Launch
Airport Expansion

JANUARY
Ontario Mills Mall a
Welcome Addition

T

he Mills Corporation signed
an agreement with the city of
Ontario to build a multi-million dollar shopping center near the
junction of Interstates 10 and 15. The
center, to be known as Ontario Mills,
will be home to Marshalls, Burlington
Coat Factory and Saks Fifth Avenue
outlets, among others. Ontario Mills
was proposed to cover 138 acres on
the 200-acre site and was expected to
generate $9 million a year in sales tax
revenue. The $184 million center was
targeted for opening in late 1996.

P

lans were firmed-up for cons_truction of the new $275 milhan passenger terminal at
Ontario International Airport after
more than a decade of waitmg.
When completed, the entire threesection terminal complex will be
capable of handling 12 million passengers a year. Two new terminal
modules will be built in the first phase
of the airport expansion.
In 1994, the airport handled a
record 6.4 million passengers. The
initial phase of construction will
increase the capacity to 8 million passengers annua11y.

FEBRUARY

T

lnJaod Empire Hosts
Trade Conference

T

he international trade community focused on the Inland
Empire when delegations
from more than 20 nations descended
on the R1verside Convention Center
to observe World Trade Day 1995.
The theme was "Inland Empire
International Trade, Passport to
Success." The conference featured
import-export workshops, a keynote
address and awards luncheon, corporate displays and networking sessions.
"This was the premier international trade event in the region for
1995," said Richard Powell, president
of the Inland Empire International
Business Association.

MARCH
Accountant Questions
County's Investments

S

an Bernardino County supervisors called for a full audit of the
county's investment portfolio
after John Moorlach, the accountant
who forewarned of Orange County's
fiscal crisis, said: "San Bernardino
County's portfolio has speculation
written all over it."
San Bernardino County Treasurer
Tom O'Donnell insisted that the county's investment fund did not face any
serious risk. "We have been examined

JUNE
Tribal Casino Jobs Reduce Welfare
Among Native Americans

11

e Morongo Band of Mission
ndians doubled the size of its
Casino Morongo bingo and
cardroom and also doubled the size of
its workforce, with members of the
tribe assuming a variety of jobs.
The
expansion
effectively
removed all tribe members from the
welfare rolls. The casino is a $50 million-a-year business and the secondlargest
employer
in
the
Banning/Beaumont area.

space, a bank, a post office and a number of food service facilities.

OCI'OBER
an Bernardino County supervisors approved a redevelopment
project which will pave the
way for construction of the $70 million "California Speedway."
The motorsports facility will
occupy the site of the once-mighty
Kaiser steel mill north of Interstate
10 and west of Cherry Avenue near
Fontana. The two-mile oval track
is a joint venture of Kaiser
Resources and Penske Speedways
and is slated to open in early
1997 with two to six race events
booked per year.
Kaiser also plans to develop a
business park and a 39-acre materials
recovery facility for recycling trash at
the location.

S

Work Begins on Convention
Center

G

roundbreaking ceremonies
were held for the Ontario
Convention Center which is
projected to generate $53 million in
economic benefits for the region each
year. Approximately 70 conventions
scheduled annually are expected to
draw 233,000 visitors.
The center at Holt Boulevard and
"D" Street is slated for completion in
the fall of 1997. Construction is under
the direction of Ontario Convention
Center Corp., an authority composed
of the five members of the Ontario
City Council.

NOVEMBER
AUGUST
Thousands Line Up at
Toyota Job Fair

MAY

Work Begins on Giant Reservoir
he Metropolitan Water District
(MWD) awarded two major
contracts for construction of
the $1.9 billion Domenigoni Valley
Reservoir project in southwest
Riverside County.
When completed in 1999, a
resulting lake will nearly double
Southern California's reservoir storage capacity. The reservoir is expected to provide a more dependable
water supply and critical reserves during drought, earthquake or other
emergency.
At the height of construction, more
than 1,000 workers will be directly
employed on the project, said John R.
Wodraska, MWD general manager.

$70 Million Speedway
on the Drawing Board

M

ore than 7,000 Inland
Empire residents braved
summer heat to apply for
jobs at Toyota's new world-wide
distribution center in Ontario,
surprising Toyota company officials. The company will need 300
workers when the center reaches
peak performance and workers
will be hired in phases through
September, 1996.
Toyota decided to hold the job
fair after more than 100 people a day
began showing up at the unfinished
warehouse seeking job information.

SEPTEMBER
InternationaJ Trade Center
Off and Running

P

lans for a Worldpointe
International Trade Center at
the former Norton Air Force
Base in San Bernardino received a
strong shot in the arm when the San
Bernardino
Inland
Valley
Development Agency reached
terms with a developer.
Cal Tai Associates of San Jose
negotiated for the transfer and development of 147 acres. Cal Tai expects
to create 5,000 jobs through the $400
million project.
The trade center design calls for
tenant-owned showrooms, warehouses, manufacturing areas, convention

Chino Valley Bank Buys
Citizens Commercial'frust

T

hrough an agreement reached
Nov. 1, Chino Valley Bank
acquired Citizens Commercial
Trust and Savings Bank of Pasadena.
Citizens was founded in 1912 and
operated four offices in Pasadena,
San Marino and La Canada. Chino
Valley Bank was expanding from 19
offices located throughout the San
Gabriel Valley, Inland Empire and
northern Orange County.
Chino Valley Bank was already
the richest Inland Empire-based bank
in total assets before the merger was
announced.

DECEMBER
Audit Reveals Airport
Funds Were Diverted
ederal audit revealed that
32.7 million in revenue
om Ontario International
Airport and three other airports
owned by the Los Angeles
Department of Airports was misdirected over a three-year period. The
audit found that much of the money
was wrongly diverted to other Los
Angeles city departments such as
police and fire.
A report from the Inspector
General's Office recommended that
the Federal Aviation Administration
become a better watchdog and force
the department to make good any
financial improprieties ..6

A!

The year 1995 brought many
positive changes in the city of
Temecula. To begin with, the city of
Temecula's strong pro-business climate is praised by fast-growing
companies that have recently
expanded and/or relocated here.

Relocations and Expansions
Temecula businesses which
relocated or expanded operations in
1995:
International Rectifier completed its 40,000-square-foot expansion
on their high technology semiconductor manufacturing plant in May.
Arnscan Inc., a manufacturer of
wholesale paper goods and decorations, has added 110,000 square feet
to the existing 112,000-square-foot
facility, increasing the space to
222,000 square feet. The expansion
will create 40 new full-time positions.
• Advanced Chemill Systems, a
manufacturer of equipment for the
semi-conductor industry, relocated
their business from Corona to a
13,000-square-foot
facility
m
Temecula. Because of their rapid
growth, Advanced Chemill Systems
plans to expand their existing facility.
• Western Metal Fab relocated
from Corona to Temecula at the
beginning of the year. The company
fabricates metal cabinetry for security, computer, fire suppression, and
the entertainment industries.
• Tension Envelope, the largest
manufacturer of envelopes in the
United States, relocated their Santa
Fe Springs operations to Temecula
in January. Their West Coast plant
serving the Western States and
Pacific Rim markets employs 30
people.
Temecula provides a favorable
business climate, strategic location,
and productive workforce, which
allows businesses to operate more
cost-effectively.

Parks/Municipal Projects
The quality of life m the
Temecula Valley is extraordinary.
A multitude of recreational and
leisure opportunities exist for citizens of all ages. In 1995, over 32
acres of developed and beautifully
landscaped park facilities were
added to the area. The projects
include: the Pala Community Park,
Temecula Duck Pond, Nicolas
Road Park, Voorburg Park, and the
lighting for the Temecula Middle
School. A Skateboard Park and
Roller Hockey Rink presently

under constructiOn will be added as
one of the new amenities to the
existing 72-acre Rancho Californ1a
Sports Park.
The city now has a total of 15
completed neighborhood and community park facilities consisting of
approximately 140 acres as well as
five recreational facilities of 127 acres.
Municipal projects completed
include: the Moraga Road widening, the Solano Way Storm Drain
Improvements, an interim fire station, and the acquisition of the new
30,000-square-foot City Hall facility to open in the fall of 1996.

Residential Development
Perhaps one of the biggest
attractions of the Temecula Valley is
its affordable housing for the firsttime and move-up buyer. In addition, Temecula has an 88 percent
owner-occupied rate for single-family residences. The area offers a
wide range of housmg plans as well
as acreage. There are numerous
housing projects where families can
afford the quality, size, and style of
home that is merely a dream elsewhere. New single-family tract
homes start at approximately
$99,000; estate homes offer upscale
buyers 2.5-acre executive estate
homes at a median price of $298,000.
Within the city of Temecula, 12,000
SFR housing units currently exist and
are expected to grow to 22,330
homes by the year 2000 and 29,600
homes by the year 2010.

Retail Development
The Temecula Valley has a
broad retail base, including six auto
dealers that operate businesses in
the Temecula Auto Center representing 18 brands of automobiles;
major retailers including Mervyns,
Target, and K Mart; as well as retail
shops, restaurants, and services.
The sales tax revenue generated
from the city showed a 9.6 percent
increase from fiscal year 19931994. Temecula's annual sales revenue per resident is higher than the
state-wide average, and often
exceeds that of many large cities.
Temecula is ranked third highest in
per capita retail sales in Riverside
County behind only the desert
resort communities of Palm Desert
and Indian Wells.

Redevelopment Area
Old Town.
The city of
Temecula and the Old Town
Temecula Mainstreet Association
joined efforts officially in early

1995 to begin implementatiOn of
the Specific Plan for the renovation
and revitalization of Old Town
Temecula. The association, formerly the Merchant's Association,
adopted the Main Street four-point
strategy for downtown revitalization. The four points of the Main
Street strategy are:
1) Organization- Develop an organization that allows the business
district's diverse groups to work
together effectively.
2) Promotion - Advertise and promote the business district.
3) Design - Enhance the visual
quality of the project area by using
the basic design elements in the
existing environment.
4)
Economic Restructuring Diversify and revitalize the business
district's economy. The association
hired a full-time executive director
and received funding for the program from the city's redevelopment
agency.
Temecula was named a
California Main Street independent
project in July of 1995, one of over
1,100 Main Street communities in
the United States.
Old Town
Temecula includes many original
historic structures from the 1800s
and is still considered the center or
downtown area for the community
as well as a growing tourism destination in Southern California.
Entertainment Project. The Old
Town Entertainment Complex proposed by The Zev Huffman Group
was approved this year and will consist of two cabaret theaters of 900
and 600 seats, respectively; one
2,200-seat theater opera house; two
saloons; two 50-seat virtual reality
theaters; a small production studio
for TV, radio, and recording; and a
variety of outdoor entertainment, all
within the Old Town Tourist Core as
defined by the Old Town Specific
Plan. In addition, plans call for a
"Wild West Arena Show Tent" with
approximately 4,800 seats just west
of Old Town.
Price Waterhouse indicates that
the Entertainment Complex as it is
currently proposed would generate
more than $88 million of spending
within the city per year. In addition,
the various venues and businesses
would create approximately 2,500
jobs area-wide, of which approximately 1,400 would be in the city.
Low/Moderate Income Housing.
The Redevelopment Agency of
Temecula (RDA) is in the process of
purchasing Rancho West Apartments,
a 150-unit complex in Old Town.

The improvements for the Rancho
West project helps the RDA meet its
goal to preserve, improve, and
expand housing opportunities for
low and moderate income residents.

Awards
The city of Temecula's Planning
Department was proud to be presented with four awards this year.
Two of the awards were given by the
Inland Empire Section of The
American Planning Association.
The Old Town Specific Plan
received
the
"Comprehensive
Planning" award for its high quality
and thoroughness. In addition, the
city received the "Jurors Award of
Merit" for its General Plan
Consistency Handbook. The handbook described in clear terms how
to use the city's newly adopted
General Plan in its daily affairs.
The Inland Empire Chapter of
The Association of Environmental
Professionals awarded two components
of
the
Old
Town
Entertainment Project. The first
award was given in the category of
"Outstanding
Environmental
Resource Document" for the project's Mitigation Monitoring Program.
The program was recognized for simply and clearly relating the environmental impacts with the specific phases and activities of the project.
The second award was given in
the category of "Outstanding Public
Involvement/Education Program."
The jury was impressed by the program's exceptional efforts the city
went through to involve the community in a major issue regarding the
future of the city's Historic Old
Town area. The program included a
24-hour public comment hot line, a
newsletter distributed citywide, and
numerous public questiOn and
answer meetings.
What continues to attract businesses and residents to Temecula is
the broad balance the city provides
between commercial and industrial;
residential, from affordable housing
to executive mansions; and retail
businesses to serve consumer and
tourists needs. This balance is
reflected in the fiscal financial
strength of the city and the quality
of life it provides..6
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Riverside's History Makes for a Healthy City
On the drawing board is the proare husiness opportunities-and our
posed lakefront development along
industrial centers continue to grow
Lakeshore Drive. This project will
and prosper. More than 1,100 acres
have a Seaport Boat Launch Ramp
of freeway frontage industrial parks
which will be completed this summer.
are being developed. Unparalleled
Also planned on the lakefront is the
prices, transportation accessibility
Seaport Marina, Swimming Beach,
and attractivenes.~ are all reasons
that the city of Lake Elsinore is the
Boat Beach, and Fishing Beach and
Lake Elsinore has something for
Pier. The Red Lion, a major resort
ideal place to live.
everyone ...a city which provides an
hotel, plans to develop a marina.
A~ the Riverside County housexciting year-round resort environing boom continues, our city will be
The East Lake Master Plan and
ment with green valleys, blue mounflood plain area will be master
the future home to thousands of new
tains, spectacular views, and a 3,300families . Major master-planned
planned for multi-purpose uses.
acre lake known throughout Southern
Phase I was completed in 1994 with
communities include more than
California as a leading recreational
a $22 million, 6,600-seat multi-pur25,000 new homes--available for
area. This award-winning city celepose stadium and amphitheater. This
everyone from first-time buyers to
brated its Centennial in 1988, and is
award-winning venue is home to the
corporate executives-and a six-lane
now bringing forth a new outlook
Lake Elsinore Storm baseball club,
expressway providing safe, expedicommitted to being the perfect place
ent access from the city to other
the class A minor league affiliate of
to live-work--and play!
the California Angels!
Riverside County communities.
Located in the heart of a rapidly
More than 350,000 fans attendNew residents will need convegrowing area of Southern California
ed the Lake Elsinore Storm 's inaunient, quality shopping centersalong the I-15 corridor, the city of
and many retail businesses are movgural season, and to top that record
Lake Elsinore connects all activity
ing into Lake Elsinore. The newly
another 400,000 fans joined in this
from U1s Angeles to San Diego
developed Lake Elsinore City
great American pastime for the 1995
within an hour 's drive of Ontario
Center will anchor WalMart, Vons,
season! Not only does the Storm call
International Airport.
Diamond Stadium home, but other
Denny's, Union 76, and a Vanity
We ' re currently comprised of 34
Fair Factory Outlet.
stadium activities include: football,
square miles of planned commersoccer, boxing, rodeos, circuses, and
The McArthur Glen Group has
cial, light industrial and residential
opened the Lake Elsinore Outlet
concerts with major performers
communities. The present sphere of
lighting up the stage-making this a
Center with 100 stores offering high
influence, more than 100-squaremulti-use, fully functional municifashion and specialty product stores
miles, will create future opportunipal facility.
owned directly by manufacturers.
ties for residential, business and
To add to this excitement, the
The center was built in four phases
commercial activity for a population
second phase of the East Lake
with total retail space of 370,000
with an average age of 34.
square feet in a modern shopping
development will include two theme
But we're more than statistics.
"The Haunted Galleon
atmosphere.
Construction for
parks:
We' re a city with an over 100-yearTheme Park" and "Volcano Island
expansion of an additional 400,000
old history. We also have a quality
Water Park." Three professional
square feet will start in November
master plan which will serve for
1996, making this one of the largest
golf courses, a wild-life area, a
years to come, and a positive redeoutlet centers in the state of
rodeo-equestrian center and a mix of
velopment schedule in action today.
California.
residential homes are also included
The downtown area is experiOffering all of the latest major
in the development.
encing a new birth through revitalmotion picture films is the newly
Education is an important ingreization. Our transition includes
dient. In the past two years, the Lake
constructed Krikorian eight-plex
Elsinore Village with the ambiance
Elsinore Unified School District has
movie theatre located in the second
and charm of the historic '20s and
of
Camelot
Center.
phase
added
two elementary schools and a
'30s. This theme-with its brick
middle school, for a total of 16 disA major component in Lake
enhancements. colorful awnings,
Elsinore 's past and future is the
trict schools in the community. The
and unique landscaping-will con3,000-acre natural lake which until
positive efforts of the school staff
tinue throughout the central busirecently was owned and operated by
has created a 75 percent decrease in
ness district.
the number of drop-outs since
the state. Now under city jurisdicLake Elsinore is also the first
tion. an exciting master plan for the
1986-the best improvement in
city in Riverside County to link into
lake was developed to allow special
Riverside County.
the
County's
Geographic
events such as boat drags,
A joint agreement with the
IDformation System (GIS). This repjet
ski
and
circle/sprint
boat
races,
school
district has created refurresents a significant advance in
water ski races, and more.
bished parks to meet the growing
technology affecting many fieldsOur $60 million lake managedemand for recreation, as well as
iDcltJding planning, engmeering and
regional, community and neighborment program to stabilize the lake's
surveying. By adopting GIS Master
hood
facilities. Housing developers
level
was
completed
in
1995
with
Plan standards, we can more effecare dedicating 184 acres of park land
the construction of inflow and outtively plan current and future geoas required for new housing areas.
flow facilities and a water containJDPbic Information processing
The
Menifee Community
ment levee. The project provides
aced& and provide better semces to
College
Campus,
only 15 minutes
shorelme
avadable
for
development
die c:omi!IIID'ty
away, offers a vanety of instruction
as a recreational resort community.
Necessary to any aty's success

including a complete two-year academic program, and-in the futurea multimillion dollar performing
arts center for cultural and entertainment events.
A thriving city needs responsible
community services, and our city is
growing in this area too. Local recreation, parks and community services
are a top priority of city management. Our remodeled Community
Center houses recreational programs
for residents of all ages and lifestyle.
The city of Lake Elsinore also operates the Senior Citizen Center, offering activities for the older residents
of the community.
Plans are underway for a spectacular 2.5-mile international road racing
course and entertainment complex
that will also have a 5/8-mile paved
oval, a 3/8-mile dirt oval and an AMA
motorcross dirt bike track.
Safety is also an important factor. Our police department has renovated its facility and added two
new police officers, a crime analyst,
and a sergeant. In addition, Lake
Patrol operations and special activities are handled by the Lake
Elsinore Police Department.
The city's fire stations and the
California Department of Forestry
are strategically located throughout
the community. New fire stations are
planned to professionally and competently serve our growing valley.
The recently expanded Inland
Valley Regional Medical Center,
which is affiliated with Scripts
Clinics, offers acute care services and state-of-the-art· equipment in a contemporary and comfortable environment. Sharp 's
Healthcare
Center
recently
opened only 10 minutes away
and offers state-of-the-art medical care and a trauma center.
Our stable city management
team provides a wide range of planning and redevelopment assistance,
and, the most important factor, a
cooperative city government. Probusiness ... pro-development, proeducation, and pro-quality controlled growth... Lake Elsinore is a
city in transition that 's determined
to meet the current and future needs
of: housing affordahility, business
opportunity, quality education, and
recreation!
The city of Lake Elsinorea blending of water-front
lifestyle, fresh air and unhmlled
opportunities .~

Health) l"llics don "t JUst happen. They
arc a product ot mtdhgcnt pubhe policy
cho1ces "hich lead tone" joh oppnrtu·
nu1es and sate ncighhorhoods. a business·fnendl} dimate that promotes pn\ate imestmcnt and quality development. and a commitment to the historic
and cultural .\Sscts of the community.

The Agency's first "tract • development m Casa
Blanca prov1ded homes for local fam1iles 1n 1 7
attractive and affordable homes

In Rl\·erside. one of the key sources of
public leadership for a healthy clly and
vibrant economy is the Ci ty of Riverside Redevelopment Agency. The
Agency wa' fonned pursuant to state
law and the California Constitution in
the late 1960s to help revitalit c and redevelop critical areas throughout the
city. The Agency's board of seven. composed of the city councilmember~. sets

"Riverside's success
In attracting new firms
and Institutions, as
well as retaining
existing ones, Is a
vote of confidence In
our city's businessfriendly approach to
development."
-

from detenoraung buildings and poorly
built housmg to cnmc and O\Crcrowding. It is the Rede,clopment Agency's
joh to develop. rebuild and rehabilitate
Rl\ersidc. inl'ludmg commerciaL mdustnal and res1dcnt1al property.
• Improving neighborhoods across
the city. Ymuall) every pan of
Riverside has been touched by
the Redevelopment Agenc) "s
projech. And these pn>JCl'ls arc
remarkahl) diverse. 111l'ludmg
single ami multi f.1mli)
res1denti.11. commercial. msl!tutJOnal. 1ndustnal and
d1stnbution.
• Getting the job done no''· not
la ter. The Redcvcloprncnt
Agenc: has hudt an CO\ iahlc
reputation for getting proJCrts
done For example. 111 1995. a
high-tech postal encodmg facility that employs o\er 900 people
was completed hy an Agencyled team in just 74 days. Another major
Agency-sponsored proJect. California
Tower. provided consolidated office
space for the State of California in
roughly half the time of similar projects.
and at cost sa,ings of nearly $20 milhon dollars.
• Touching the lives of many "ordinary people." Especially in the realm
of affordable housmg. the Agency's activities make a difference in the lives of
those who simply want to raise a family in a good neighborhood in a healthy
city. The Agency"s first "'tract" development in Casa Blanca provided homes
for local famil ies in 17 attractive homes.
The project was so successful a second
tract with 22 homes is now underway.
• Bringing substantial private investment and development tG Riverside.
The forty-one projects completed be-

Redevelopment ProJeCt An:a. 1s one ol
the largest single husincss imestmcnh
in R1' em de history.
• C reatin g j ob opportunities for
Ri n r side's workers. These
projects account for thousands
of permanent JOhs. <md prohahl}
created in excess of 10.000 con
struction and temporary Jnhs
all dunng a t1mc when Southern
California \hiS 111 the midst nflls
worst post·\\ ar recession In the
Airport Redc,clopmcnt PrnJt"Cl
Area a1t>nc. O\Cr 1.000 JOhs \\Crt•
created m 1lJ94-95. The Agene)
has also helped sa\e johs
through husincss retention Such
pn>grams cnnnnced Torn not
on!} to keep ih \\or1d" ide distribution center for irngatH>n
systems here. hut to .lc<juire .1
new. expanded f.u:dit) in Riv
ers1de. A similar proJect "ith
Royal Citrus has led to the
development of the larges t
Citrus pack1ng hnuse 111 the
United State».
• Presening Riverside's rich
heritage. ContraiJ to redevelopment efforts in other communities. River,ide
has regularly addressed the pn:sen ation
and restoration of our landmark architecture and historic landscapes. both
commercial and residential. The Agency
assisted in the restoration of the Mission
Inn, a National Historic landmark and
one of the largest historic rehabilitation
projects in the country. It is also a major
sponsor of the Orange Blossom Festival, a highly popular two-day event celebrating Riverside's citrus heritage.
• Making Riverside the "Downtown
of the Inland Empire." Riverside occupies the geographic center of the Inland Empire - a region of Southern
California with a population equal to the

Bob Wales , Assistant City Manager

• Redevelopment has been a positive
force for change In our community.
Redevelopment is a major effort by the
City, along with residents and private
businesses, to eliminate economic and
social blight. This includes everything

The Agency's US Postal Semce prOJect. a state·
of-the·art remote encodmg fac•llr.y. I'BS completed m 74 days and employs 900 people

facilitie» for the County's Family La"
Court. Future Agency-led ini tiatives
will secure the ci t) 's position as a
reg1onal center for state .md federal
government. tinancial servKes. and arts
and culture

"Many of our projects
take advantage of
landmark buildings
and long-established
Industries - thus
strengthening
Riverside's Identity as
the historic center of
the Inland Empire."
-

policy and development priorities for
seven project areas which comprise approximately 15% of the land area of the
city.
Since its formation. the Redevelopment
Agency has been a key participant in
many of the city's most challenging
undertakings. In the mid- 1990s, the
Agency has been busy with many
projects. remarkable not only for their
quantity, but also for their quality, diversity and enormous impact on the citizens, businesses and neighborhoods of
Riverside. The hallmarks of the Redevelopment Agency's activities include:

tradition of judicial d1gmty set forth hy
the h1stonc River~1dc County Court·
houst:, the Agenc} is hc:lping huild <1
new home for a U.S. Bankruptc} Court
in downtown Riverside, as "ell as new

Ralph Megna, Development Dtrector

• Establishing High Standards for
Design and Quality. The Redevelopment Agency's projects have been consistent winners of awards from local,
state and national organizations.
Among the Agency 's recognized
achievements have been innovative urban planning and redevelopment solutions, graphics and signage, architecture and landscape design.

California Tower provided consolidated office space for the State of Callfomla In fO«Ch/y haff thfl
time of similar projects and at cost siJVIngs of nearly $20 mill/en 110/tars.

tween 1992 and 1995 have a total investment that is well in excess of a quarter bi Ilion dollars. One recent project,
Smith Foods' one-million square-foot
facility in the Sycamore Canyon

state of Oregon, and an economy comparable to the state of Kansas. As this
region's historic urban center, Riverside
is staking its claim as the Justice Center of the Inland Empire. Continuing the

The Redevelopment Agency continues
to welcome new businesses and investors to the community each year as it
seeks to provide new jobs, facilities and
economic opportunities for the citizens
of Riverside. For more information
about the Agency and its activities,
you can contact the Office of the Executive Director at 909.715.3500
(fax: 909.715.3503), or write to 3737
Main Street, Suite 800, Rivemde,
California 92501.
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---The city of Fontana is part of
the world's largest market and a
city totally committed to business
success. The third fastest growing
city in California and the ninth
fastest growing in the nation (with
populations
over
100,000),
Fontana has become a leader in the
Inland Empire.

Financially Stable
The year of 1995 found Fontana
well on its way to financial stability
and starting to build its reserves. A
five-year Fiscal Model is being prepared which will give the city a perspective on how proposed economic
development will impact the city's
financial future and will provide for
a proactive approach to issues and
opportunities.
In December of 1994 a newly
seated City Council vowed to be
more business and development
friendly.
David Eshleman, the
newly elected mayor, Mayor Pro
Tern Carl Coleman, COuncil
Members Beatrice Watson and John
Roberts, and the newly elected
Nancy Hooper have brought a new
unity to the Council.
The City Council meets regularly with the City Commissions to
review goals and objectives so that
all people involved in serving the
city will be united in their decisions.

Future Goals
Goals of the City CouDcil for
1995 and 1996 ioclude:
• 1b creMe a tam
• 1b opea-. in a baaiaelr liU
•

-

To praclice soulicl filicll

IJI8DIIPIIIIIId

'lbproll-·~-

Cooperative Effort
Fontana is one of the three cities
of the Tri-City Marketing Program
which is a cooperative effort
between the cities of Rancho
Cucamonga and Ontario along with
Ontario Convention and Visitors
Bureau. Fontana City Council recognizes the Tri-City Market
Program as a way to work together
with neighboring jurisdictions to
promote- major projects that will
complement the economic life of the
entire region.
Along with the reduction of
the Planning Commission from
seven to five and the appointment
of all new members has come the
adoption of a new streamlined
development code and development review process and the
reduction of many development
processing fees. A new spirit of
cooperation and understanding
between the city and the development community has emerged and
is bringing the return of major
development activity enjoyed by
the city of Fontana during 1995.
• Hunter's Ridge, a 570-acre
residential/commercial
Specific
Plan at the base of the San
Bemardino Mountains, began construction in 1995 and now has five
development companies in various
stages of home production.
• Sierra Lakes, a 640-acre
mixed-usc upscale Specific Plan,
was approved in 1995. This development will have 2,239 residential
umts, 66 acres of commercial development and a 153-acrc golf course.

• Califorma J...anctinp, a 750uit tesideDtial Specific Plan, is
waitmg fiDal clesip. approval to
begin COD&tnldion.

should begin construction in
late 1996.

Zoning Plan Consistent
A Zoning Consistency Program
for the Fontana planning area is
being implemented. The process
involves bringing the General Plan,
Development Code, General Plan
Land Use Policy Map and Zoning
Map into consistency with each
other. At the end of 1995, the city
will have brought the zoning of
almost one-half of the planning area
into consistency with the 1990
General Plan.

Homebuyer Assistance
Program
Under the auspices of the
"Building Great Neighborhoods
Program," the city of Fontana's First
Time
Homebuyer Assistance
Program (HAP) was implemented
during 1995 to help first-time homebuyers realize their dream of homeownership. The Program provides
extremely attractive fmancial incentives to first-time homebuyers.
The "Buildiug Great NeigiDJrbood!l
Program" also provides:

Single-family and multifamily property improvements by
supplying new paint and repairs for
homes and low-interest loans for
exterior and interior renovations.
Rehabilitation of abandoned houses in focus neighborhoods. The houses are bought,
rehabilitated, and sold to firsttime homebuyers.
Solicitation of builders to
build small residential tracts of 01111
to one and one-half acres of higb
quality homes.
Although 1995 was an exciting year for the city of Fontana,
1996 will provide for an evea
more exciting year as Foataaa
moves ever closer to realizatioa
of the city's Missioa Statemeat:
"The city of Foataaa is committed
to its emergence as the premier
quality of life commuity in the
laland Empire."A
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Year in Review
CITY OF

COLTON
Colton-Location,
Location, Location
Loc:uion i~ the pnmilf) advantage to Colton, as it is ideally centered in the Inland Empire at the
meetmg pomh of the 1-10 and 1-215
freeway~ (tnd on the main rail lines
of the Umon Pacific, Santa Fe, and
Southern PaCific. A~ a result.
Colton remams one of the fastest
gnm mg cilles 111 the region.
With ih str.ttegic locallon and
transportatinn t~d\ antages, Colton
is poised to accommodate a variety
of major regional busine"s complexes. The Cit)' has se\ era I hundred acres of premiUm industrial
and commercial propaties immediate() a,·ailable for master-planned
developments.

Introduction
The cit) of Colton was incorporated in 1SX7. Its friendly atmosphere is accented by its historic
landmark- and buildings. Frontier
Town's wild west tlavor, and historic Hermosa Gardens Memorial
Cemetery, deeded to the city in 1917
and the final resting place of
Morgan Earp and other Inland
Empire founding leaders. Colton's
population, currently at 45,636,
continues to grow rapidly in an area
covering about 18 square miles.
A veritable cornucopia of thriving industrial and commercial operations in Colton are engaged in
manufacturing products and supplying goods and services both locally
and internationally. These businesses include: Williams' Furnace, Al's
Garden Art, Morton International,
Cal Wal Gypsum Supply Company,
and
Unisource
Corporation.
Colton's commercial and retail
operations include: Stater Brothers
Corporate offices, General Cinema
Corporation, Wal-Mart, K-Mart,
The Price aub, Contractor's
Warehouse,
Dunn-Edwards
Corporation, All American RV
Center, Inc., L.J. Snow Ford
Company, and Pitney Bowes, Inc.
Colton desires to accommodate
large manufacturing companies and
encourage the development of busi-

jecb, redevelopment plans and
agreements in 1995 These proJects
include the creation of the West
Valley Redevelopment Project Area
Specific Plan for the purpose of
planning future development around
the county's new medical center,
downtown business rehabilitation,
mfrastructure improvements, economic development and marketing
activities, and housing projects.
Dowmown Facade lmpro~·ement
Program. In I 995. several downtown businesses successfully completed
Colton's
$250,000
Downtown Facade Improvement
Program designed to beautify the
Downtown Project areas and gateway to the cit) .
The Facade
Program is designed to improve the
appearance of the downtown area,
stzmulate customer mterest, and create a pedestrian-fnendly environment by offering financial incentives to downtown business owners
Colton Services
to rehabilitate their storefronts.
Jfedical Fanliues. Colton's
The businesses that participated
West Valley Area is the construction
in the Program during I 995 include:
site for San Bernardino County's
Helman "s Sportmg Goods and adjanew medical center. When the
cent Barbershop, Linko 's Lounge
$6~7.000,000 hospital opens in
and Convenience Store, the La
I99R. it will support I,SOO jobs and
Cadena/Valley Boule,·ard 6-condocontain 990,000 square feet that will
minium busmess center, and
encompass 373 licensed beds. The
Genume Auto Parts.
facility will be the only medical cenColton Community Center
ter in the region designed to withOpens. The Colton Community
stand an 8.3 magnitude earthquake
Center. a 30,000-squarc-foot stateand operate in a self-contained enviof-the-art residential recreational
ronment for three months at a time
center that was dedicated Nov. 10.
during emergency situations.
1995, will be open to serve residents
Colton currently has a Kaiser
in I996. The new center includes a
Permanente Clinic, and an Inland
large swimming pool, children's
Eye Institute Medical Group that
wading pool and rain forest, racperforms corrective laser eye
quetball court, basketball gymnasisurgery.
um, dance studio, offices. and relatColton Utilities. Colton is a
ed athletic facilities.
full-service utility city which proDue to the scheduled opening of
vides electricity to its residents, a
the San Bernardino County Medical
service which began in 1895.
Center in the summer of 1998, the
Colton's City Council has appreciatRedevelopmenl Agency for the city
ed the economic development beneof Colton prepared and completed a
fits that can be realized by providing
Specific Plan for the West Valley
more competitive rates than some of
Area in 1995. The plan addresses
the neighboring cities and supports
the development of properties
an assertive city-owned and operatimmediately surrounding the meded utility program.
ical center's construction site.
Colton's water is also obtained
Colton's Electric Department
from local deep water wells.
has started construction on a substaAdditional city-owned amenities
tion that will cater to the new medinclude sewer and refuse services.
ical center and subsequent ancillary
development that will occur in the
Redevelopment Agency
West Valley Area over the next few
The Redevelopment Agency for
years.
the city of Colton has initiated and
Colton Housing Programs. The
Redevelopment Agency for the city
completed many improvement proness parks that can meet the needs of
companies dependent on the efficient distribution of goods.
Colton offers special development areas, including seven
Redevelopment Project Areas, the
state-designated Enterprise Zone,
and
the
Recycling
Market
Development Zone. A streamlined
development process includes
quick and efficient city plan checks
and inspections, and fast-track permitting applications for priority
projects. Colton coordinates economic dc,·elopment activities with
both San Bernardmo and Riverside
Counties.
Attractive residenttal areas are
lound m all areas of Colton, from
the picturesque Reche Canyon hill
to the histone setting of the downtown area, and to the open spaces of
the West Valley and east Mount
Vernon Corridor Areas.
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of Colton is assistmg the development and sale of several new housing subdiviszons. Thzs includes a
Mortgage Assistance Program that
helps first-time and low-income
buyers, in the amounl of $5,000$7,000, to purchase new homes.
New homes for 1996 feature
the Colton Cottages, a 36
Victorian-style town-home development to be built at the city's Old
Yards; the first phase of I 60 homes
on Fairway Drive; and the construction of 50 homes 111 the West
Valley Area.
As a Housing Authonty, the
Redevelopment Agency is responsible for the ongoing management
of the Colton Palms. a 101-unit
senior housing complex. In addition to provtding mortgage assistance to buyers of new homes in
Colton, the Agency is coordtnating
efforts with lhe Private Enterprise
Team to rehabilitate and sell repossessed: Housing
and
Urban
Development (HUD) homes this
year.
Colton's Agency has recently
completed a S 100,000 street
improvemenl project at the Rancho
Mediterrania Mobile Home Park.
Colton is in the process of converting lhe 259-umt park into individually-owned condominiums.

Colton's Toll-Free
Business Hotline
A~

part of its aggressive marketing campaign for 1996, Colton has a
new toll-free business line at (800)
788-7889 and an Internet address at
rdacolton@ aol.com. ·

Colton-Providing
Customer Service
Colton provides many advantages to b'usinesses. These include
available and affordable land.
affordable rent, a central location in
the Inland Empire's transportation
hub, a safe and friendly business
community, a quality labor force.
and the personal attention and help
of the Redevelopment Agency and
city staff.
In its prime location with readily accessible transportation opportunities, small-town, business and
residential friendly atmosphere,
high quality city-owned and operated utilities, and proactive planning and permitting process,
Colton promotes excellent customer service.&

Grou scome in different size).
hy not health plans?
Now, Rock Solid health coverage is available for Individuals and Small Groups.
If you :ne -.,elf-employed or \vorking for a -.,mall
Lom 1xtn) \\ 1thout group CO\ erage. PruCare Jndil'iclual offer'>
::-.uh"untial H\10 benefit::-. at a surprbingly affordable month!)
premium. There are ah.-.,olutely no deductible:-; and your total
out-of-pocket expenses \Yill he lcm er than most other pbns
:t\ .tibbie. You can even choose a diflcrent primal~ c.tre
phy::-.ician for each tamily member, including a pediatrician'

PruCarebzdil'idutll

Prudential Small Group Small companie'> like your::-. ha\·e a
unique opportunity to ··;\Iix and ;\lax', .. from ~e\ era I

health plam to maximize coverage. There's an ll.\10.
PPO. Point-of-Service Plan and se\eral \Yellness
programs! You \Yill also receiYe a persona I
health plan advisor. a complimentary initial
analysis and a dedicated Customer Hotline!
Whether you're a group of one, or
a group of ftfty, give us a call at

1-800-209-5227
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Top Colleges and Universities in the Inland Empire
UauA<·tl by /'J'J.I-<J5 l :"umllm<'lll

CITY OF

MURRIETA

The tract wraps around the site of

calls real streamlined plan approval.

A variety of smaller commercial

the proposed Murrieta Springs Mall,

Proposals meellng criteria of the

projects have been completed or are

where developer Donahue Schriber

corridor's action plan can gain an

underway,

anticipatmg an early spring 1996

okay within days (as few as 14 days)

Towne, an eight-acre development

IS

groundbreaking.
The city has partially taken on
the role of developer in preparing

including

under construction that will offer an

required.

array of family fun activities when it
opens in the spring.

Murrieta has kicked off its first

the corridor for activity by doing a

works was demonstrated when Best

fuJI-fledged effort to build its eco-

master environmental impact report

Buy came to town early in the year,

nomic future, putting together an

on the acreage and pulling together

looking for a site in the Inland

Residential building continued

innovative plan to create a central

a host of other information typically

Valley that would allow them to

its upward move during 1995, when

business core that is attracting widespread attention.

needed for decision-making on a

open by October. They found one in

the city issued nearly 800 permits

building project. The three books of

the corridor and they opened on

for new single-family homes. That

The centerpiece of the city's

mformation include development

schedule Oct. 13.

Other Activity

followed constructiOn of some 550

initial plunge into economic devel-

standards,

master infrastructure

The corridor has attracted con-

new homes the year prior. Average

opment has been the creation of

plans, traffic impact reports, earth-

siderable attention among retailing

sale price of the dwellings has been

the Murrieta Retail Corridor, along

quake fault investigation, biologi-

representatives, and its anticipated

around $140,000.

which is expected to rise the com-

cal assessments, and a host of

results will be highly visible in the

munity's new core commercial
district.

other data.

next two years.

City planners outlined 300 acres
of prime commercial land for inclu-

prospective occupants. In addition

sion in the corridor, which parallels

to having a host of vital information

and is adjacent to Interstate 15 and
extends

so-called

Golden Triangle to Interstate 215.

through

the

ing the year to boost existing and

Retailing Trends Evident
The Best Buy store

IS

an exam-

"0' ::; <!

t:'

tr.stntd

commercial development. This one

that brings together under one
umbrella a variety of services,

developer, the city also has what it

ed to generate more than $400,000

including making available one day

in sales tax revenue for Murrieta

a week a consultant from the

annually, or about 6 percent of the

Inland

city 's general operating budget.

Development Center who advises

reg

ulariy serotce all your plant
needs.

Offices • Banks • Hotels
Restaurants • Model Homes

SHORT TERM

LONG TERM

• Spe<:Ldi Eoen~.>
• Parues
• Convem•ons
•Bllnque!.>
• Stage Sees
• Theme E<en!.>

• Des•gn
• Sales
•Lease
• lns!allauon
• fl1a•ntenance

• CiUdranteed Qwl•ty

OUR QUALITY IS EXCELLENT
OUR SERVICE IS SPECTACULAR
OUR PRICES ARE COMPETITIVE

l(;t!;i i~!ltgr;l:i r;ts:it;ttJ

SeMng the cOunt.es of Orongo. Lot N>goios. San 6ernard1no. Rlvei'S•de •nd San 01ogo
PHONE (714!898·26~!t619!941-4610 FN< 171.)894·7938

Empire Small

Bustness

Best Buy's arrival in town also

those planning to go into business or

follows a trend in retailing toward

who are already in an enterprise of

volume discounters, often called

some type and need help.

tend to dominate their segment of
the market.

d

!I:CIVUC/iln.:i

throughout the Inland Valley.

44,000-square-foot outlet is project-

.;- t: J:

£_f'!

d C·f"llec;e

businesses

duplicated by each land owner or

r

tt.;Srt
iWnOsphere for you. '-">lllg
lop qwlity grun lind col·
orfully bloofTiing pldn!.>
we have a fully s!ock_ect
greenho""" !acih!y w•lh d
large 111c·entory of planes
We dre fully lrd1r.ed 10
suggest and ..Ze:.•gn ;:>14n!
rn.!tenal !luJt u;dl enhance
your {acdi!y Our lughly
LoVe call

small

on hand that does not have to be

...,,

)Pt: ~ lJ :.S!J

prospective

The center is a cleannghouse

"category dominants" because they
s "'

The city opened the Murrieta

ple of why Ca!tfomia cities focus on

WE'LL BRING YOUR
INTERIORS TO UFE

The MEC also brings financing
and personnel services

to the

Murrieta-Temecula-Lake Elsinore

Best Buy took up residence

communities. The Small Business

adjacent to a growing "power cen-

Finance Corp., a prime packager of

ter" within the retail corridor that

SBA loans, brings its expertise and

has attracted six stores over the last

assistance to clients of the center,

two years. The center began with

and the Private Industry Council

Home Depot, Service Merchandise,

offers help with recruitment and

Pic N Sav and PetsMart outlets and

training of new employees.

added Big 5 and Staples stores a
year ago.

Sharp

HealthCare,

a

TYpe of Institution
Year Founded

Thltion & Feos:
Calif. Resident
Non-Resident

On Campus:
Room & Board
(Avg. Yearly Cost)

Top Local Exec.
Title
Phone/Fax

California State Polytechnic University, Pomona
1. 3801 West Temple Ave.
Pomona, CA 91768

16,304
13: I

637
283

State
1938

$1,584
$3,964

$4,724

Dr. Bob H. Suzuki
President
(909) 869-2290

California State University, San Bernardino
2. 5500 Universtty Parkway
San Bernardino, CA 92407-2397

12,121
20:1

650

4-year Public
1965

$1,878
$7,590

$4,857

200

Anthony H. Evans
President
(909) 880-5001/880-5901

Uolverslty of Calltornla, Rlverskle
3. 900 University Ave.
Riverside, CA 92521

8,591
14:1

513
179

Public University
1954

$4,093
$11,792

$5,430

Ra)'Uiond L. Orbach
Chancellor
(909) 787-5201(787-3866

5,939
19:1

130
262

Private
1891

$12,890
$12,890

$5,050

Dr. Stopbon Morgan
Pres1dent
(909) 593-3511 ext. 49001392~364

Loma Unda UDIYerslty
S. 11234 Andmon St.
Lorna Unda, CA 92354

3,100
3:1

871
240

Private/Heallh Sci. Undergrad. $11,1151905
Grad. $10,260/
1st Professional $20k-$22k

$1,740

Dr. B. Lyn Bdvens
President
(909) 824-454()1824-4577

Chapman Unlv. (Coachella Valley Academic Ctr.)
6. 42-600 Cook St., Ste. 134
Palm Desen, CA 92211

2,500
10:1

8
144

$152 per unit/Undergrad.
Private
$180 per unit/Grad.
1861 (Orange)

N! A

Ronald C. Stephens
Director
(619) 341-805 11346-4628

The C&am.oat Gnduate Scboo1
7. 160 E. Tenth SL
Oaremont, CA 91711

2,250
12:1

75
58

Graduate Studies
1925

$16,800
$16,800

N/A

Jobn D. Maplre

uDiversity or Redlands
8. P.O. Box 3080, 1200 E. Colton Avenue
Redlands, CA 92373-0999

1,508
13:1

106
28

Private
1907

$17,110
$17,110

$6,515

Dr. James R. Appleton
President
(909) 793-21211335-4076

College of Osteopathic Medicine of the Pacillc
9. College Plaza
Pomona, CA 91n3

907
16:1

35
145

Medical College $19,060-DT. of Osteo.,
1977
$8,940-PA, $17,990-PT,
S175 per Unit-MS of Health Pro.

N!A

Philip Pomerantz
Founding President
(909) 469-5200/629-7255

850
14.18:1

45
36

Fine Arts College
1950

$7,428
$7,428

$4,160

Dr. Russell Thck
President
(909) 689-5771Ext. 208!351-1808

*Scripps Colltge
11. 1030 Columbia Ave.
Claremont, CA 91711

572
9.4:1

86
58

Private/Women's
1926

$16,442
N/A

$7,050

Nancy Y. Bekavac
President
(909) 621-8148/621-8323

Chapman University
12. 2890 Inland Emptre Blvd.
Ontario, CA 91764

100+
12:1

3
15-20

N!A

AI Dl Stefano
Director
(909) 481-18041481-9510

na

15
40

N/A

Dr. JnTY Alston

•University or La Verne

4. 1950 Third St.
La Verne, CA 91750

The trend in retailing also has

medical facilities, announced late

been reflected in revised plans for

in the year that it intended to merge

the regional mall announced last

with a large national health care

spring by Donahue Schriber. The

provider.

developer has added pads for up to

prospects for construction by Sharp

five "category dominant" tenants

of a 150-bed expansion of its

The merger boosts

that are to be linked to the central

Murrieta hospital, a plan that had

courtyard of the more traditional

been slowed by a need for addition-

portion of the mall, which is to be

al financing. Sharp presently oper-

anchored

ates a 49-bed facility in Murrieta

J.C.

Penney,

Robinsons-May and Sears.

The

mall looks to a fall 1997 opening.

•california Baptist College
10. 8432 Magnolia Ave.
Riverside, CA 92504

Nadoaal UDIYenlty
13. 4183 Fairgrounds
Rivmide, CA 92501

15:1

President
(909) 621-8025/621-8390

Private
$157 per umt/Undergrad.
(Non-Profit)
$195 per umt/Grad.
1861 (Orange)
Comprehensive Private $8,000 per year
1971
N/A

Regional Dean. Southern California
(909) 715-33(KV715-3398

San

Diego-based owner and operator of

by

Faculty:
Full-Time
Part-Time

Entrepreneurial Center (MEC) dur-

Perhaps the corridor's biggest
plus is the t1me savings that result to

Students:
Total Enrollment
Student-Faculty Ratio

Mulligan

rather than the months normally
That the innovative concept

Institution
Address
City, State, Zip

CPRandACLS
Computerized Multimedia Learning and Certification
"Hands-on" practice with electronic manikin
Instant objective performance feedback
If You have been WAITING for the RIGHT time,
You don't have to WAIT ANY LONGER!
CPR and ACLS where you want it when you want it to fit YOUR schedule and double YOUR time

,/
,/
,/
,/
,/
,/

Call GWTHOMAS CONSULTING
909- 471-0021

Accounting Services
Cash Management
Computer Systems
Company Tumarounds
General Mallagement
Ownership Changes

•_

along with a similarly sized conva-

,/
,/
,/
,/
,/

Business Plans
Human Resources
Contract Negotiations
Marketing Strategies
Capital Procurement
lntemationalActivities
Special Projects

Pu!~~u~~~c~!~~!?!,~dminLStJUtor

Ccrt1ficd
Certified Profcs.<ionol Consultant to Management

For a FREE discussion caU 909-277-9625

lescent center.A

-
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Year in Review

JF(Q)CCTIJ§
CATHEDRAL
CITY
Cathedral City's New
Downtown - IMAX
Coming to the Desert
Imagine viewrng a movie on a
screen that IS six stories high with a
sound system that includes 80
speakers. A umque theater providing sensory perceptiOns so real that
you feel you're the astronaut blasting off in a space capsule, flying
weightless, and lookmg down at the
planet Earth. Or sensations so
authentic that you think you can feel
the heat as you watch the smoke of
the 200-oil well fires ragrng out of
control in the Kuwaiti desert during
Operation Desert Storm. Or 300
other virtual experiences contained
in the IMAX film library. You'll be
able to do that and lots more m the
"New Downtown," an ambitious
redevelopment project underway in
Cathedral City.
City officials announced in
December an agreement that will
bring a 25,000-square-foot IMAX
theater to the desert community.
Construction is slated to begin next
fall. Opening festivities are planned
for Thanksgiving, 1997. The theater
will "anchor" the downtown core in
which a new city hall/police station
and town square will be complemented by a variety of cafes, shops,
arts. and entertainment. The Core
Project will also include a variety of
attractive and affordable housing
opportunities.

scaped medwns, and gateways/arrival
places. Exiting from Highway Ill,
people will discover a compact and
colorful array of shops, services,
eating places, and entertainment.
A bell tower will be the focal
point of the new downtown, serving
as a landmark meeting place welcomrng visitors, shoppers, and
strollers.

Highway 111 Improvement
Last June, after several months
of effort requiring special state legislation, Governor Wilson signed a
bill that relinquished control of a 21/2 mile section of Highway 111 to
the city. Relinquishment from the
state allows the city to design and
budd the wider, safer, and better
landscaped section of 111 between
Cathedral Canyon and Date Palm
Drives. The urban design firm of
Freedman, Tung, and Bottomley
(San Francisco) won the design contract. Groundbreaking is expected
in late 1996; the highway improvements will take six to nine months
and should be completed in the summer of 1997.

New Civic Center
Concurrent with the upgrade of
the highway will be the construction
of a new Civic Center. Teaming up
the
local
firms
of
Korve
Engineering and Palm Desert
Landscaper Ronald Gregory, MWM
Architects, of Oakland, will design

the new City Hall!Pohce Station that
will front a one-acre, lush and oasislike town square featuring a bubbling fountain. After an estimated
12-month design process, construction will begm in late 1996 with a
planned move-in date of January
1998.
Next to the central core of stores
and businesses, the city plans to
build more than 200 housing units in
the central core, augmented by up to
450 additional units nearby. These
sensitively scaled multi-family
developments will front tree-lined
streets and provide housing for famIlies, singles, and seniors, thus providing a desirable mix of residential
and commercial development.
A combination of surface and
on-street parking (structure under
consideration) under a Shared
District Parking Plan will provide
700 to 1,000 parking spaces in the
central core area.
The buildings, gardens, and
public spaces will celebrate the
desert's powerful presence. Local
idenlity will be maintained and
extended through a combination of
regional Spanish, southwestern,
desert, and other architectural styles.
Redevelopment Tax Increment
and Housing funds, Measure A money
for the highway, bond proceeds, and
grants will fund the project
Ultimately, the Redevelopment
Agency hopes to leverage its $41 milhan in public dollars with private sec-

tor investment at a raho of three to five
times the public investment (3-5:1)
The total project area is 100 acres,
located between the "Wash," 'D'
Street, Cathedral Canyon, and Date
Palm Drive. The 'core' project is
approximately 25 acres, located
bet\veen Glenn and Cathedral Canyon,
the "Wash" and Highway 111.
Cathedral City is centrally located in the Coachella Valley, and
encompasses approximately 19.5
square miles. It has a population of
35,800 permanent residents and has
a seasonal increase of over 13,000
part-time
visitor/ residents.
Incorporated on Nov. 16, 1981, the
median household income is in
excess of $34,000 annually. The
city operates its own fire and police
departments;
other
amemhes
include four public parks, a senior
center, and a new library.

Cathedral City's
New Library
The city recently completed
construction of an impressive
20,000-square-foot public library.
Located at the intersection of Date
Palm Drive and Ortega Road, it is
people-friendly with the latest in
technological innovations. Special
features include an inviting courtyard, a story room for children, and
a community room to be used for
classes and local events.
Grand Opening Ceremonies are
planned in January 1996.,:\

Palm Desert is known for its sunshine and respected for its planning for
the future. Looking back at 1995, it
becomes obvious the future is here and
will only get brighter in the coming years.

Retail
Palm Desert, a long-time leader
in retail, in 1994 represented more
than 70 percent of the Coachella
Valley's apparel sales, totaling $108
million, with general merchandise
sales up nearly 10 percent.
Retail sales for the first half of
1995 amounted to $349 million, a
5.9 percent increase from the same
period in 1994. This partially can be
attributed to the grand opening of
Desert Crossing in March. The nearly 500,000-square-foot shopping
center features stores such as Target,
Oshman's Super Store, Circuit City,
Marshall's, Office Depot, Western
Warehouse and Old Navy. Hungry
shoppers can find a variety of restaurants in the center, including Islands,
Fresh Choice, Boston Market,
Kelly's Fudge and Hogi Yogi.
A new development which
received the go-ahead from the city
council, the Gardens on El Paseo,
will add an additional 207,000
square feet to Palm Desert 's growing retail domain. Anchored by
Saks Fifth Avenue, the shopping
center will include approximately
40 stores and restaurants and a semisubterranean parking structure.
Construction on the Gardens is
scheduled to begin in spring, 1996,
with completion slated for 1997.

Tourism
The first half of 1995 saw a
slight increase in hotel room sales
from the same period last year.
In an attempt to broaden the
scope of v1sitors, Palm Desert ventured into cyberspace by creating a
multi-page site on the World Wide
Web. Computer users around the
world can now "v1sit" Palm Desert
at its new address: http://www.palmdesert.org. By accessing the site,
users can learn more about Palm
Desert, as well as enter to win a Palm
Desert Dream Vacation. Opening
with a greeting from the mayor, the
site continues with numerous sections ranging from "Locals Only" to
"Vacations and Getaways."
Computers aren't the only new
source of information in Palm
Desert these days. The city went on
the air with its own low-watt radio

New City Design
The city plans to create a premier locale for strolling, community
gathering, working, shopping, meeting friends, relaxing with family,
and dining out: The 'heart' of the
city's community identity and pride.
First up is a dramatic overhaul
of Highway 111 within the boundaries of the city. The h1ghway will
be transformed into a striking, palmlined "Grand Boulevard" that will
efficiently and comfortably accommodate both pedestrians and vehicles and will feature a protected
slow Jane and angled parking. The
widened and improved section of
highway will feature trees and
unique plants and lighting, land-
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Conceptual rendering of the "m•w" downtown, including the city hall!police statwn. town square, tire /MAX theater, and tire bell /ower.

station to keep visitors and residents
informed of special events, current
weather conditions and general city
information. Listeners within the designated five-mile radius can tune-in to
1610 AM. Palm Desert is the first city
in the desert to have its own station.

Technology
Palm Desert looks to the future
by staying at the forefront of technology. The long-awaited, first-ever
hydrogen powered fuel cell golf cart
was unveiled in November, appropriately so at the world's only Golf
Cart Parade. This prototype is the
start of a small fleet of eight carts to
be powered by fuel cells, provided
through a public/private partnership
research, development and demonstration proJect. To accomplish this,
the city partnered with Schatz
Energy Research Center at Humboldt
State University, the Lawrence
Uvermore National Laboratoty and the
South Coast Air Quality Managemenl
DSrict. Palm Desert's alternative eneJgy fuel
cell puje.d receruly was woved frr g:Nemment furdng by tre
Deputment of
Ereigy and row is awaiting lJ!¥CMll of tre
FemaJ hxlget.
"Our goal is to mainstream hychogenpowered vehicles to practical uses along
the city streets," says Paul Shillcock, director of economic develq:xnent

us.

Education
The future of Palm Desert can
be seen in the youth of today. School
enrollment in the Desert Sands
Unified School District, which
encompasses
Palm
Desert,
increased by four percent over the
previous year, creating a demand for
more schools. To fulfill this need,
construction began in October on
what will be the city's fourth elementary school. The school, built to
accommodate approximately 700 students, is slated to open in early 1997.
At the college level, immediately
upon execution of the Memorandum
of Understanding between Palm
Desert and the California State
University Chancellor 's Office, plannmg began on the California State
University campus in Palm Desert.
The city donated 200 acres of land to
be developed by the university over
the next 20 years.
Construction on the MultiAgency Library, one of the first of
its kind in the nation, is almost complete and is slated to open in April
1996. A partnership between the

city, College of the Desert (COD),
and the Riverside City and County
Public Library, this 43,000-squarefoot facility combines the Palm
Desert Public Library and COD
Library into one comprehensive
community resource which will feature a story-room wing for children.

Environment
In the past year, Palm Desert has
been widely recognized for its actions
in preserving the environment and the
c1ty continues to keep conservancy as
a top priority. A visitor center opened
at the Santa Rosa Mountains National
Scenic Area along Highway 74. The
center offers residents and visitors a
place to Jearn about the natural and
cultural resources of the scenic area,
and where to find self-gu1ded hikmg,
equestrian and mountam b1king
trails, as well as scenic overlooks and
points of interest throughout the
Coachella Valley.
Conservation of the Santa Rosa
Mountains National Scenic Area,
the panoramic background to Palm
Desert, was given the highest priority for federal funding from the
Department of the Interior, Bureau
of Land Management (BLM). Each
year, Congress allocated funds to
conserve significant natural areas
through federal Land and Water
Conservation Funds, and the
President's budget for the 1996 fiscal year proposes $1.8 million for
land acquisition in the Santa Rosa
Mountains. If funds are appropriated, more than 2,000 acres in the
Palm Canyon watershed area will be
purchased, allowing more land for
usage such as hiking and protection
of the natural habitats.
The city of Palm Desert also
received a $340,000 state grant for
wildlife habitat protection and highway Improvements, presented by the
State Resource Agency Undersecretary
Michael Mantell. The funds will be
used to purchase land in the Willow
Hole Area and will help complete
the implementation of the habitat
conservation plan.
"When all the grant applications
were scored by the Resources
Agency, the Palm Desert project
was ranked one of the highest in the
state. It is this type of proactive
approach to conservation that is
needed," commented Mantell.
With all the accomplishments of
the past year, and exciting new projects to come, the future looks bright

CITY OF

PALM
DESERT
for Palm Desert, where the sun
shines a little brighter.
For more informatiOn about
starting or relocating a business in
Palm Desert, contact the city s
EconomiC Developmelll Department
at (619) 346-0611. For res1dential
or VISitor information, contact the
Palm Desert Visitor Information
Center at (800) 873-2428.,:\

WHALE WATCHING

II is an a/l'e·inspirlllg
e.,perience to come in close
proximity to California's
gentle ,~ian/, /he Pacific
Gray nhale
• THREE HOUR CRUISE
• PANORAMIC VIEWS
• LARGE , STABLE BOATS
• BEST ON THE COAST
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Manager's

by Henry Holtzman
llorkr and IHJat Doesn) 111 the Reengmeaing

Process, by Dand K Carr and Henry J.
Johansson; /lfc:Graw-Hi/4 Inc., N"" }ork, NY,
1995, 2.15 pp.

E

the minds of the general public,
e term "reengineering a business"
s but one dread meanmg: layoffs.
As co-authors, Carr and Johansson note
early in the book, litis is not and hru;
never been the meanmg of the term m
the six years since ib, naming. They are
also very aware that too many companies (and consultants) have confused
busines..~ process reengineering (BPR)
with cost cutting, flying the flag of corporate reengineering over massive
downsizing.
Carr and Johansson, partners m the
internationally known firm of Coopers
& Lybrand Consulting, pomt out:
" ...as the second half of the decade
begins, there is a gathering wave of dis-
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Manager's Bookshelf

Bookshelf

Bt!st Practices 111 Reengmt•t•ring. ll'hat
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content with and second-guessing over
the broad concept of BPR. A host of
studies are finding that many managers
are unhappy with the results of the1r
compamcs' BPR efforts. Much of that
unhappmes.s, we beheve, JS due to
compames undertakmg efforts wah
limited goals, les:, than full commitment, and poorly defined processes.
We believe that ru; of 1995, there is
enough of a body of knowledge to say
what works when engaging in
Business Process Reengineering and
what doe:. not work."
Ba<;ed on their own and others'
research and ex-perience, the authors
take a highly analytical approach to the
subject ofbusmess reengineering, c1tmg
case lustones (the good, the bad and the
ugly). of what works best in each element of reengmeering the busmess
process. These they call "best practices"
and list them for the topics they cover
w1thin each chapter.
Although corporate reengineering
may include some degree of downsizing, compames that focus primarily on
this aspect of it are myopic, according
to the authors. When employee
morale among the survivors inevitably
suffers, so does quality control and
customer service. This totally under-

cuts the primary purpose of BPR. to
permit companies to achieve high levels of competition.
As Carr and Johansson see 1t,
mcreased competitiveness rests on
BPR, wh1ch 1s supported by three factors: process focus, radical change,
and dramatic Improvement. These, in
tum, are based on change and the ability to manage risks. The entire structure of reengineering is set on a foundation of what the authors identify as
best practices.
The purpose of the best pract1ces is
to provide guidelines for reengineering
one or several business processes that
will directly unprove the ability of a
company to compete effectively. The
authors have 1dentified five areas during
BPR implementation wluch they see as
five "parallel streams" that transform
business operations. These are: project
management, process transformation,
information systems, change management or orgamzation, and key performance measures.
Perhaps the two most outwardly
notable features in an engineered organization are its structure and unusual
ability to communicate well internally
and externally. Teams replace traditional hierarchical organization, and infor-
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matlon shanng takes place continuously
within and among teams. The danger
recogmzed by the authors hes m creatmg these outward fonn.s without substance to give the appearance of implementing a reengmeering program.
Teams without empowerment and
open-minded supervision don't reengineer anything. Sharing facts without
sharing the implications of those facts
1sn 't communication.
The authors (and many others)
believe that the hallmarks of the successful 21st Century organization will
be its speed of reaction time, flexibility
of reaction, and obsession with continuous improvement. These characteristics
will lead to greater productivity,
enhanced quality of products and services, and, ultimately, to an organization
that IS well able to compete.
Actually, "Best Practices in
Reengmeering," is a how-to manual that
takes apart each step in the reengmeering
process so that everyone can see how it
should work. Like any manual, it has the
faults of its virtues, including being a bit
on the abstract side and sometimes dull
reading. The subject matter, however, is
hardly dull. If business continuity and
growth is of any importance to you, this
book is well worth the effort it takes.Ll

The city of Pomona made it clear
in 1995 that "Somethmg is Happenmg
in Pomona'" The year brought many
new developments, mcluding big
retailers settling in town and v1s1ts
from federal officials committed to
economiC growth m Pomona. Since
the formation of the Economic
Development Department last year, the
city of Pomona is formulatmg an
Economic Development Strategy and
Marketing Plan, HomeBase will join
Wal*Mart at Pomona Ranch Plaza;
and many businesses such as Casa
Herrera, Pomona Valley Towing,
Hayward Pools, and Nancy's
Tortilleria have located m Pomona or
expanded their current business.

The UPDATE
F1rst and foremost, the city's
Economic Development department
is comm1tted to informing the community of econom1c development
activities, including Redevelopment
Agency, Affordable Housing and
Business
Development
news
through the department's quarterly
newsletter, the UPDATE.

Department Expansion
During the FY 95-96, the Pomona
City Council established a Business
Development Division, and transferred
the Planning Division and Housing
Division to the department. The
Redevelopment Agency continues to
focus on the 11 project areas and create
opportunities to generate new revenue
and additional jobs. It is expected that
through the new department, all aspects
of economic development, including
planning, housing, business issues and
redevelopment projects will make for a
full-service "one-stop" economic development center.

Best Selling Business Books
1. "Beardstown Ladies Common-Sense Investment Guide," by

Leslie Whitaker (Hyperion-..$19.95) (2)•
2. " First Things First," by Stephen R. Covey (Simon & Schuster...$23)
(5)
3. "The Warren Buffett Way: Investment Strategies of the World's

Greatest Investor," by Robert Hagstrom (Wiley.-.$24.95) (1)
4. " Discipline of Market Leaders," by Michael Treacy & Fred

Wiersema (Addison-Wesley... $25) (4)
5. "How to Drive Your Competition Crazy: Creating Disruption for
Fun and Profit," by Guy Kawaski (Hyperion ... $22.95) (9) A way of beating
much larger competitors.

6. " Re-Engineering

Management,"

by

Roger Champy

(Harper

Business... $25) (3) Guidelines for managers after re-engineering a company.

7. "Competing for the Future," by Gary Hamel and C. K. Prahalad
(Harvard Business School Press ... $24.95) (6) Making a diffe rence to customers and employees.

"Laws were made to be broken"
Chnstopher North, Ma}~ 1830

8. "Make It So," by Wess Roberts and Bill Ross (Pocket Books ... $22)**
Lessons in leadership from the Star Trek TV series_
9. "Empires of the Mind," by Denis Waitley (Morrow... $23) (7)

"Had laws not been, we never had been blam 'd; for
IlOilo laww we sznn 'd IS innocence "
Sir Wtlliam Davenant
1606-1668
931J BASELINE lOAD, SUITE 110 RANCHO CU CAMONGA CA 91130
(909) 910-1100 • FAX (909) 941 -8610

Whatever you've learned about management is obsolete.
10. "BoUt to Last," by James C. Collins (Harper...$25) (10) Why 18 major
companies founded before 1926 are still with us.

(2)•Jndicates a book's previous position on the J.ist_
•• IDdicates a book's first appeliJ'8JICe 011 the list.
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Special Economic
Development P roj ects
In accordance with new department budget objectives, the Economic
Development Department received
1995-96 Community Development
Block Grant (CDGB) funds earmarked
for commercial rehabilitation and business attraction.

A major focus of the Block Grant
Program will be on implementing
Streetscape improvement projects for
major thoroughfares. Specifically, the
Mission Corridor Improvement Project
will include the development of landscape and hardscape elements such as
signs and banners, street trees, lighting,
shrubs, textured paving and sidewalks.
A proposed Facade Improvement
Program will complement the

streetscape effort.

General Dynamics Reuse Plan
The
General
Serv1ces
AdministratiOn (GSA) declared the former General Dynamics Site surplus
property on June 30, 1995. An application for the public conveyance of the
former General Dynamics recreation
facility has been approved. This 10acre area includes a gymnasium, shower building, hobby building, maintenance building, club bUJldJng, softball
diamonds, tennis courts, and a runrung
track. The city of Pomona plans to
have a WJde vanety of recreation activities for the community. Efforts to
redesign and improve the recreation
area are underway.
Approximately 100 acres of the s1te
will be available for potential private
development. Approximately 25 acres
are already under negotiation to locate a
Materials Recovery Facil1ty (MRF) at
the northern end of the property. The
city has negotiated a price and is waiting
for formal approval before opening
escrow. There has been a tremendous
initial response from the private sector
for the use of the site. The city is currently finalizing a Request for Proposal
(RFP) for development of the site.

Housing Programs
The city council approved the
implementation
of
city-wide
"Neighborhood in Progress" housing
programs. There are five major housing
programs that will increase the level of
high quality, rehabilitated housing within neighborhoods, and make available
existing single-family detached housing
to first-time home buyers, thereby creating "pride of ownership" and empowering families to have ownership within
their community.
Briefly, the five housing programs
are ru; follows:
1. First-Tune Home Buyers
Program
2. lnfill Housing Program (for
development of vacant,
scattered residential lots)
3. Acquisition, Rehabilitation
and Resale Program

but also creates jobs through housing
construction and Improvement act1vities
and mcreru;es the sales tax bao;e In addition, materials and equipment supplies
are reqUJred to be purchao;ed witlun the
city's retail market place, the real estate
market benefits through sales and commissions, and fmancial institutions benefit by packaging and servicing loans.

On Sept. 25, 1995, the Pomona
Redevelopment Agency approved an
agreement with Waban, Inc to purchase
a 9.51-acre site at the Pomona Ranch
Plaza for the development of a 109,505square-foot HomeBac;e retail store and
23,000-square-foot garden area.
HomeBase will be the second
major anchor for the 72-acre Pomona
Ranch Plaza. The store is expected to
create 200 temporary construction
jobs, and upon opening m the summer, is expected to create 150 permanent JOb opportumlles and generate
approximately $300,000 10 annual
sales tax revenue.

Regional Transportation
Center
Sometimes known as the
Downtown Metrolink Station, the second Metrolink station in Pomona is
much more than that! The groundbreaking ceremony for the project took
place on Sept. 11, 1995. The restoration
of the historic 1920's Southern Pacific
terminal, now underway, is the centerpoint of this project, and is designed to
serve as the area ·s transportation hub
well into the 21st Century. The
Regional Transportation Center will
serve the citizens of Pomona in many
more ways. Amtrak will make stops at
the station, and the Pomona Valley
Transit Authority is planning to make
this station their center of operations.
Foothill Transit will make this station a
major transfer point, and Greyhound's
bus terminal may be back in the center
of Pomona. Pomona is the only community in Southern California, other
than Los Angeles, to have two
Metrohnk depots, serving two different
Metrolink routes.

Rehabilitation Program

5. California Housing Finance
Agency (CHFA) Program (for
the leveraging of city funds for
approximately $10,000
in loans)
Implementation of these programs
increases not only housing productivity,

POMONA
over $35 million in gross taxable sales.

Pomona Ranch Plaza
Development

New and Expanding Business
4.

CITYOE

More than 900 new jobs and millions of dollars in sales tax revenues are
expected from nine businesses that
opened or expanded in Pomona in 1995.
They include:
Wal*Mart opened Jan. 3rd and
brought approximately 250 permanent
new jobs and is estimated to generate

Direct Distribution, Inc_ (DDI)
started their new bulk mail processmg
and distnbution business and will create
up to 200 additional Jobs m Pomona.
The Economic Development
Department in conjunction with
Southern California Edison, Pomona
Econonuc Development Corporation
and the State Trade and Commerce
Department successfully ass1sted
Hayward Pool Product~ with a business
grant which allowed the company to
stay m Pomona. The company currently employs 180 people, 60 percent of
whom are Pomona residents. Hayward
is now planning an expansiOn of
100,000 square feet and expecL~ to add
25 jobs.
Nancy's Tonilleria will be expanding from 4,660 square feet to 8,559
square feet. Nancy's Tonilleria currently employs 18 persons; however, upon
completion of the expansion, the facility will employ an additiona115 persons.
Nearly all 33 positions will be held by
Pomona residents.
Pomona Valley Towing relocated to
E. Mission Blvd. from Second Street.
The new facility is a !-acre, $450,000
towing and impound facility. Annual
sales are expected to increase to $1 million, and jobs will double to 30.
Unistar Foods will more than tnple
its size in coming months. The owner is
adding 7,000 square feet to the facility
and will create five to 10 new Jobs.

Los Pericos Food Products celebrated the grand opening of its Pomona
facility on Sept. 2, 1995. The tostada
manufacturing plant will employ up to
200 people within five years.
RBM Manufacturing Co. will rel<r
cate to Pomona and will bring 20 new
jobs to the city. The equipment manufacturer will generate approximately
$15,000 in sales tax revenue.

Casa Herrera will relocate to
Pomona and will bring 180 jobs to the
city. It is estimated that the leading
manufacturer of food processing equipment will bring in more than $6.7 million in revenues to the city over the next
20 years.A
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CITY OF

VICTORVILLE
The city of Victorville is the
retail and commercial hub of the
Victor Valley. Major highways provide Victorville residents and businesses with quick and easy access
to Las Vegas to the northeast, Los
Angeles to the southwest, Bishop
and the Mammoth Lake recreation
areas to the north, and San
Bernardino and its mountain resorts
to the south.
Victorville is a general law city
of over 60,000 in population which
operates on a budget of approximately $67.5 million and is one of
the top 10 employers in the Victor
Valley. It is one of a handful of
no/low property tax cities in the
state, which means that it does not
receive property tax revenue for its
general fund. Victorville ts a fullservice city, providing public
works, fire, engmeering, parks and
recreational activities and more to
the citizens in its 67.68 square
miles. It contracts for law enforcement through the San Bernardino
County Sheriff's Department.

High Level
Municipal Services
Due in large part to the conservative fiscal policies of tiS fivemember council and clly manager,
the city has continued to provide a
high level of municipal services to

tiS clltzens. Victorville has experienced the same results of the downtum in the economy as other cities,
and has also had millions of dollars
of its revenues taken by the state to
backfill its own budget. Instead,
departments have steadily cut budgets and found better, more economical ways to deliver needed services.
Within the city of Victorville,
about 3,300 acres are zoned for
commercial use.
Rental rates
vary from $.50 to $1.50 per square
foot. The city is home to one of the
largest regional shopping centers
between San Bernardino and Las
Vegas. The Mall of Victor Valley is
anchored by four major department
stores: Mervyn's, J.C. Penney,
Sears :md Hams

City Growing Rapidly
Several new busmesses have
constructed new facilities and/or
made Victorville their home in the
last year. Some of the highlights ...
The long-awatted RogersDale
U.S.A. proJect got a start with the
beginning of renovations on the
Roy Rogers/Dale Evans Museum.
The $1 million renovation project
wtll update and add electronic displays to the museum, making it
even more attractive to the thousands of vtsttors who stop by each
year. RogersDale U.S.A., a multimlllion dollar proJect, will break
ground m 1996, and will become a
world-class tourist attraction and a
must-see destinallon for the millions of motorists and tourists who
travel Interstate 15 between Los
Angeles and Las Vegas each year.

ARE YOU
UPTO SPEED7
Three·wheehng on the h1ghway?
Probably not Gett1ng on the mformat1on
superhighway w1th a regular phone
/me and modem? You m1ght as well
be three·wheel1ng on the highway
Assum1ng a clear line, the fastest
modems only equal a fract1on of the
speed of ISDN serv1ce. We are
Lmkhne. We prov1de the fastest

d~rect

connect on the block. G1ve us a call
We'll bnng you up to speed.

UNkUNE Internet Acceaa* Inc.

VOICE: 909·685•2000
FAX: 909•681•2199
E-MAIL: .nfo@hnkline.com

link LINE

in Review ~--1 995

WEB SrTE: hnp:J/www.llnkline.com

The first phase of the project will
consist of 241,000 square feet,
anchored by the current Roy Rogers
Museum. The second phase of the
project will consist of a 1,000-seat
opry hall/showroom (Branson,
Missouri style), a 150 to 200 room
hotel and conference center, and an
overnight recreational vehicle park.

Improved Medical Services
Desert Valley Hospital and
Medical Center, which consists of
a 77-bed hospital and medical center with 220,000 square feet of
office space, opened in September
1994, and is already planning for
further expansion of the facilities
in 1996.
The new medical services
campus in the Bear Valley Road
Redevelopment Project area, to be
located on 20 acres at the northeast
corner of Hesperia and Siltca
roads, is taking shape. The project
will mix general practitioners, specialists, dental services, chiropractic services, and other ancillary
services such as physical therapy
and laboratories. The first office,
Life Chiropractic, has completed
construction and is open for business. Several other offices are
ready to submit plans in 1996.

New Businesses
Mean New Jobs
Best Buy, the retail audio;video
outlet, opened in Victorville in
1995, and added over 100 new jobs
to the area. The 46,405-square-foot
facility
is
located
in
the
Montgomery Ward center adjacent
to The Mall of Victor Valley.
Four new restaurants in
Victorville added about 400 new
jobs to the Victor Valley: Boston
Market, Burger King, Del Taco, and
Pizza Hut.

New Municipal Facilities
The city of Victorville and the
town of Apple Valley jomtly funded
and constructed a 43,337-squarefoot Materials Recovery Facility.
The facility handles up to 60 tons of
recyclable materials a day. The
recyclables are collected through
curbside recycling programs in both
Victorville and Apple Valley.
A
Federal
Correctional
Complex is still planned for the
property just south of the former
George Air Force Base in
Victorville. This facility will house
up to 1,200 female inmates. Design
and environmental cleanup of the
site should be completed in early
1996, with construction beginning
late next year.

Quicken Financial Suite

Speedway Complex
Major Addition
One of the most exciting projects planned for the Victorville
area remains the proposed major
motorsports and entertainment
complex in the northern part of the
city. The project will accommodate
up to 235,000 spectators for major
race events, and is being planned by
Southdown,
Inc.
(Southwest
Portland Cement) at its Workplace
on the Mojave industrial park. The
900-acre plus development will
also accommodate other automotive-related industrial, research, and
development users.
It will include as its centerptece
a 1.5-mile oval speedway, a short
track and road course. The consultants on the design, development,
and operation of the track are Cary
and Chris Agajanian, one of the premier racing families in America.
The project has received all of its
planning entitlements, and the
Agajanians are working on financing and a timeline for the project.

Improved Infrastructure
Victorville has always had a
commitment toward planning for
growth and for providing the infrastructure necessary for that growth.
The budget for capital improvement
projects alone in the 1995-96 fiscal
year totals nearly $18 million.
One of the most ambitious projects was the 7th Street Rehabilitation
Project. The city spent nearly $2
million to widen and repave 7th
Street, from "D" Street to Green
Tree Boulevard. This project was a
major component in the revitalization effort for Old Town Victorville.
The completion of the project was
capped by an ali-day celebration on
November 11, 1995, sponsored and
organized by the Old Town
Victorville
Property
Owners
Association, and the opening of that
group's California Historic Route
66 Museum on the comer of 6th and
"D" streets. The commitment from
the property owners and the city
promise a new era of economic
vitality for an area that has seen a
steady decline in the last 20 years.
The city of Victorville owes its
success in large part to the foresight
and plannmg of the City Council.
The Council's vision over the years
has allowed ·the city to meet the
needs of its growing number of citizens, without some of the financial
crises experienced by other cities in
the region. It is this vision that will
establish the city of Victorville as
one of the premiere cities of San
Bernardino in the next decade.~
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by Carlene Jones

veryone's
heard
of
Windows; everyone knows
about
Bill Gates and
Microsoft, but when talking to
home P.C. users, nothing lights up
their eyes as when you mention
Quicken. This product, which came
bundled with many of their home
systems, uses a concept they didn't
have to learn, one they didn't have
to feel inept at using, one that was
as familiar to them as writing a
check - the check register.
In Quicken you manage your
checkbook, credit cards, investments, and mortgages all through an
interface that is identical to a checkbook register.
Each account
receives its own register that can
link up to all the others. Make a
payment to Visa and Quicken will
not only credit your Visa account, it
will also deduct the amount from
your checkbook.
Tracking loans is easy wtth the
EasyStep Loan Setup. You only
need to enter the prelimmary data;
Quicken will calculate your principal and interest while creating a
payment schedule for you. If you
decide to make additional payments
on your principal, Quicken will
reassess the loan and show you the
exact amount of payments still due.
If you track your mvestments,
the Portfolio View will display at-aglance informatiOn, performance
reports and graphs while allowing
you to update security prices and
record transactions such as buying
or selling.
There is also the Financial
Calendar that lets you set up a
transaction schedule so you know
when to pay who what and a feature that lets you set up and monitor a budget.
Though many of you have heard
great things about Quicken as a
home accounting system, you may
not realize is that it is also a great
tool for small businesses. Many
small businesses do not need (or
will not utilize) a full accounting
package. They only want to be able
to print and record checks, keep a
log of who they were written to and

E

what tax and budget category they
"America's most respected financial
sented m layman's terms for you to
fall under, track their deposits, and
work with. After you finish making
experts," Jane Bryant Quinn and
be able to reconcile thetr accounts at
decisions and filhng in all the pertiMarshall Loeb. Again, your personnent information, a legal document
the end of each month
al mformation in Quicken is used so
ts presented for pnnting as well as
Qutcken does all thts as well as
that the advice you are gtven ts taiadvice as to what you should do
present reports and graphs that acculored to your income, age, spending
wtth that document to make it legal
rately show where your money ts
habits, and other variables
and bmding.
gomg and where it came from. If
If you're trying to plan for your
Intutt (the maker of Quicken
you correctly categorize each transrellrement, one of the other products
Financial SUite) seems to know
action as you go, at the end of the
in Quicken Financial
Suite,
what is needed to keep a family's or
year you will have a detailed report
Financial Planner, will step you
business' finances and personal matof all your tax deductions such as
through the analytical process of
ters in order. The products produced
medical and business travel.
seeing financially where you are
by this company are not only easy to
Each phase of the development
today and where you will be in the
learn and use, they are fun, informaof your register helps automate it as
future. If your current plan needs
tive, and intuitive. Each feature,
well. Quicken keeps a list of all paysome work, Financial Planner is
whether it ts standard, multimedia
ready with advice to help you get to
ees, categones, and payment
or on-line, is designed to improve
amounts that you can choose from
where you want to be. This program
tS simple to set up and use, us
your financial future by showing
instead of having to type out the
you the best mvestments based on
information each time. You can also
advice is straightforward, and its
your current situation. So stan planprojections are eye-opening.
set up customer's names and
ning today and make that first
The third package offered m this
addresses in Quicken's new
investment of $79.99 to help insure
Suite is called Family Lawyer. No,
Financial Address Book, where you
future financial security.
it does not answer your legal quescan sort and search for names to
tions, but it does offer over 70 legal
print envelopes, labels, and a paper
documents that you can fill m and
address book.
Carlene Jones is the Trai11i11g
Quicken Deluxe, this new veruse for your personal use, such as
living trusts, advance health care
D1rector at Word Comp Assoc1ates
ston of Quicken, has added many
111 Rialto. Readers i11terested in
directives, organ donor forms, lease
new features. The most exciting is
settmg up traming for busi11ess as
agreements, and work-for-hire
its new on-line banking. Quicken is
well as personal needs can reach
agreements. A fill in the blank and
hooked up with over 20 dtfferent
her at (909) 877-9310.~
question and answer method is prefinancial institutions in the United
States. For a minimal fee, charged
by your bank, you can access your
account balances, see when checks
have cleared, transfer funds, pay
bills, and manage credit cards all
from your home or office.
There is also a new on-line
Investor lnstght. For a small monthly fee you have access to the same
tools as professionals. Investor
Insight will keep you current on the
; ..·~ ~/~~ '··· ~a\'
WAIL
companies you are watching, display charts and reports that show the
TWO WEEKS
ONE WEEK
SAME DAY
?
price performance of each investment, and show you five years of
price quotes as well as news stories
Your Intra-County business mail will be picked up by courier
on any company or mutual fund hstTWICE a day and hand delivered on our next route for
ed on NYSE, AMEX, or NASDAQ.
If you need help making finanas low as75¢ per letter'
cial decisions, Quicken offers a new
Services
AvaJ/able lndude:
multimedia tool called Finance 101.
•
Same
Day
Delivery
• Parcel De 11very
Besides helping you understand the
•
ICBM
75¢Program
• Specml Messenger
fundamentals of personal finance
• Bag Exchanges
•
Couriers
with video, sound and animation,
•
Tailored
Delivery
Systems
• Overnight Letter Service
Finance 101 uses your Quicken
data to compute a "financial health
checkup" and then uses that data to
show you how to invest wisely,
reduce taxes, and plan for the future.
For Service in the Inland Empire call:
If you're still not sure of what to
do, there is also a section called A~k
the Experts. Through multimedia,
Quicken brings to life two of

BUSINESS TO BUSINESS
coURIER SERVICE

tl

~;:~ ~-

--

~.

1 • 800 • GO • 4 • ICBM
Serving all of Southern California

PAGE 36 • INLAND EMPIRE BUSINESS JOURNAL

JAN UARY 1996

~JFCQ)CCUJ§
The city of Montclair recognizes
that future planning is vital to the continued success of the city. Foresight
and progressive planning unlocks
opportunities. Case in point, in 1992
the city hired a consultant for the
preparation
of
a
citywide
Transportation Study. The objective
of the Transportation Study included
the identification of short-term and
long-term transportation infrastructure needs to support future traffic
volumes and future development.

Central Avenue Widening
Project
Chief among the recommendations in the Transportation Study
was the upgrade of the interchanges
at both Monte VJsta Avenue at the I10 Freeway and Central Avenue at
the 1-10 Freeway. The recommendations for upgrade of the interchanges
included widening Monte VISta and
Central Avenues under the freeway
to three full traffic lanes in each
direction.

SANBAG New CMP
The passage of Proposition Ill,
which included a requirement for
counties to undertake a Congestion
Management Program (CMP),
occurred prior to the TrariSportation
Study. Each county was required to
designate a Congestion Management
Agency. San Bernardino Associated
Governments (SANBAG) was designated San Bernardino County 's
Congestion Management Agency.
One of the mandates of the CMP
program was the requirement to analyze the traffic impacts of land-use
decisions made by local jurisdictions, including an estimate of the
costs associated with mitigating
those traffic inpacts. Futhermore, a
capital improvement program was
required to be developed to maintain
or improve the level of service related to traffic and to mitigate transportation impacts identified as a consequence of land-use decisions made
by local jurisdictions.
In practice, a jurisdiction must
be prepared to finance costs associated with mitigating the traffic
impacts of new development or have
the developer finance costs for traffic mitigation through a traffic mitigation fee. In Montclair, the costs of
upgrading each freeway interchange
were estimated at between $5 and
$10 million. If developers were
charged a pro rata share of these traffic-mitigation costs, the developer
fee would be unreasonably high and
could potentially hamper future sig-

nificant development. Therefore,
the city sought alternate means of
financing for the widening projects
at Central and Monte Vista Avenues
at the 1-10 Freeway.
In 1994, the city became aware
of the San Bernardino Associated
Governments (SANBAG) proposal
to install high-occupancy vehicle
(HOV) lanes on the I-10 Freeway
between the I-210 Freeway and the
Initially, it was
I-15 Freeway.
believed that SANBAG may have to
reconstruct the bridges at both
Monte VJsta and Central Avenues
because of the vertical clearance
problems that could be caused by the
addition of HOV lanes. This would
have allowed the city to pay for the
street widening and some bridgedesign costs only. This created an
ideal situation for the city, since it
was apparent that the two throughfares needed to be widened to
accommodate future significant
development in the north Montclair
area, as cited in the CMP.
However, it was determined that
SANBAG could construct the HOV
lanes without full bridge reconstruction, thereby leaving any incurred
costs of widening the streets to the
city. Recognizing the importance of
such a project, the city discussed the
widening project further with
Ca!Trans and the SANBAG staff,
and it was determined that the city
could still save money if the street
widening was conducted at the same
time as the HOY-Lane project.
Given the estimated cost of $5 to
$10 million for each street upgrade,
Central Avenue was selected to be
widened because it is the main
north-south arterial in the city.
The main objective to be achieved
concerning the widening of Central
Avenue involves achieving the most
cost-effective design for construction
while maintaining through-traffic on
both the freeway and Central Avenue.
In general terms, the widening of
Central Avenue at the I-10 Freeway will
involve a four-stage construction program that will cause a complete replacement of the existing bridge and freeway
lanes adjacent to the existing lanes.
The Central Avenue Widening
Project will be bid and managed by
CalTrans.
The Central Avenue
Widening and HOY-Lane Project is
slated to be listed for bid in July 1996.
Bids could potentially be received in
December 1996 with construction
anticipated to begin early 1997. The
entire HOV project will take 26
months to complete. The staged construction involving the street at

Central Avenue would take approximately one year to complete.
Today, Central Aveune consists
of two through lanes and one lefttum lane in each direction. Upon
co mpletion, Central Avenue would
be widened to accommodate three
full-travel lanes and two left-tum
lanes to extend the full length
between the ramps in each direction,
or a total of 10 lanes.
The proposed financing for the
widening of Central Avenue would be
supplied from tax allocation bond proceeds from two redevelopment project
areas. Bond proceeds in the amount of
$2 million are currently available. The
remaining $5 million in financing
would be secured through the issuance
of tax allocation bonds in another
redevelopment project area.
The Central Avenue Widening
Project is the city's most significant
project in years. The city views this
as the first step to continued development in the north Montclair area.
Potential growth around the
Montclair Plaza had been hampered
by the need to widen Central Avenue
at the I-10 Freeway.
North
Montclair is an area in transitional
growth-an area still adapting to the
growth-inducing influences of the
very successful M ontclair Plaza
Regional Mall and, more recently,
the Montclair Transcenter. As the
north Montclair area continues to
grow, new opportunities for commercial development and redevelopment will occur.
The Central
Avenue Widening Project is a step
forward to realizing the community's vision for high quality development in north Montclair and
throughout the city.

Holt Boulevard Streetscape
Improvements
For more than 60 years, Holt
Boulevard has served as a major circulation corridor linking the cities of the
San Gabriel Valley on the west to the
cities of the fast-growing Inland
Empire on the east. In the city of
Montclair, activities along the boulevard have changed over time from
agricultural to industrial to commerciaVservice-type businesses serving
the local regional market. The area
includes the Montclair Auto Plaza
which contains numerous auto dealerships. Recent economic conditions
and the city's adoption of a Specific
Plan for Holt Boulevard have created
an opportunity for new and revitalized
businesses along this busy corridor.
The vision for future development along Holt Boulevard will
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bring together a variety of land uses,
including commercial, retail, bus iness park, and industrial, within an
attractive, high-quality setting. The
goal is to create a unified design
image and identity for the corridor
that is unique-one that will set Holt
Boulevard apart fro m other s imilar
nearby corridors. The city's intent is
to create an image of regional magnitude that says: "This is the place to
be for business and commerce."
One of the key components
leading to the improvement of Holt
Boulevard will be an impressive
streetscape program. An important
element of the Holt Boulevard
Streetscape Improvement Plan is the
treatment of the corridor 's entry
gateways located at Mills and
Benson Avenues. These gateways
are designated as major intersections
and e ntrances
to the
city.
Construction for Phase 1 of the
Street Improvement Plans was completed in spring 1994, beginning
with the Mills Avenue intersection
and ending at Ramona Avenue.
Phase 2 is anticipated to begin in
March 1996, extending fro m
Ramona Avenue to Monte Vista
Avenue. The Street Improvement
Plans include street design improvements as well as the construction of
landscaped median islands. The
median islands include attractively
landscaped areas with flowering
plants, palm trees, canopy trees, and
ground cover. The median islands
play a key role in developing a consistent design image for the corridor.
Achieving the vision for the Holt
Boulevard corridor has required
cooperation
and
coordination
between the city of Montclair and the
business/development community. It
is anticipated that the city's portion
of the improvements will be approximately $3 million, which includes
street
design
improvements,
enhanced intersections, landscaped
medians, and entry signs. Higher
standards of both public and private
urban design will create a positive
image and cohesiveness for the corridor which will distinguish Holt
Boulevard from typical strip commercial areas and will reinforce a
separate identity for Montclair. The
city of Montclair is committed to
making Holt Boulevard a success!&
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Year in Review
During it:s fourth full year as an
incorporated City, Chino Hills continued to enhance its reputation as
one of the largest and fastest-growing master-planned communities in
Southern California, and several
important accomplishments reflect
Chino Hills' commitment to position
itself for the future as a community
seeking a balance of high-quality
residential, commercial, bus iness
park, and commercial recreation
uses.

Quality Growth
In 1995, Chino Hills remained
one of the brightest spots in the local
construction mdust ry, with more
than 550 new home starts. Sixteen
residential tracts are current ly under
constructiOn by 13 different developers, and 15 addi tional residential
tracts are currently being processed
by the city.
Between 1980 and 1995, Chino
Hills has grown from 13,000 to
50,000 residents, an Increase of
more than 280 percent. Quality
growth is expected to continue in the
future, with the addition of 8,000 to
10,000 new housing units and
25,000 to 30,000 new residents. The
current population within five miles
of Chino Hills - 327,000- is projected to increase to 364,000 by the
year 1999.

New Development Code
Following on the heels of the
city's first General Plan, which was
adopted in 1994, the City Council
offic ially
ado pted
a
new
Development Code in Novembe r
1995. The new Development Code
simplifies development processing
and allows for a wider range of permitted uses, while still embracing
the high standards and goals of the
city 's General Plan.
The new
Development Code will also allow
for expedited processing, with fewer
projects requiring public hearings or
discretionary action by the Planning
Commission or City Council.
Together, the General Plan and
Development Code provide a blueprint for future growth in Chino
Hills to meet the city's goal of providing a full range of retail shop-

pmg, service, and employment
opportunities for Its residents while
maintammg its high-quality residential environment.

Development Fee Reduction
Since incorporallon in 1991,
Chino Hills has twice reduced general development fees, first in 1993
and again in 1995, with commercial
fees being cut by more than 75 percent. The most recent reduction will
result in savings to commercial
developers of between $97,000 and
$104,000 per acre, savings to business park developers of more than
$41,000 per acre, and savings to residential developers of $6,800 per
unit. Even with these major reductions, Chino Hills will still be able to
provide the maJOr mfrastructure necessary to support ultimate buildout
of the city.

Highway 71/Chino Valley
Freeway
Chino Hills is uniquely located
at the junction of four counties: San
Bernardino, Los Angeles, Orange,
and Riverside - and 1s served by
three freeways which are located
withm or directly adJacent to the
city: the 60, 91 and 71. The new
eight-lane 71/Chmo Valley Freeway
IS currently under construction to
provide a crit ical link between the 60
and 9 1 freeways. Seven new freeway interchanges will serve Chino
Hills, creating outstanding development opportunities for businesses
seeking good f reeway visibili ty,
access, and traffic volumes. The
first three phases of the freeway project are well underway, with phase 2
slated for completion m spring 1997
and phases 1 and 3 in winter 1998.

Economic Development
Program
In 1995, Chino Hills initiated an
aggressive new economic development prog ram intended to attract
new bus inesses to the city over time.
In early 1995, the city hired a new
community development director
and economic development manager
to implement this new program.
New City Manager Douglas N. La
Belle, who started in December

1995, also brings w1th him extensive
expenence in economic development
Chmo H1lls' General Plan has de.~Ig
nated several hundred acres for commercial and business park development, and the city is actively seelong
to encourage new development to
build a balanced community, to provide jobs and services for its residents, and to broaden and diversify
the city's tax base.
Economic Development efforts initiated in 1995 included:
Participation at retail and ot her
business trade shows
A direct mail marketing campaign to promote new retail and
business park development
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have a college degree, and 67% have
attended at least some college.
In 1990, 75% of the population
was
white,
followed
by
Asians/Pacific Islanders (12%),
"Other" (8% ), African-Amencans
(5%) and Native Americans (less
that 1% ). Asians/Pacific Islanders
represented the fastest-growing
group.
In 1990, fully 84% of the city's
households were families, and 81%
of the housing units were owneroccupied.

Exceptional Quality of Life
Preparauon of a new Chino Hills
Business Directory and new marketmg brochure and materials
CooperatiOn w1th existing shopping center owners to retain existing
retailers and fill vacant space
Tours to retailers, developers,
brokers, and other target businesses
to market available sites and space.
To date, these efforts have in
part encouraged two major retailers
to fill vacancies left by anchors in
two area shopping centen; and stimulated inte rest from several developers and retailers in new development
opportunities throughout the city.

Demographics
Chino Hills populatioP is wellpa id, well-educated, ethni call y
diverse, and famil y-oriented:
The median household income,
according to the 1990 U.S Census,
was $58,030, higher than communities such as Arcadia, Beverly Hills,
Brea, Claremont, Costa Mesa, Dana
Point, Fullerton, Hacienda Heights,
Huntington Beach, Irvine, Laguna
Beach, Marina Del Rey, Orange,
Rancho Santa Margarita, and San
Dimas.
Statistics show that 40% of adults

Wh1le experiencing explosive
growth over the last 15 years, Chino
Hills has maintained an exceptional
quality of life:
Named the safest city in San
Bernardino County for two years in a
row, and ranked fou rt h safest city in
a five-co unty region, according to
State Department of Jus tice statistics;
Designated a " Healthy City" by
the state of California, one of only 13
communities designated statewide
in 1994;
A famil y-oriented community
with a range of housing types, from
affordable to executive to luxu ry,
with an emphasis on owner-occupied
single-fa mily homes;
Hundreds of acres of parks and
permanent open space;
Three championship golf courses
(two more planned), equestrian, and
other outdoor recreational facilities;
Miles of equestrian, bike, and
walking trails;
Excellent public schools;
A full range of community services and recreational opportunities,
including organized youth sports.&
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University of Phoenix Offers a New Way
to Learn in Ontario
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The University of Phoenix
proudly announces the opening of
its new Learning Center in Ontario
to offer working adults an education
that goes to work for and with them
every day. Thought-provoking,
skill-enhancing courses are taught
by accomplished professionals, with
an emphasis on teaching students
how to apply this new knowledge
effectively and immediately.
Specializing in higher education
for working adults, the University of
Phoenix appreciates the difference
between younger college students
who are still deciding on a career,
and adults who have established and
achieved goals. Classes arc scheduled just one evening a week to
accommodate the demands of a
working adult's schedule without
compromising educational integrity.
Students take only one class at a
time, providing a concentrated fiveor six-week immersion in a single
subject-the way adults learn best.
Early in the program, students
form study groups of three to five
students. Study group members
disscuss assignments and work
together on certain projects, developing a collective base of knowledge and experience to draw upon.
Not only does this enhance their
learning of course work, it is also a
reflection of the real-life work environment. Students learn procedures
and techniques, critical thinking
skills, and how to collaborate, communicate-and lead.
The University of Phoenix
offers both undergraduate and graduate degree programs in Business
Management and Nursing. The
undergraduate Business programs
in
include
specializations
Administration,
Information
Systems,
and
Management.
Graduate business programs include
the MBA, the MBA with a
Technology Management emphasis,
and the Master of Arts in
Organizational Management. In the
Nwsing arena, the University offers
a Bachelor of Scieoce degree in
Nwsing and a Master of Nwsing
with Specializations in either
MaDapment or Education.
Certificate programs include
Total Quality Management for

Service, the Art of Negotiation,
ParchaliDg

Management,

and

Hmpa Reeource Mana&ement.
""''!.,.~.P!~• caa illso be devel. . . . I) . . tlleir

specific training and management
development needs.
The University's distinguished
faculty members are all professionals in their chosen fields. Each possesses at least a Masters degree, and
many hold a Ph.D or its equivalent.
Drawn from accomplished managers, financial officers, consultants,
entrepreneurs, and senior corporate
officers, their dedicated men and
women practice what they teach on
a daily basis. A rigorous selection

and development process ensures
that these experts in their respective
fields are equally adept at facilitating an intensive, exciting learning
enviornment.
The University of Phoenix was
founded in 1976. With over 25,000
students and more than 30,000 graduates, it is the sixth largest private
university in the United States.
Each of the 17 campuses in I 0 states
and Puerto Rico offer a curriculum
based on principles of adult learning

that employ participation, collaboration, and applied problem solving.
The University of Phoenix is
accredited by the Commission on
Institutions of Higher Education of
the North Central Association of
Colleges and Schools.
It's never too late to improve
your career. Come visit the friendly
staff at the Ontario Learning Center
located at 337 N. Vineyard Avenue,
or call for more information at
800/888-1968.~

For nearly 20 vears. the

L ni\ersity of Phoenix has led
the way in educating America's
working professionals. We've
done so

b~

providing high quality

education with Immediate
application in the workplace .
Our students are mid-career
professtonals. drtven to excel.
1ust as we are. They apprectate
our nexible scheduling and
challenging curriculum. And
they enjoy goiDg kl scbool.JUSl

one nlgbt a week. &aktog Ollly
one course at a

time. on a direct

route 10 graduation
You will. too '10 learn

about undergraduate and
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by Ann Kinner
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The
biggest
difference
between yesterday's calendars
and today's planners is that planners come with instructions.
They also come with more extra
pages, fancy covers, pen holders, plastic pockets for credit
cards and business cards, rulers
with built-in calculators, clocks,
zippered pockets for change,
retracting handles, inspmng
page finders, uninspiring tables

of mileage between cities, you
name it!
No, you don't need to have
all that stuff to use a planner
properly.
No, there isn't a
"best" planner for everyone.
And yes, you can mix and match
to come up with a planner that
gives you what you need when
you need it, and after all, isn't
that the point?

Let me give you some
guidelines for inventing
your own planner
Some things are given's, like
the calendar part. It's the main
point. My planner has one page
for each month, and then two
pages for each day. I need the
daily pages because I keep all
kinds of notes there: phone
messages, to-do lists, meeting
highlights,
appointments,
mileage, random thoughts, groeery lists, seminar ideas, whatever my pencil inscribes there.
You may not need all this detail.

At the very least, make sure
you have a separate page for
every month. Put down every
appointment, every event as
soon as you know about it.
Then, when someone asks "Are
you free on ... " you 'II know right
away. When you can't fit it all
into the month pages, add pages
that show you a week at a
glance. Put a key word on the
month page and the details on
the weekly page. When that gets
too full, shift to pages for each
day. You still put the key words
on the month page, but the
details go in day by day.
Sounds like you can get
loaded down with paper, which
is true if you buy a calendar
book that won't let you add or
remove pages at will. But the
best planners today are ring
binders! I only carry the daily
pages for the current month, and
the next month. Past history and
tomorrow's blanks sit in a ring
binder on my desk where I can
get at them when I need to. As
long as I have the month pages,

I'm pretty safe making commitments out several months.
Add a small section for
phone numbers and addressesthe ones you really need to use
often. I revise mine when I need
to, and I print it on the correct
size pages from my computer.
My word processor lets me
delete, edit, or add as necessary.
If your business warrants,
add a section for finances.
Include pages that let you track
your mileage, business lunches
or meeting costs, small cash
items that occur each day.
Whether you track them on
monthly or daily expense pages
depends on how much you're
spending. And how often.

I like to carry a year-at-aglance page (it folds out) so I
can block out things like vacations, business trips, things that
take several days, or that are significant annual events that
Continued on Page 60
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His last major project included
assisting an inventor to raise capital,
develop a new product, obtain
worldwide patents, negotiate a contract with a blue chip company, manufacture for them, and distribute the
product worldwide.
Willenborg
remarked, "How can business get
more excitiug than this!"
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Cominued From Page 13

grow, either with a direct investment
from venture funds or through an
alliance structure:
Don't stand still for more
than 11 minutes. You may have the
hottest gizmo now, but do you think
the big guys are asleep at the wheel?
Get used to the constant
state of "inability to forecast."
Strategic plans and financial forecasts are constantly evolving; that's
why God invented word processing.
Learn how to be optimistic,
clear, focused, and full of passion without overdoing it. The real product an entrepreneur has to sell potential investors is confidence.
Get rid of hubris. Money
people don't like arrogance.
Try to do the seed financing
yourself and then get your biggest
customer to go with you when you
approach the venture community.
Remember that all organizalions are unstable, so take the money
when it is offered. Your contacts,
both customeJS and alliance people,
will come and go. ·
Don't create class hierardliea 81110118 your investors. General
~ uses a Fouodiag Parblers

Couacil to keep iDYellonl involved
... iafcJriBed.
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There is a Planner Just for You
re you intimidated by
your planner? Are you
intimidated because you
don't carry a planner? Are you
intimidated because you don't
know what a "planner" is?
Relax.
Remember calendar
books? Remember the kind that
had extra pages for things like
phone numbers, important dates,
and how much you spent each
day on lunch? Well, planners
are just the current evolution of
those old familiar calendars you
bought new each year, dutifully
copying the good information
from last year into this year, and
hoping you dido 't miss anything.
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the businesses
and strategies of your partners. Be a
true partner, not just someone with a
hand out for more cash.
Don't look for harmony.
Relish the dynamic tension of opponents on your strategic team. Their
competitive relationship can provide
opportunities for you-and they
keep meetings from being dull.
Protect a partner's confidence. Regardless of your industry
or geographic location, Corporate
America is like a small town of gossips. Protect your reputation or your
success will be short lived.
Whether their businesses were
new or old, small or big, high tech or
no tech, the entrepreneurs at this
annual event left the conference with
a better idea of what is good, bad,
and ugly about accepting capital
from outside investoJS. And I heard
them exclaim as they drove out of
sight, "On the first day of Christmas,
my true love gave to me...a partner
from a VC."

City of Beaumont Plans
Wisely for Future
Creating Jobs
To succeed in the future, the city
of Beaumont must be able to provide jobs for existing and future residents. It must create an environment where business and industry
can expand, it must improve existing neighborhoods, and it must
improve services that it provides to
residents.
The city of Beaumont is well on
its way to meeting these goals
despite the problems created by a
weak southern California economy
during the past five years. Three
primary programs the city has used
to meet these goals are described
below.

Comprehensive Public
Facilities Financing Plan
In November 1992, the city of
Beaumont
initiated
the
Comprehensive Public Facilities
Financing Plan (CPFFP) to construct public infrastructure improvements that were needed to expand
industrial and commercial land uses
in the city. The CPFFP identified
backbone improvements and funding sources for such things as a new
wastewater treatment plant and new
sources of domestic water supply.
Without these improvements, the
city would not be able to accommodate new industrial and commercial
land uses or generate needed tax
revenues from these new uses.
The CPFFP also identified several new funding sources to construct needed backbone infrastructure
improvements, including
Federal grants and special taxes on
new development. The city was
able to pay half the cost of the new
plant with sources other than sewer
charges despite the fact that twothirds of the capacity of the plant is
for existing residents and business.
Other improvements, such as the
Northern Outfall Sewer, benefited
existing residents but were funded
by sources other than existing sewer

customers. The CPFFP abo
included updates of the sewer,
water, and reclaimed water master plans to guide future development.
In 1993, the city approved
the establishment of its first
Redevelopment Agency and
Redevelopment Project Area.
The Redevelopment Agency
entered into agreements with
other public agencies such as the
county and school district to
share new tax revenues that are
generated in the project area
from new development. The
revenues are targeted to assist
several projects that will in turn
generate jobs and additional tax
revenues such as the additional
tax revenues from the Rail Spur
and Team Track Project and the
Southwest Properties Waterline
Project.
Redevelopment
Agency funds are also combined with other funding
sources such as Federal grants
and special taxes on future
development to pay for
approved projects.
The
city
and
the
Redevelopment Agency have
also entered into agreements
with industrial and commercial
developers to jointly fund public
improvements that create jobs
and increase the revenue base of
the city. Examples are the
agreements to build the
Beaumont Industrial Park, the
new McDonald's, and Ace
Hardware.
The agreements
establish a public-private partnership between the city and the
developers to build high quality
commercial and industrial projects in the city.

Community
Development Projects
To ensure that the city of
Beaumont reaches its goal of
being a balanced, economically
strong community, it has begun
the process of using redevelopment and other funding sources
to improve existing neighbor-

tions wilh strategic planning and
COIIf{llex business Issues. She CiUI be
ret.Jdted tit the firm :r Silicon lfll~
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hoods. Whether it be projects to
renovate alkys, fix drainage problems, rehabilitate housing or develop parks, the city has emphasized
the need to provide community
development projects hand in hand
with economic and infrastructure
development proJects. Several community development projects currently being considered or underway
include a new senior Citizen housing
project on 14th Street, the renova-

tion of Rangel Park, the construction of a new sports park and bike
lanes, and the renovation of the
Beaumont Civic/Community Center.6.

LOCATION!
LOCATION!
LOCATION!
\\' hether \ O Ur h u,lne" I'
c u r r e n t I \ 1,' <:ate ,I 1 n t h ~·
beautiful Co;H.:hdb \';llll'\', or
n>u're con,11.krmc mo\ mg \·our
hthii1C'-' tll thl' 'fX'lt,KUI.Ir dc,ert,
JPH Enterpn'e' can hn,l the
)X'rlcct loc,u inn tor \ ou.

• Officc/Rct;ui/In,Ju,trial
• E.,t,lhlhhed )5 wars
in CommcrC1.1I
Rusme" De\'elopment
• En,ure' the maximum
efficiency of operatll'n
• Owner De\ el,,pers of
quality mcomc properties
wnh .1 reputation that
'Pe,1ks for ttself
• Build w sun a' ailahle
• Onsite propeny management
• Operations throughout
California, Arizona,
and Texas

YOUR LANDLORD
FOR nlE 21ST CENTURY,
YouR PARTNER

Peta G. Penson, EdD., is a principal with CD/ - Co-Development
lntertllllionol, a global mtlllllgement
consulting firm tltal helps corpora-

•••

TakeL

~toe~~
In America

US

SAVINGS
.BONDS

FOR

PROFIT!

JANUARY 1996

INLAND EMPIRE BUSINESS JOURNAL • PAGE 43

CHI I. DIU.\ \ llo..,Pn , 1 " 01 LD I.IKL

Year in Review
The city of Coachella ha.~ accomplished much, both tang~ble and intangible.
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ALX:ording to City Manager Bruce C.
Daniels, the city of Coachella ~probably
the most prof=ional staff m recent lustory
with the hiring of Susan Williams
(Community Development Director),
Mike Belkow (Police Ollef), John Outis
(Public Works Director)) and Bonnie
Garcia (Housing Rehabilitation and Code
Fnforcement Director). Staff is S1JW01100
by a very able coll5lllting team co~
of Harrison Price (ecooomic market analysis~ Jesus ArgueUes (smaU business entrerrenewship~Jim Williams (financial management) and other planning and engineering specialists.
The city of Coachella has balanced
two budgets ~te an armual deficit of
$1,2SO,OOJ in the General Fund and without acro;s-the.boar layoffs or reductiO!l'S
in salaries and benefits. Staffing has been
reduced to its lowes level to 75 ernpoyees
from a high of 125 employees in r.revious
years. The majority of voteiS of Coachella
have supported the city's efforts by twice
voting in favor of a police and fire tax
(asses;ment).

Brothers Company

McCutchen. Boyle. Brown & Emcrsc
:\Ioney Control. Inc.
~ordstrom

The Press Enterprise
Ziprick. Schilt, Heinrich & Cramer

Highway 86-$20,400,00J. PM;e 11
was ap(XOVed for funding by the California
TlllllS{XItalioo Commissioo only because
of the leader.Jhip of Coachella with the supJXll1 of others.
Avenue 52 Bridge - $4,182,548.
Funding was obtained from the Federal
goverrurent and CVAG to 5UFPement La
Quinta redevelopment funds. Engineering
design was completed and consttuction is
now underway. This bridge wiU open up
the Rancho Coachella Industrial Park and
Avenue 52 tOOroughfare.
Avenue 50 Railroad Bridge- Funding
obtained from the Public Utility
Commission: $3,330,00J. Cmsttuction is
scheduled to start in the srring of 1996.
Ca!ifcmia Artichoke (Ocean Mist) Redevelopment land was sold in the
aroount of $12D,400, generating an estimated 150 new jOO;. NegotiatiO!l'S are now
underway to seU another Redevel<ljJirent
rrureJ fur additional eJC?U1Sim
Diadati Golf Course - Planning
Commission ap(XOVed an 18-hole championship golf COUise and busines:; complex,
the fust golf course in Coachella.
CorNruction i.~ scheduled to start in the
srring of 1996.
Guadalajara Market & Shopping
Center - Planning Commi.-Noo ap(XOVed
the remodel and e~ion of the
Guadalajara Furnittm: Store & Market at
Harri."£ln and Bagdad StreeL-;.
Frank Cap.uro & Son. Inc.- Plmming
Commi.~ion awrovcd the ~devel
opment of 2D acre; of a 40-acre parcel,
including a 35,(W. square-foot tuld ~or
age building with shiwing facilities west of
Ftlhmre Street at Avenue 55.
Spodighl '19 QNoo- Provided water,

•••

!SeWer and constructJon management services for a casino employmg 300 residenL\
from thi.\ area Negotiation for police and
fire protection services. Added income:
wdler and sewer- $128,539; street mmntenaoce (now~ $72,500 per year on existing
~and in the future, $151,200with ultimate road developments.
Police Dispatch Agreement, aty of
Palm Springs--<:ontracted with Palm
Spring;, providing a better woricmg environment for four Coachella disj:etchers at a
higher salary. Annual savmgs: $60,CID$75,00J.
Rejuvenated Police Department Hired new police chief, one police aide,
five OOditional officers, two sergeanl':; and
one commander, provided trairung and
purchased two flltrol vehicles.
Cabazon Water Agreement- Provided
water for a 300-Sjn:e RV park. Added
income: $76,650.
Televising City Council Meetings Video equipment installation - $35,00J.
Youth Center- $70,00J. Rehabilitated
buildings next to I.Jbrary for the Esperanza
Youth program and Delgado Karate~
Comrmmity Pride Oeanup - The city
held its second armual "Coachella
Community Pride Week'' deanup in AJxil.
Activities included week..tong free awliance dispcsll. Bins were placed at several
locations for free dispcsll of any non-toxic
items, and the event cooduded with a dayloog graffiti and litter removal with particiflllion by city residents. A free piatic with
entertainment was held for all participants at
the Vietnam Veterans Park on the l.a5t day.
Request for~: Fue ServicesMinimum anticipated armual c:a;t savings:
$100,00J.
Formation of Economic DevelopmentAdvisory Coounittee- Two meetings
have been held for [Iivate blliinesses servingoothecommittee.
Sunline Building - City ap(XOVed a
lease for the Sunline Building which
includes an CfAion to lxly, and subleased it
to the Coachella v.illey Enteqri;e Zone
Autl¥>rity to cover the expenses.
Family-Owned
Business
Entrerreneur.JUp Training- $45,00J for 25
btl<;ines;es.

1995
coffi!IUction bids - $243,00J
D-dteland Park
Bnw; ba\ketb.111 court - $20,CUJ
Soccer lights - $20,00J
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Veterans Memorial Pam
Playground equipment - $28,00J
Sierra VISta Park
Playground eqwpment - $5,00J

Water and Sewer bnprovements
Dillon Road - lift sation design
complete $9,400 (E<;timated
construcllon c:a;t $170,00J)
WeU Reservoir Site Selection $2,400,00J project ca;t; consultant
has completed rreliminary deslgn
work for a reservoir, weU and
pump site. Land has been donated.
Sanitation DLS!lict BoOO; Refunding $200,00J.
Water, Sewer, and Drainage Master
Plans: Completion Wlderway.
Sewer Replacement and Plant
Reco!l'ilrUction: $80,00J.
WeU No. 12: $10,362
Frve-Year Capital Improvement
Program- $12,700,00J total. FWlded
by RDA or city: $5,968,00J. FWlded
through other agenaes: $6,740,00J.
Development lmfllCI Fees- Study in
progres; for update.
Sixth Street Downtown
Improvements - $486,571.
City Hall Rennie! - $50,750.
Painting of 27 commercial building;.
Comprehen.<;iveAmendment of the
Fee Schedule in February 1995.

Other Public Works
Soil contamination mitigation (Public
Works yard, Fue Station)- $819,5(/J
awarded contract for cleanup.
Revised city standards for placement
of concrete.
Rerroved truck route designation
from Vine and 4th Streets.
Added stop sign to several residential
intersectioo;.
Obtained awrovaJ to use speed hump
in two neighbo!hoods.

Coachella Valley
Entel'pme Zone

Guadalajara Market Project - The
Coachella City Council approved an ordinance allowing a puking exenlJXion.
Park ImprovernenL-. - Contract with
CVRPD - Provided S35,00J of redevelopment fund:; to cover Gereral Fund expen;es.

has
managed
the
CoacheUa
Redevelopment Agency's Small ~
Loan Program since the fall of 1994. Four
loans were ~'ied during thi.\ period:

Bagdouma Park- $476,000 total:

Plaruting ConunNiion

The Coachella v.illey Enieq:ri-;e Zone

R-M Zooc Morntorium for single
family and duplex that are sul:sandard.
New Ach.tlt Entertainment Ordinance
drafted
Parking exern¢on for downtown,
pedestrian-<xiented businesses.
New ordinance to penni! golf COUISes
in M zoocs drafted
Boxing Oub - Plan changed from
rehabilitation of Old Fue Station with
budget of $43,00J to new building
designed for location in Bagdouma
Park with budget of $223,500.
Plarmmg Cornrru.<Non approved
plans, construction ~ and plan
check completed Augu<;11995.
Groundbreaking held Sq:x. 22, 1995.
Ubrary Restroom - Plan ap(XOVed
and construction Wlderway. Budget
$53,00J.
Annexation and Sphere of
Influence Strategy
203 acres south ofAvenue 50 and east
ofv.m Buren.
14 acres south ofAirpat Boulevard
and Fillmore.
142 square miles, mawing of services
and JIOPCrties Wlderway.
Redevel<ljJirent AB 1z<X) Plans and
Housing Canpiance ReJXll1
Prep!red andAOOrAed for Four
Project Areas
Redevelopnent Larx1 Dispa;ition and
fu-elopment AgrwnenJS:
Diodati GolfCoorse, awox. 22 acres,
$270,00J.
Anthooy Vmeyardi, Inc. wax. 11
acres, $256,00J.
Desert v.illey Date WID'· 5 acres,
$100,00J.
Ocean Mist awox. 2 acres, $46,00J.
Preliminary title rqxxts being
rrepared for each.
DDA, Gran! Deeds,~ rdices
and staff repoos being~
for each.
A list of all city and redevelqxnent
agency-owned land~ been

rreflll'ed.

Hou.omgA.Wstance
Ba-;eball field (incl. backst~)
$45,00J
Football fieldjogging tmil -$55,00J
Soccer field lighting (ea.'il)

Tret."'- S5,<XXJ
Installation of irrig;llion ~)'Stem $15,00)
F~eld lighting design - $200,00)
Playground t-qtupmcnt- $40,00:)
Boxmg C1ub building adverti.'>ing for

Improvements to agendas. j:Wiic
notices, statf reports.
New applications.
New environmentt11h~"ii11Cnt fmn
and distribution ~ed.
&··estahli~ 10 years of recook
Errergcncy Zrrung Onlinance,
Zoning Ordinance Update nnd
Zoning Mlp UJX!<tte:
Adult Entertainment MOOI!Oriwn.

C'arn(x:sinct; Unfu $55,(ID, 1lhomes
Paragoo Homes #1 - $77,(ID,
15 homes
Par.tgon Homes #2 - $61 ,200;
18homes
Omamy & Cornptny -$70,(ID,
:?Dhomes
Cali:fcmia Rwal Gold M<Itgage
A<&~ - $5,(Xl),OOJ for 50 firsttime lxxneOOyeiS inC'~

JANUARY 1996
JANUARY 1996

INLAND EMPIRE BUSINESS JOURNAL • PAGE 45

~,JF(Q)CCTIJ §
The past twelve months found
Claremont having to deal with several unexpected events, most notably
the bankruptcies of Orange County
and the Claremont Auto Center.
Despite the challenges these situations presented, Claremont was able
to achieve a number of significant
accomplishments, including successfully addressing the financial
impacts of the two bankruptcies
without having to cut the level of
city services, and helping to get the
Auto Center reopened under the
ownership of Cal Worthington.
Oaremont's accomplishments for
1995 address the issues that our community members have told us are most
important to them. These include:
Emphasizing the maintenance of
our physical infrastructure;
Controlling our costs through
increased efficiency;
Expanding our economic development efforts;
Developing even more joint programs with other agencies and organizations; and
Providing additional enhancements to programs that reflect the
community's values.
These accomplishments are the
result of the combined efforts of elected officials, staff professionals, community members, and the business
community. Cooperation has beenand will continue to be - the key to
ensuring that Oaremont is responsive
to the needs of the entire community.
Some of Oaremont 's most noteworthy accomplishments for 1995 are
described in the following paragraphs:

Aggressive Capital
Improvement Program
Claremont's physical infrastructure represents a sizable financial
investment on the part of its citizens
and business owners, one that is,
quite literaJiy, a lifeline for the entire
community. Protecting that investment through adequate maintenance
is a responsibility that the city does
not take lightly.
Since 1993, the city has been carrying out an aggressive program to
eliminate a backlog of maintenance
projects as well as keep up with current maintenance requirements so the
backlog doesn't increase. The effort
has focused on resurfacing streets
throughout the city but bas also
included other projects designed to
keep the community attractive and in

good working order.

This effort wtll continue in
1996. Projects slated for this year
include more street and alley resurfacing, widening the Indian Hill
Boulevard offramps from the San
Bernardino Freeway, and widening
Base Line Road to a full four lanes.

Economic Development
The reopening of the Oaremont
Auto Center in November is undoubtedly the most significant economic
development accomplishment of
1995. Cal Worthington bought the
center and has opened Ford, Hyundai,
and Isuzu dealerships at the location.
There is a good possibility that additional auto makers will be added to
that lineup in the future. The site's
htgh visibility and easy freeway
access make it an attractive location
for auto dealerships.
The ctty's Economic Development
Department has implemented a variety of efforts to attract new businesses to the community as well as retain
those businesses that are already
here. Claremont is especially proud
of its success in working with a local
merchant to develop the Bonita Yale
Plaza, a 9,000-square-foot retail
space with seven shops and an
attractive outdoor plaza in the downtown Village district.
The city also responded to the
requests of local merchants by
relandscaping the 100 block of
Harvard Avenue. Additional walkway space and permanent tables
with seats were installed to allow
shops there to offer outdoor dining
and retail displays.
With relatively little land availfor
new
development,
able
Oaremont's emphasis is on retaining
existing businesses. Toward that
end, our economic development
efforts include a Small Business
Assistance Program that provides noand low-interest loans to businesses
wanting to expand, improve their
proper!y 's appearance, or increase
earthquake safety. Several businesses have taken advantage of the program with exciting results. Staff has
also developed a Business Visitation
Program in which business owners
and managers can meet personally
with staff and elected officials. The
idea is for the city to listen - and
respond - to the problems and concerns of individual businesses.

Cost Containment
Having to control costs is noth-

ing new for Claremont. The city has
successfully responded to a vanety
of fiscal challenges since the late
1980s, most notably a weakening
economy and take-aways of local
revenues by the state to balance its
budget. Through a combination of
innovative programs and good oldfashioned belt-tightening, Claremont
has been able to respond to these
challenges without having to cut the
level of city services. Our citizens
have repeatedly told us they do not
support any reduction in the level of
service we provide.
Contracting with the public sector for certain services, particularly
building and landscape maintenance,
has provided a great deal of cost savings. At the same time, the city
prefers to keep some services inhouse, such as refuse collection and
police. The deciding factor is not
just the bottom line but whether an
outside company can also provide
the same level of customer service
and satisfaction as the city.
Because personnel-related costs
make up the vast majority of the
city's expenses, special attention has
been given to this area. One of
Claremont's most innovative efforts
in this regard has been to implement a
merit-based pay-for-performance
compensation program for all
employees and to eliminate automatic cost-of-living salary increases.
Claremont was the first public agency
in California to adopt this policy.
Cooperative programs with outside agencies, particularly the
Claremont Unified School District,
also provide cost-saving operating
efficiencies. Examples include the
city's and school district's Joint
Vehicle and Equipment Maintenance
program, joint enforcement and
training operations with the La
Verne police department, and jointly
hiring a parking citation hearing
officer with several nearby cities.

Emphasis on Youth
In January, the Oaremont Youth
Master Plan was completed and officially presented to the com~unity.
The Plan is considered a "blueprint"
for guiding Claremont decision-makers and service-providers in their
efforts to address the need<; of local
youth and their families. Over 150
dedicated community volunteers
worked on the effort for over a year,
conducting extensive research and
coUecting comments from 2,000 resi-
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dents, especially young people.
Oaremont's efforts on this project
earned it one of the highest national
honors a city can win, the James A
Howland
Award
for
Urban
Enrichment from the National League
of Cities. The $2,000 award was presented to the Oaremont Community
Foundation for use in youth programs
supported by the Foundation.
The Plan contains a variety of
short- and long-term recommendations, several of which have already
been implemented. Key among those
already in place include: the reopening of the Youth Activity Center as a
center for high school students; the
introduction of an expanded afterschool program for junior high students involving the city, school district, and community organizations;
publishing a Resource Directory listing 192 services provided to
Claremont youth and families; and
establishing a JOmt agreement
between the city and school district on
student safety and campus security.
Implementation of the Plan is
being overseen by the Claremont
Youth Master Plan Partnership, an
independent committee made up of
community members representing a
wide range of interests. The continuing success of the Youth Master
Plan depends on obtaining the support and participation of individuals,
agencies, organizations, and businesses through the community.

Looking Ahead
The coming year promises to
provide a number of exciting activities and events for Claremont. Most
notable among these will be a series
of community workshops to be held
in January to collect public comment
on the future of Claremont. We're
especially interested in hearing the
public's thoughts about the need for
new and/or improved public facilities. We're als-o looking forward to
the opening of the 1,200-acre
Hillside Wilderness Park.
Claremont is very proud of its
approach for dealing with the fiscal
realities of today, realities in which
traditional government funding
sources can't keep pace with the cost
of services our citizens demand. &
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The city of Chino experienced continued economic growth in 1995.
More than 300 companies obtained
new business licenses, at least 1,500
new jobs were created, and more
than one million square feet of
industrial and retail space were built.

Commercial Development
Chino's commercial development was led by Chino Spectrum
Marketplace, which is a "power center" at the intersection of Highway 71
and Grand Avenue/Edison Avenue.
Anchored by Target, Service
Merchandise, The Good Guys, and
Food 4 Less, Chmo Spectrum
Marketplace also provides a vibrant
entertainment area for residents.
Restaurants such as Mtmi 's Cafe,
Stuart Anderson 's Black Angus,
Islands, Applebee's, Old Country
Buffet, and several others are complemented by a coffee shop provtdmg
weekend entertainment and a soonto-be-opened movie theater complex.
In the fall of 1995, preliminary
architectural plans for the Chino
Valley Mall were submitted by
Homart Development. This onemillion-square-foot regional mall
will have four major anchors, whose
tdentities have not yet been officially announced. It will be easily
accessible from the Chino Valley
Freeway and will serve one of the
most affluent retail markets in the
Inland Empire. The preliminary
architectural plans deptct an excitmg
and attractive center which will
complement the upscale profile of
the market area.

Downtown/Civic
Center Plan
Chino's original commercial
area was built at the tum of the century. Over the years, Old Town
declined as a retail area as a result of
the development of shopping centers
in other areas of the city. In the early
1990s, the Chino Redevelopment
Agency established a plan to remove
the unsafe structures and replace
them with new buildings, maintaining as many existing commercial
businesses as possible and adding
affordable senior housing. Property
acquisition continued during 1995
and older blighted buildings in the
first phase of the project were demolished. Construction of the senior
housing will begin by June 1996.

Industrial Development
In the early '90s, economic forecasters predicted that Chino's industrial development would depend on
low real estate prices and less expensive labor. The forecasters predicted

growth would come from Los
Angeles and Orange County industrial businesses who would sell their
more expensive properties and relocate to Chino. And, in fact, many
Southern California business owners
have seized the opportunity to move
to an area wnh less congestion,
newer industrial parks, and a favorable business climate. However, by
1995, Chino was no longer known
for being a less expensive location.
Instead, the city became known as a
quality industrial community that
just happened to have superb transportatiOn access, a variety of growing industries, vacant industrial land
with excellent infrastructure, and
well-planned industrial parks.
The distnbution industry has
certaml y discovered the advantages
of the Inland Empire's location.
Chino, positioned at a point where
four counties meet, has become the
distribution location for well-known
corporations such as J.C. Penney,
Mattei, Montgomery Ward, Trader
Joe's, and Zellerbach Paper.
Forecasters in the early '90s also
predicted that manufacturing would
find it increasingly difficult or perhaps even impossible to operate in
California. However, manufacturing
is the most significant component of
Chino's industnal base and steadily
grew throughout 1995. Rail access,
an industrial sewer line, a large labor
pool of qualified workers, reduced
electncity costs for quahfied businesses, and a strong business assistance program attracted major companies such as Ball Corporation and
Boise Cascade. Our manufacturing
community already included such
well-known national firms as AEP,
Bandag, Eldorado National Coach,
Ethan Allen, Hussmann Corporation,
International Paper (Masonite),
Johnston Sweepers, and Mission
Uniform & Linen.

Majestic Spectrum
Business Park
Majestic Realty Company, a
major landowner in the city of
Chino, continued development of
the Majestic Spectrum Business
Park and constructed and leased two
speculative industrial buildings
totaling more than 800,000 square
feet in 1995. The tenants are Ball
Corporation, Boise Cascade, and
Mattei.
Ball Corporation, famous for
Mason jars used by generations of
home canners, began a new plastics
division. Ball Corporation leased
half of a 425,000-square-foot building for a facility to produce plastic
beverage containers in the summer

of '95, with the goal of starting full
production in January 1996. At that
time, they planned to manufacture
more than 400 million plastic beverage containers each year, chiefly for
Pepsico, their primary customer.
Fully automated, the plant would
eventually employ more than 100
workers. Now, Ball Corporation is
already considering expanding their
capacity from four to s ix lines,
which would produce more than 600
million plastic containers annually.
Boise Cascade, a well-known
lumber and paper company headquartered in Idaho, also decided to
provide a new product to tls customers:
Wave flute corrugated
paper, much thmner and lighter than
the brown corrugated paper we're all
familiar with, will be used for many
purposes, including fast food containers.
Boise Cascade leased
209,000 square feet in the same
building
occupied
by
Ball
Corporation. With a goal of starting
production in January 1996, Boise is
proceeding quickly to complete
installation of machinery and to hire
50 workers to operate the plant.
In December 1995, Mattei
Corporation leased a 385,000square-foot industrial building to
consolidate distribution operations.
A retail outlet ("Mattei Toy Club")
will be installed in the south end of
the building in the spring of 1996.
Total employment will be 125 workers when the center is operational.

San Bernardino County
Agricultural Preserve
In 1994, part of the Dairy
Preserve was placed in Chino's
sphere of influence by the Local
Agency Formation Commission
(LAFCO). In 1995, the city of
Chino worked with the affected
landowners to create a land use plan
which considers the ultimate development of the area as well as permitting agricultural uses to continue.

Chino Valley Recycling
Market Development Zone
Among the benefits that attracted Ball Corporation and Boise
Cascade to Chino was a reduced
electricity rate which was available
from Southern California Edison to
new large customers in the Chino
Valley Recycling Market Development Zone. The Recycling Zone
designation was granted by the
California Integrated Waste Management Board in 1994 and makes it
possible for qualified businesses to
obtain low interest loans, technical
assistance, and (until December
1995) reduced electricity rates. One
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of 40 Recycling Zones in California,
the Chino Valley Recycling Market
Development Zone also has assisted
Chino
businesses
to
obtain
$1,225,000 in low interest loans.

"Jump Start"
Chino's Unique
Business Assistance Tool
Chino's "Jump Start" business
assistance meeting is a very effective consultative forum where a
company wtll recetve mformation
and advice regarding permits that
may be required. At a Jump Start
meeting, representauves from a
company planning a relocation or
expansion will meet with representatives from appropriate agencies,
including
the
Chino
Valley
Independent Fire District, the South
Coast Air Quality Management
District, various departments of the
county of San Bernardino and the
state of California and, of course,
city of Chino planning, building,
environmental, engineering, and
utility sections.
Jump Start meetings have a positive effect on a company's bottom
line by facilitating contact with the
appropriate agencies and minimizing delays in permitting. In addition
to permit information, Jump Start
meetings often include representatives from agencies providing
incentives or resources to businesses, for example tax credits for
employment, training, programs,
technical assistance, and financing
options.

Coming Attractions
Retail growth is expected to
continue with ongoing construction
of the Chino Spectrum Marketplace
through most of 1996. Chino's original downtown will have a new look
with construction of senior housing
units scheduled for the spring and
summer of 1996.
Development of Chino's industrial community will continue and
we expect a high level of interest in
the Eucalyptus Business Park
Specific Plan area since this area
offers vacant land, zoned industrial,
potential rail access, a reclaimed
water system, an industrial sewer
discharge line, and excellent proximity to the Chino Valley Freeway,
which is under construction and will
be completed in early 1998.&
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LOMALINDA
A Season of Celebrations
Lorna Unda had many reasons to
celebrate in 1995. The Cit) markc:d its
25th Anni\crsar) of Incorporation tn
September Lorna L1nda Acadcm: celebrated 1ts 75th ann1versaT) and the Lorna
Linda Chamber of Commerce held 1ts
32nd Annual Community Parade 1n
October.

Record Sales Tax Revenue for
Lorna Linda
Lorna Unda expenenced the highest
sales tax growth rate of any city m San
Bernardino County over the last five years.
The cit) 's sales tax growth was also the
eighth highest for all of California. An
increase of 21.5 percent in sales ta.x revenue was reported for the second quarter
of 1995, m the: most re!CC!nt quarterly
report.
Lorna Linda's "b usiness fnendly"
outlook contributed to this remarkable
growth in sales tax revenue. It also took

the comb1nt!d dlorts of the: cny's
Economic Dnclopment Department.
Lorna
Linda Chamber of
the
Commerce, Lorna Lmda Umvc:rs1ty and
Medical Center, the outstandmg businesses m the city and especially the citizens and visitors who patromze Lorna
Lmda 's businesses. This remarkable
sales ta:\ gain 1s proof that Lorna Lmda
knows how to hdp busmesses succeed

Grand Openings
Cit) offic1als were: busy attending
grand openmgs throughout 1995. The
Drayson
Center,
Lorna
L1nda
UniverSity's $16.2 million recreatiOn
and well ness facility, opened in January
Already 11 has rc:cei' ed the prestigious
"Facility of ~1ent" award from Athletic
Busmess magazine
The Drayson
Center " Utilized on a daily basis by
1.000 to 1.500 students and residents.
Another special event for the cny
was the openmg of Homc:Town Buffet
restaurant in August. Th1s famous
restaurant chain opened its 75th store in
Lorna Lmda. the largest HomeTown
Buffet to datt: in the stale of California.
Since openmg day, the Lorna Lmda
restaurant has consistently served the
highest volume of meals in the: enllre
HomeTown Buffet chain, currently

"We're the best in our business at helping
you be the best in yours!"

STAFF CONTROL, INC.

1R.OOO m~als a w~ek In response to
Lorna Linda's dedication 10 a healthy
llfestyk, HomeTown Buffer tailored
their menu 10 meet the high di~tary standards of this commumry. Th~ results
hav~ only add~d 10 1he1r success here.
Anolh~r famous restaurant cha1n
opc:n~d in

Lorna Linda on July 24, 1995.
Baker's Burgers opc:ncd their 30th IO<'ation at th~ north~ast corner of Anderson
Street and Redlands Bouk\ard. Along
w 1th 1he1r Amencan, family and
~lex1can food menus, the} de\ dopc:d a
spc:cial Lorna Lmda menu ThiS menu
fcatur~s most r~gular fast food ll~ms all
prepared with no-m~at products.
Th~ r~c~nt opc:ning of Inland
Community Bank as a full-serv1ce
branch was a welcome addition to Lorna
Linda's business commumty.
The
Lorna Linda branch ong1nally b~gan as
a loan production otiic~. focusmg on
serving small businesses and professiOnals.
On Dec. I, 1995, Inland
Community Bank opened as a full-serVICe banking mslitution.
Oth~r business opc:nmgs th~ cit}
welcomed m I 995 were the Secret
Garden r~sraurant/Crea trice Catering,
Cafe Soci~l} restaurant and bakery. and
The Hide-Out Cafe restaurant.

Lorna Linda
University/Lorna Linda
University Medical Center
Lorna Lmda University and Lorna
Linda University Med1cal Center continued the tradit iOn of providing slateof-the-art health care a nd education. Dr.
J. David Moorhead began servi ng as the
new president of Lorna Linda
University Medical Center m January.
The construction o f the Cancer
Research wing of the Med1cal Center is
well underway. This 138,000-squarefoot facility could be completed as early
as August 1996.
In 1995, Lorna Linda University
Medical Center con tinued irs outstanding record of the number of pallents
treated for various health problems. To

Just Opened in Las Vegas!

1-800-40-STAFF
Inland Empire Locations:
Chino • Claremont • Ontario • Rancho Cucamonga • Rialto • Riverside

Bernard1no County. Possible uses for
the land includ~d trails for h1kmg, bikmg. and horse riding. A h1stonc orange
grower's house, which s1ts on part of the
purchas~d land next to Hulda Croods
Park. may be used as a senior cenl~r or
a community center

date, the Medical Center's rota! number of infant heart transplants performed for bab1es under six months old
is 198. The number of cancc:r patients
treated at Lorna Linda's Proton
Treatment Center, through November,
1995, was 1,608. The number of pallldotomy procedures (to relieve the
symptoms of Parkinson's Disease) performed at the Medical Center so far
totals about 600.

New Land for Open Space
The city purchased approximately
850 acres of land in 1995, putting Lorna
Linda atop one of the largest areas of
publicly owned open space in San

New Beginnings

c,o
u\d
c
hoke
1
on t his.

In A-ugust. construction cre'"
broke ground for the Lorna Linda
Ronald McDonald House. ~lore than

60 percent of the funding for this $3.5
mtlllon. HI-bedroom facility comes
from donations of services and money
Lorna Lmda L.n1versity l\1cd1cal Center
donated the: one-acre parcel of land
where the house: is being built. Fundralslllg efforts have: so far generat~d
over $:!.5 million for the project. Over
the next sc:vc:ral months, more fundraising activities are scheduled
Organiz~rs hope: to double the amount
of funds already donated so that th~re
Will be suffic1t:nl funds for operatiOns
and supphes.
ConstructiOn began th1s year un
Leonard Bailey Park, \\hlch will be: the
fourth and largest public park in Loma
Linda. Leonard Bailey Park is adjacent
10 the: BT)·n Mawr Elementary School,
the newest educational facility in the
Redlands Umfied School D1stnct.
Comcast Cablev1sion began broadcasting Lorna Linda's City Council
meetings in October. Comcast also
broadcast the city's 25th Anniversary
Celebrallon m September and Lorna
Lmda 's 32nd Annual Community Parade
in October.
Lorna Linda received approval in
December for a grant of $81 ,000 from
the San
Bernardi no Associated
Governments (SANDBAG). The grant
will provide funding for bike lanes
within the city and four bicycle " lockups ." In kPeping with SANDBAG policy, the project must be completed by
Jan I, 1998.

25th Anniversary Celebration
Lorna Lmda celebra ted its 25th
Anniversary of Incorporation on Sept
28, 1995 Over 500 residents and guests
joined elected officials, dignitaries and
city staff lo commemorate this spc:c1al
occasion. The party included an art
exhibit and con rest, an historical display
of Lorna Lmda artifacts, a special program with music provided by Lorna
Linda Academy 's Symphonic Band and
Chorale and the Bryn Mawr Elementary
School Chorus. All of the former mayors of Lorna Linda attended the celebration and look part in the program. That
kind of loyalty and dedication has made
Lorna Linda a shining example of success in the Inland Empire.4

Hot dogs are the \eading cause of chi\dre\ated choking deaths. Remember to
cut the hot dog \engthwise and then
crosswise into sma\\ pieces.
When a kiss and a bandage aren't enough, come to our Pediatric Urgent Care Center.
• We have pediatric specialists here 24 hours a day.
• We have the only pediatric trauma center in the region.
During this open enrollment period, make sure you choose a plan
that includes Lorna Linda University Children's Hospital.

I 80 0 8c25 Kids
PEDIATRIC URGENT CARE CENTER
EMERGENCY DEPARTMENT ENTRANCE

LaMA LINDA UNIVERSITY CHILDREN'S HosPITAL
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Drugs

Continued from poge 5

task forces with local law enforcement agencies, and has enjoyed
"really beneficial" support from
them, Ricevuto says.
For both agents, the presence of
high-level drug dealers residing m
some of the area's most prestigious
country clubs adds an unusual element to their work.
"We know there are people living
here who don't move drugs themselves, but who are very high-powered dealers, and we're startmg to
identify them,' Ricevuto says. "It's
like the old Mafia syndrome, where
the money is made in various illegal
activities elsewhere, and then they
come out to the desert to live a quiet,
charming, neighborly life."
Bansmer says such major traffickers are not a direct threat to the
community.
"They're wealthy, they try to look
like good neighbors, and they may
even contribute to the charities
around town. They're not going to

Translations
Contznued from Page 8
The Russian "Hydraulic
ram" was rendered into English as:
"Water goat."
Toy assembling German
instructions were translated into
English as: "Screw the father part into
the mother part as hard as you can... "
An airline ad translated from
English into German says: "German
businessmen are promised all kinds of
special considerations and treatments
in their seats in heaven by beautiful
girls generous with their favors - all
free of charge... "
Or have you heard of the
Kubota garden tractor that urged "caution on releasing the clutch," or it will
"jerk you off."
The label on the box containing a doll made in Spain reads:
"Laughs when you throw up."
Of course, there's always the
airline Spanish ad which says: "F1y
Naked on Braru£1:" instead of "F1y on
Braniff Leather."
A
bilingual
brochure
(French and English) advertises in
the misspelled English version the
following: "Welcome at the Hotel

Internet

Cont1nued from Page II

of any draw on bond reserve funds
or default on the bond reserve funds
or default on the bond by the issuer.
CDAC now makes this information
available on request and publishes
the data in an annual report.
Beginning Dec. 18th, CDAC will

cause a problem in the1r own backyard," he comments.
Nevertheless, the agents say, the
presence of drugs moving through
and being stashed in the Coachella
Valley IS a menace that grows more
serious each day.
"DEA and other law enforcement
agenc1es need all the help we can
get," says Ricevuto. "We do get a
lot of help from citizens now, but we
can use even more."
Rick Shaum, sales and marketing
manager for lnterAccess Systems,
said the interview was done to contribute to the awareness of the
Valley's drug problem among the
secunty personnel and homeowner
associations who receive his firm 's
newsletter.
"The people we serve need to
know what's going on outside the
walls of the1r commumties," said
Shaum. "We realize they can get
some of this information from newspapers and television, but we wanted to do our part in telling an important story."t.

Mignon!
Conveniently Iodated
downtoun, close to the fabulous
Pope's Palace and the well know Pont d'Avignon-the hotel MIGNON
welcome you. During your visit,
discover the charm, the gaiety, the
colors of the Provencal country and
his summer festival of arts. Hotel
Mignon offer to his clients a confortable bedroom, sound proof, with
individual shower bath room, telephone, TV room. Facilities from 15 to
65 peoples. Shop-Snack: in our souvenirs window you will be able to purchase toiletnes items, post cards and
fresh beverages."
Of if you want incomprehensible, you should go to Bulgana
and enjoy the following menu in one
of theu restaurants: "Little Stump
Fantasy, Dried Jerked Meat, Wood
Steak, Loins with Lemon, Stuffed
Cutlet, Pretty Small Vine (Cabbage),
Mishmash with Basil, Tongue or
Brain in Butter, Scottish Ram Steak,
Cheese in Paper."

Ella Condrea is the owner and
president of Intercontinental Translations in Corona. She can be
reached at 909!371-6976.t.

post the draw/default reports upon
receip to the state trea<;urer Home Page on
the World Wide Web. By linking to this
site, any investor will be able to review all
of the draw/default repcrt; as they are
received by CDAC The Treasurer serves
as the Olairman of CDAC

The California State Treasurers
Home
Page
is located at
http://WW'W. trea.surr.T.ca.gov. t.
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Reducing Your Risk of Heart Disease
by Karen Blesszng, R.N. Director of
Cardiac S•·cs., Stead Heart Cemer

orne major risk factors for
heart disease, sue~ as fam1l y
history of the d1sease and
increasing age, as well as contributmg risk factors such as diabetes,
cannot be changed. Other major risk
factors that can be changed by makmg some lifestyle modifications are:
• Controlling your blood pressure. High blood pressure usually
has no specific symptoms or warning signs. The recommended ideal
blood pressure is less than 140/90; a
higher pressure may increase risk of
heart disease and stroke.
• Controlling your cholesterol.
According to the Amencan Heart
Association (AHA), a cholesterol
level of 240mg/dl is considered dangerously high, with 200mg/dl considered borderline high. If your cholesterol level is over 200, your
physician may recommend additional testing to determine levels of
HDL, the "good" cholesterol and
LDL, the "bad" cholesterol. An
HDL under 35 and an LDL over 130
indicates a greater risk for

S

Financin!!
Contmued From PageCf7
family-owned companies will have
to be liquidated at the death of the
owner simply because the IRS took
so much money out of the company
upon the death! Planning the business correctly means:
1) a plan to get the full value out of
the business
2) a plan that transfers the business
intact to a family member
3) a plan that transfers the bll.~iness in an
orderly fashion to a new owner
4) a plan that protects the bll.<ill!ess from
the death or disability of the owner
5) a plan for the owner's retirement-an
exit strategy
6) an estate plan
Succession Planning for your business is every bit as important as finding
the right financing, and should be an integral part of your business plan. It is an
absolute necessity if you are to meet
goals, provide for an effective transition,
and protect the business from liquidation
due to taxes.

Steps to an Effective
Succession Plan
Deciding to put together a succession
plan is actually the very first thing that
must be done. Some business owners
find it necessary to firm up their personal
and business goals prior to thinking
through how they want their succession
plan to go. So, once the personal and
bu~iness goals have been clear!y identi-

cardiac/vascular disease.
• Following a healthy diet rich
in fruits, vegetables and whole grain
products. Limit total fat intake to
less than 30 percent of your daily
calories, and be sure that less than 10
percent of that is saturated fat , which
is a major contributor to high cholesterol. All animal foods contain
both dietary cholesterol and saturated fat, so choose the leanest cuts of
meat and use low-/non-fat dairy
products. Cholesterol intake should
be limited to 300 milligrams per day.
Increasing physical activity,
which can help reduce a high cholesterol level, and also help prevent
high blood pressure. Regular aerobic
exercise for 30 to 60 minutes, three
or four times per week plays a significant role in preventing heart and
blood vessel disease. Even modest
levels of low-intens1ty physical
activity are beneficial if done regularly and long term.
• Maintaining a desirable and
healthy body weight. Defined by the
AHA as being 20 percent or more
above ideal body weight, obese people are at higher than normal risk for
Continued 011 Page 60

tied and the decision to suppon these
goals with an effective succession plan
has been made, then there are three
remaining major step> to be done:
1) Do the succession planning
early in the business life. It's never too
early-remember that certain aspects of
the plan are dynamic so as to react to
changing situations of the owner ancVor
the business.
2) Assemble the right team to help
you. Your team should include an
accountant, attorney, financial planner,
and trusted business leaders. You may
also want to touch base with a family
business specialist-{)ne who can eva! uate
family member dynamics.
3) Put the plan on paper. This gives
the plan the fonnality that it deserves and
help> avoid ambiguity and confusion. All
of your advisors should have a copy.
Review the plan every qu:uter to keep the
components focused in your mind and to
consider changes.

Want to Know More?
Please plan to attend a three-hour
presentation on Wednesday evening,
Feb. 21, 1996, at KeUogg West on the
Cal Poly campus. Much of the above
material will be explained in far more
detail, and you will have a chance to discuss your questions and/or situation with
experts weU-trained in SBAiending and
in succession planning. This event starts
at 5:30p.m., includes a dinner meal and
promi.'iCS to be weU worth the $30 cost.
Please call Seta at (714) 252-3108 for
reservation.~ or our hotline at (800) 3334766 for information.L\
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Super Trak's Opening Marks Beginning
of University Avenue Improvements
by Pat Ru,·kk
Cillutls for a Sound Ecouom)

The opening this month of the
Super Trak auto parts store on
Universaty and Chicago Avenues marks
the beganning of the transformation
along one of Riversade's mau1 thorough·
fares that the caty 1argeted years ago as
an area in dire need of revitalization.
The 11,800-square-foot store occupies an old Bank of America branch
office vacated about three years ago
when Bank of America acquired
Security Pacific and moved to the former Security Pacafic office across the
s1reet on Universaty Avenue
Super Trak officials sa ad they liked
the demographics of lhe area and
expected this to be one of their best performang stores in the Inland Empire.
This will be the chain's 269th retail
operation and its IOOth in the greater
Los Angeles area.
Super Trak enJoys the prestige of
beang the first tenant to move into the
renovated University Avenue corridor
To get the building ready for Super
Trak, the developers, RaversldeUniversity Limited, demolished a large
ponion of the buildang and refinished its
exterior to match the new motif that will
be erected along University Avenue
when a mulu-millaon dollar street
improvement project and the new
Universaty Village retail and entertainment complex are completed.

"We went to a lot of extra effort to
make Super Trak's buildang a very
attractive one We did a great job of
enhancing that buildang," said Machael
Keele of Southland C'onsultang
Corporation, a developer ot the proJeCt.
"My goal was to make a good farst
impression in the city and to demonslrate our ability to transform
Unaversity Avenue anto an area we can
be proud of, that resadents will find
attractive, and that "all give a boost to
lhe Raversade econom)." Keele sa ad.
Keele's project comcides with the
caty's $3.5 million University Avenue
streetscape amprovement plan The cil)
will add new medaan strips. pedestnan
and safety lights, landscaping, and
many other amprovements along
University Avenue from the 215!60
Freeway west to Otta,,a Avenue.
Keele is intricately involved in the
renovation of establishments on
University Avenue. He as anstrumenlal
in pioneering an annovative private·
public working relationship with the
Universit) of Californaa Raversade, the
City Redevelopment Agency and
Universaty Vallage l.LC. which is
anvesting mal lions of dollars to raze several dilapidated buildings on University
Avenue between Iowa Avenue and the
215160 Freeway to make room for the
University Village commercaal, retaal,
and entertaanment center
"The business communi!) and the
city council have been keenly interested

Kaiser Permanente Riverside Awards
'Founders Grant' for
Free Mammography Screenings
Kaiser Permanente Medical
Center in Riverside has awarded a
$10,000 Founder's Grant to the
Riverside County Department of
Health Services.
The Founder's Grant is part of
$140,000 in grants awarded to
providers of indigent care, including
community clinics throughout
Southern California. Grant funds
will provide free mammography
screening and follow-up diagnostic
services for women who are at risk
for breast cancer, which include all
women born in 1945 or before and
those with a personal or familial history of breast cancer.
"It is women 50 and over who
benefit the most from regular mammography," says Fawaz Gailani,
MD, an oncologist at Kaiser
Permanente Riverside. "As Kaiser
Permanente celebrates its 50th year,
we want to reach out to women
doing the same, and encourage them
to have regular screenings."
In presenting the award, Lund
noted that Kaiser Permanente "has a

w
I

close relationship with the County
Health Services Department, providing funds for childhood immunizations and TB screening, and
subcontracting for its Medi-Cal
program.
"We are proud to be a partner in
all these areas," he added, "and we
look forward to a continuing positive relationship in ensuring that all
residents in Western Riverside
County have access to adequate
health care."
Kaiser Permanente, Southern
California Region, is celebrating its
50th anniversary this year. A prepaid, health maintenance organization (HMO) serving 2.2 million
members from Bakersfield to San
Diego, the region has more than
3,000 physicians and 27,000
employees. It is made up of 10
major medical centers and 100 satellite medical offices and is the largest
group practice HMO in the United
States. It serves more than 6.6 million members in 16 states and the
District of Columbia.t.

in doang somcthang along Universaty
Avenue for about a decade -ever since
the Raversade International Raceway
closed an the mati-19HOs." ""'d Conrad
Guzkowski, senior project manager for
the Raverside Redevelopment Agency
Keele had the vasaon to "ee the
potential for the site -just a short walk
from the UCR campus. lie abo sa\'. the
need to amprove the appearance of one
of the gateways tot he city of Riverside
and its beautaful UC grounds and tacilaties. University Village as a 16-acre
proJeCt that wall feature a I0-screen
movae theater. the University campus
credit union. relail stores, restaurant\,
and offaces. It as a concept that has the
support of the Greater Raversade
Chambers of Commerce. UCR, the
Raversade Cat} Council and the
Riversade Redevelopment Agency.

Cal Poly
Commut'CI from Paxc li

SERVICE
Service to stud.:nts is a top pnoril) of the
M.BA. Off-Campus program. and it beg;ns
wath the selection of faculty. All ofi<ampu.s
an.structors are current Cal Poly pmli:,.-.m;
who are not only acad.:nucaan.s, but also professaonals who teach. work. n..>o;ean;h, and
pubhsh in all areas of management 'Their
induslr) exfl!rience has tmdalionall) been an
amportant factor an their selectaon.
P~sibly a more ap1xopriate tatle for
these
instructors
would
be,
"Profcs.sor,Facaliwtor.
Not only are the
M.B.A stud.:nts at C'.al Poly learning from the
professor, but knowledge is gained hum the
other professaonab in the cia.'-' a.' well. The
program enablt!S anteraction "ith fellow d.c,..smatc:s and gives students the opp:>rturuty to
share diverse exfl!riellO!S. 'Whatever information is draY<11 from these sessions can
ammcdiately be applied to one's job.
The College of Business Administration
at Cal Poly is known for illCO!pOrating knowledge about management with the latest technology. Total Quality Management is uulized
in all aspects of the curricula. The cla.o;ses are
oonstantly reviewed and upd.1ted so that the
students will oontmuously be antroduced to
new ideas and solutions. UJX>ll entrance to the
rmgram, each M.BA. stud.:nt is gaven a
oomputer acoount for access to other students.
faculty, and the Internet, and comput~-rs are
incof!X)rJted throughout the curricula. A=s
to Cal Poly's research library is also given to
any M.BA. Oft-Campus student.
CONVENIENCE
Convenie~-e is the theory bt:hind the
off-cunpus rrogrJm. \\brking professionals
need classes to bt: taught at times that are
compatible with their heavy work schedules,
and at locations which are in ck~ proximity
to work and/or home. No one needs an additional cornmute. Courses are currently bt:ing
taught in the evenings and on weekc:OO; in
these six locations:
Pa'iadena
Diamond Bar

RClil!l1le3d
Ontario

especially smce it meshes so well wath
the cily's plans to renovate Unavef'>aty
Avenue.
"The overall concept of University
Village as to have an early Californaa
desagn, remanascent of some of the fine
archatectural examples built at the 1urn
of the century in thas area," saad Paul
Essick, archatect.
The fiN pha"e of conslructaon for
Unaversity
Village.
slated
for
November will include the Canema Star
Luxury theater complex. which will
doublt! as auditoriums during the day
tor UCR classes- saving the Unaversaty
malhons of dollars an construc1ion costs
The Village will cater to student
tralhc with a wadenang and enhance·
mem of the Unaverslly Avenue under!""' 10 provade bacyclc lanes and pedestrian walkways.tl.
Bald\'. in Park
Lnng Beach
Cal Poly Pomona opera~c:> on the quarter system, whach allows stud.:nts to attend
S<:hool ye.ar-round and acrumplish more in
a shorter fl!riod of tame. A gr..Uuate stu·
dent attending the off-<."llmpu.s program can
complete the requirements for grJduauon
(In>vidlng thai the bachelors degree CO\e!'i
all (R·ll!<JUISite course:;) in six qu;u1ers if
enrolled in two cl.c,..ses each quarter, or thn:.!
)cars if takmg one cia.'-\ per quark'f'.

ACCREDITATION
In addition to the accreditataon by the
WC>otcrn A"-socaation of Schoob and Colleges
(W.A.S.C.). the Cdlege of Busine.<>s
Admin!!>trallon ~ been act:reditcd b} the
Amencan A-.sembly of Collegaate Schools of
Busaness (AAC.S.B.). TheAA.CS.B.as the
sole accrediting agency recognized b) the
Commission on Recognition of Post·
Secondary Accreditation and ~nts an
andependent verification of the high quality
education provided and en~ the value of
the bachelor and master degre:e~i of past, current, and future students. This assures
~' c employers that gtaduates come
from a program when: content and quality
have been evaluated and satisfy established
standard;. In andustnes that are located oversc:as, the need to distinguish bt:tween JXOgrams L\ more acute and accreditation is even
more valuable. An employer can bt: confid.:nt
that a grdduate's oour.;c: of stud) inct\Xhi an
understanding of today's complex busines.\
environment. and in some ca.o;es employcrs
will only reimburse programs that nre

AA.C.S.B. accredited.
If you are that working pofessional who
desires to be rrepued for the growing challenges of tomotmw, then Cal Poly Pomona's
M.B.A. Off-Ounpus rmgram would like to
challenge you to multiply your~ and
increase your value 10 your fmn through an
advanced business management degree from
Cal Poly. For a detailed brochure about the
rmgram or for fur1hcr infoonation, feel free 10
call Nancy Merlino, Asliociate Director of the
M.BA. Off-Campus program at California
State Polytechnic Uru~ty. Pomooa, (909)
869-355l.A
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Inland Empire Business Chroni
1995 Overview
Although the Riverside-San
Bernardino area has many elemen~
in place for supporting a vigorous
office market, companies serving
Los Angeles and Orange counties
have been reticent to locate branch
offices in the Inland Empire,
according to Grubb & Ellis real
estate industry reports.
Those elements include a growing population, a labor force that
outnumbers jobs, a relatively low
quantity of office space, improving
transportation systems, healthy
industrial output and progressive
local governments.
Both Riverside and San
Bernardino have made overtures to
attract state and federal agencies to
new or renovated office spaces in
their cities. The need for public sector space has resulted from growing
demands of government services by
an expanding population.

1996 Forecast
The growth of the health care
industry in the San Bernardino
Valley and the High Desert area has
sparked a number of public and private projects. Among them are the
replacement facililty in Colton for
San Bernardino County's aging
general hospital -one of the largest

construction projects underway in
the state -and a number of new and
expanded private care facilities in
the Victor Valley.
Lease rates for older developments in the Inland Empire are
expected to follow anticipated
increases for properties in the L.A.
basin, but will remain weaker than
their newer counterparts.

Homes Sales Decline
Sales of new and existing
California home sales were down 13
percent during 1995 compared to
the year before, according to figures
released by TRW REDI Property
Data. The Anaheim-based real
estate information company also
reported newly constructed home
sales volume throughout the state
declined 16 percent and sales prices
declined six percent.
"The fact that recovery has not
been sustained indicates fundamental weaknesses in the housing market among which are unfavorable
demographic trends as well as lack
of income growth," stated a TRW
REDI analyst.

Investors Acquire
297Apartment Unit
The Ontario office of Sperry
Van Ness, a nationwide investment

Desert Business Journal
real estate company, reports handling the sale of nearly 300 apartment units to three investors in separate transactions. The aggregate
value of the transactions amounted
to nearly $7 million.
Investors paid $1.1 million for a
65-unit complex in Hemet, nearly
$4.7 million for the 192-unit Harbor
Grand Apartments in Lake Elsinore,
and Sl.l million for a 40-unit building in Riverside.

Reuse Authority Attracts
Two Lessees
An aircraft fastening systems
manufacturer and a distributor and
recycler of school textbooks signed
leases with the Victor Valley
Economic Development Authority
(WEDA) for space at the former
George Air Force Base in
Victorville.
West Coast Aerospace, Inc., is
leasing a 20,000-square-foot building for the production of thread-roll
dies, and Flannery Company, Inc., is
moving its entire textbook facility
from Los Angeles to a 21,000square-foot warehouse at the
renamed
Southern
California
International Airport. At full capacity, the two companies expect to
employ up to 50 people within two
to six years.

Inland Empire Business Chronicle=--.;....'"--"" .. *"
Community Bank Appoints
New Director
Harold Harrigan, principal in
charge of investment banking for
Crowell, Weedon--an independent
investment banking and seauities firm
in the Los Angeles area-was
appointed to Community Bank's board
of directors Jag mooth. Harrigan also
serves on the boards of MacNealSchwendler
Corporation,
First
Mortgage Corporation and McGinn
Actuaries, Ltd.
Community Bank's president,
John Getzelman, said Harrigan's
"combined experience and expertise
will be invaluable to the bank as we
implement our strategic plan." The
Pasadena-based bank has $650 million in assets in 12 offices throughout San .Benwdino, Los Angeles
and Ol'llllgC counties.

Medieal Center Names
Presidellt, Directors
Robert Gogo, a member of St.
Bemardine Medic:al Center's board
of ctiredoJS since 1991, assumed the
cbairmaDsbip in November. Gogo is
president of HUB Conatruction
Specialties, IDe. Tbe medic:al center
also 8dded line new members to its

board of directors: Sister Jeanette
Mariani, CCVI; Leon Minkoff,
M.D.; and Margaret Hill.
Mariani is assistant administrator of Villa Scalabrini Home for the
Aged in Northlake, Illinois. Mariani
previously held administrative positions with the Sisters of Charity of
the Incarnate Word Health Care
System in Houston, Tex., owner and
operator of St. Bemardine Medical
Center and 13 other facilities. Leon
Minkoff, M.D., is an associate of San
Bernardino Medical Group and has
been a member of the St. Bemardine
medical staff since 1970. Hill is principal of San Andreas Alternative High
School in Highland where she has
served for eight years.

Jones Reelected to Murrieta
Chamber Presidency
A unanimous vote by the directors of the Murrieta Chamber of
Commerce ushered Margaret Jones
of A-1 Tuscany Travel into a second
term as president. The board also
named several newcomers to executive committee positions.

Law Firm Names Partner
Managing Partuer David Erwin

Business Park Signs
New Tenants
The 60,000-square-foot La
Cadena Business Park tn Riverside
signed two tenants to warehouse
and showroom space worth $1.5
million over three to seven years.
Oak Mill signed a three-year
lease with an unidentified client for
a 20,000-square-foot showroom
and warehouse, and Inland Empire
Supplies leased about 19,000square-feet of warehouse space
over seven years.

Commercial 11-ansactions
Worth $1.1 Million
Lee & Associates Commercial
Real Estate Services of Ontario represented two clients in separate
transactions involving a 6.27-acre
build-to-suit site in Fontana and an
8,370-square-foot building in
Redlands.
A.E. Properties, an affiliate of
Aetna Life Insurance Company,
sold the Mulberry Street acreage in
Fontana for about $600,000 to
Space Center Mira Lorna.
Health Link Transportation Co.,
together
with
Al
Shankle
Constructon
Company
Inc.,
acquired the Redlands building for
relocation and expansion from its
current Lorna Linda address.t.

PEOPLE PLACES

announced that attorney Robert
Hargreaves was named a partner in
the Rancho Mirage office of law
firm Best, Best & Kri

Robert W. Hargreaves

Hargreaves joined the fiveoffice, 100-attorney firm in 1988,
specializing in municipal law, land
use planning and land use litigation.
He serves as general counsel for the
city of Needles and as deputy attorney for Cathedral City, Desert Hot
Springs, Indio and Palm Desert.

Aguiar Interviews Two in
January
Assemblyman Fred Aguiar (RChino) hosts two segments of "A

&

EVENTS

View From Sacramento" this month
on alternating weeks. Speaker of the
Assembly Brian Setencich will appear
as the interview guest during weeks
one, three and five. Legislative
Analyst Elizabeth Hill appears during the other two weeks.
Aguiar's 30-minute show will
be cablecast by Chino Valley Cable
Wednesdays at 7 p.m. Comcast Cable
runs the show every Monday at 5 p.m.
Continental Cable offers the program
Tuesdays at 8:30 p.m. Program listings
may be consulted for broadcast times
in San Bernardino on KCSB-TV.

Habitat for Humanity
Dedicates Ontario Project
Habitat for Humanity held a
dedication ceremony Dec. 16 for its
latest affordable housing project in
the inland valleys. Volunteer workers provided labor, and funding for
materials used in the single-family
residence rehabilitation carne from
the Ontario Redevelopment Agency
and the city of Ontario's HOME grant
program. Habitat for Humanity is a
non-profit organization dedicated to
providing home ownership opportunities for needy individuals and
families.4

Indio Progress Bucks
Trend of Woes
Califorma IS on the economic
mend according to economist David
Fnedman
"By early 1996, California will
have recovered all of the 520,000
jobs lost in the last recession and
will have generated more employment during 1995 than any other
state," Friedman wrote recently.
Development in Indio, the
largest city in the Coachella Valley,
is a good example of the recovery
underway and counters what
Friedman calls "California Denial":
the prevalent med1a coverage
depictmg the Golden State as an
economic basket case with overwhelming social, political, and economic problems.
"The city of Ind10 is experiencing phenomenal growth and development," Mayor Tom Hunt said. He
mentioned several new commercial
projects includmg the Desert Cities
Auto Mall, a golf course designed
by Fred Couples, a luxury home
development and a state-of-the-art
regional shopping center.
The 150,000-square-foot shopping center is the result of nearly
five years of effort by Indio's largest
developer of commercial property,
JPH Enterprises. It will feature retail

outlets, restaurants and an eightscreen theater complex to be operated by the Metropolitan Theater
chain.
Bringing the proJect to fruition
is a key example of public and private commitment to busmess
growth in the city, a JPH spokesman
said.
"The mayor asked us to look
senously at bringing a first-class
movie theater to Indio," said Larry
Chank, JPI! vice president.
"Mayor Hunt knew the difficulties
of such an undertakmg and made
city support for the development a
top priority."
A spokesman for the city said
Indio 1s intent upon moving out
from the shadows of its more wellknown neighbors-Palm Springs,
Palm Desert and Rancho Mirage-by
contributing more to the state's
recovery through continuing economic growth.

Banks

Riverside and San Bernardino counties. Total assets as of Sept. 30, 1995
were $481.5 million, compared to
$457.8 million on Dec. 31, 1994.

Health Alliance Formed in
Coachella Valley
The
Coachella
Valley
Employers' Health Alliance is a consortium of health care providers,
local government officials, and
employers that has been formed to
identify common interests surrounding social, ethnic, financial, and

Comuwedfrom Page 12

''Our shareholders deserve a dividend based on record earnings again
this year," said Vaughn Bryan, board
chairman. "The directors want to
show their appreciation to shareholders for their support."
Redlands Centennial Bank currently
operates a single banking facility on
State Street in downtown Redlands.
Bryan said earnings reached record
levels for the third quarter of
1995 with total assets of just over
$38 million.

CVB Financial Corp.
Announces Dividends
CVB Financial Corp.'s board of
directors declared a 10 percent stock
dividend at its meeting Dec. 15.
According to Chief Financial
Officer Robert Schurheck, the dividend is the 15th in the company's
history and demonstrates the confidence of the board in the company's
future. Chino Valley Bank is the
principal subsidiary of the Ontario,
Calif., financial institution and
recently expanded into the High
Desert area.
Directors also declared a quarterly
cash dividend of eight cents per
share. The dividends will be paid on
or about Jan. 23 to shareholders of
record as of Jan. 8.
Net earnings for CVB Financial
Corp. were reported as $8,173,000
for the nine months ending Sept. 30,
1995. The net earnings represented
an annualized return on assets of
1.35 percent and an annualized
return on beginning shareholders'
equity of 17.59 percent, Schurheck
said.t.

California State Bank
Makes Strong Showing
Covina-based California State Bank
reports that net earnings for the 1995
third quarter increased by 27 percent
to $1,207,000 or 32-cents per share.
That compares with earnings of
$951,000 or 28-cents per share for
the same quarter in 1994.
"We are well on our way to achieving our targeted growth and earnings
for the year," said President Eugene
D. Bishop. "Our Orange County
expansion program, which began a
year ago, has been an important contributor to our success in 1995."
California State Bank has 14 branches in Los Angeles, Orange,

t.:J
I

4

health-related needs of the
community
The employers' health alliance
will meet the first Thursday of each
month and has 15 members, including Coachella Valley Insurance
Services and John F. Kennedy
Memorial Hospital. A regular meeting will be held 1 p.m., Jan. 4 at El
Dorado Bank, 81-703 Highway 111,
Ind1o. For more mforrnation, contact
Lowell Ellis at (909) 885-8656.
Hospital Run Benefits Sports
Foundation
John F. Kennedy Memorial
Hospital in Indio sponsored a free
health and fitness expo during The
Palm Desert 5K Run on Dec. 10.
Proceeds from the run were donated
to the Palm Desert Sports
Foundation and The Arthritis
Foundation.
The hospital hosted the events to
help educate desert community resident~ about the preventative benefits
of pursuing a healthy lifestyle.
New Senior Care
Facility Opened
A newly completed assisted-living home opened in Twentynine
Palms to provide senior care for
moderate-income
families.
Administrator Isolde Placecek said
the 15-bed Carehaven Care Facility
is dedicated to providing "guests
with an environment where they
will be comfortable." She said

Mediators
Continued from Page 3

lengthy debate, I am certain there
will be continued discussion about
the Standards and their improvements in the future."
"While the practical nature of
the text of the Code is certainly a
proud achievement, equally important is the manner in which three
major dispute resolution organization~ collaborated to maL.e these
model guidelines available to parties
and practitioners involved in disputes," said Lemoine D. Pierce,
Esq., director of the School for
Dispute Resolution in Atlanta, who
applauded the achievement on
behalf of SPIDR.
"Only 10 years ago, I convinced
the Harry de Jur Foundation to
establish a mediation center in New
York, and since that time, mediation
has become the fastest growing area
of dispute resolution. The Standards
of Conduct can only serve to
enhance its use," said David
Botwinik of Pavia & Harcourt and a
member of the AAA, ABA and

physicians and visiting nurses complement a trained and dedicated staff
who provide professional licensed
care to the elderly and infirm.

College of the Desert Joins
the Internet
College of the Desert has found
a home on Internet's World Wide
Web in the PS-Net location developed and maintamed by Blueberry
Hill Communications in Palm
Desert. Web pages include a history
of the college, a list of its 75 fields
of study, and cop1es of the Spring
1996 schedule for each of the four
campus branches; Palm Desert;
Copper Mountain campus in Joshua
Tree; Eastern Valley Center in Indio;
and the Marine Corps base at
Twentynine Palms. College of the
Desert's
internet
address is
http://www.ps-net.com/school!cod/

Sun City Hosts
Fine Food Fair
Coachella Valley's largest
showcase of fine food makes its second appearance at Del Webb's Sun
City Sunday, Feb. 4 from 11:30 a.m.
to 4:30 p.m. Dubbed 'A Taste of the
Valley,' the food fair will feature
more than 20 restaurant booths,
musical entertainment, ice carving
demonstrations and activities for
children. Admission to the event is
free, but restaurants charge tasting
fees starting at $2.t.

SPIDR groups.
The standards draw on existing
codes of conduct for mediators and
take into account issues and problems that have surfac~;d in mediation
practice. They are offered in the
hope that they will serve an educational function and provide assistance to individuals and organizations involved in mediation.
The leader in conflict management since 1926, the American
Arbitration A."Sociation is a public
service, not-for-profit organization
dedicated to the resolution of disputes through arbitration, mediation,
negotiation, elections and other dispute settlement procedures. In 1994,
nearly 60,000 cases were filed with
the association in a full range of matters, including commercial finance,
construction, labor and employment,
health care, insurance, real estate
and securities. With 35 offices
nationwide and cooperative agreements with arbitral institutions in 50
other nations, the association offers
education and training programs
around the globe.4
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)OUr child find a more peaceful future

IIIO«DFINlfOF

AMERJC"A 1/'£

bus1ness 1ournaI

Restaurant

iNLAND EMPIRE

!l{.estauran t !l{.ow

The Secret's
Out
by Robert Bledsoe
know what you're thinking.
You think the secret I'm to reveal is
from whence the intoxicatingly delicious stench I reek of comes, but that
will be saved for another tame (I'm
holding out for a ratse). The secret
I'm to reveal this month is none
other than The Secret Garden Cafe.
Never heard of it, huh? Well, where
did you think it got its name?
Only serving lunch, The Secret
Garden Cafe is located in Lorna
Linda (the land which alcoholics
hate, since it is forbidden to be
served there). Although the menu
may resemble other lunch menus
you've seen at other trendy cafes
specializing in lite fare, The Secret
Garden has them all beat in the
gourmet category.
Some real creativity went into
these dishes. The Camel Cruiser
($4.95) is a sliced breast of chicken,
curried cream cheese, cucumber,
sprouts, mushrooms, tomato and lettuce. We're talking some serious
gourmet stuff, here. Check this out, a
Brie and Sundried Tomato Melt
($5.95) served on focaccia bread.
How about a burger for lunch? Try
the Vegetarian Patty Melt ($5.95),
which is a black bean burger served
on gnlled squaw bread, with cheddar
and provolone cheeses.
Many people don't want to be
too full after lunch (since most must
return to the purgatory known as
work), and, therefore, decide upon a
salad. What could be lighter, thinks
thou, ihan a creation comprised
mostly of a plant that is 99% water?
Well, the lite eater should be wary of
The Secret Garden Cafe's salads.
For instance, the 7-layer Salad
($5. 95) is water - I mean lettuce,
tomato, mushrooms, kidney beaus,
sprouts, cheddar cheese then topped
with our pasta salad. When I say
"our pasta salad" I mean "their"
pasta salad, you understand. I'm just
copying this stuff out of a menu. You
don't really think I put any thought
into these, do you?
If you want to impress your
lunch date with your trendiness, you
can keep on that vegetarian track

some authentic Italian food. But
wait, let me correct what I was saying earlier... "I've never been to a
real Sicillian restaurant." Until now,
that is. In the unlikely place of
Rialto, California, you can find
authentic Italian food, with recipes
straight from Sicilly.
How do we know it is? After all
every pizza and Italian restaurant
chain wants you to believe they use
real recipes from the old country
(when, in fact, they were probably
invented by some scientist in a laboratory without a convenient toilet).
Well, the way we know the stuff at
Ferraro Pizza is real, is that Mama
Ferraro (or more like Grandmama
Ferraro) watches over the operation
like Don Corleone had watch over
Fredo. She doesn't speak a word of
English and is quite content just
making sure her family is cooking
her recipes right.

I've Got an
Offer You
Can't Refuse

And the menu? You wouldn't
believe it. For one, the place is a hole
in the wall. For two, they must have
thirty different pasta dishes as well
as the pizza. They've got two kinds of
pizza: regular and Sicilian. Sicilian
pizza is hard to describe. It's square
and has a strong taste of onions (I 'II
bet it has to do with the dough). The
prices are unbelievably cheap. A
meal will cost well under $10. Don't
walk. Run and get the Calazone at
Ferrara Pizza and Pasta. It's located
at 2820 Rialto Ave. in Rialto. Call
877-1733 for orders.~

I've never been to a real Sicillian
restaurant. When I think of one,
images of The Godfather echo
through my mind like the flak of a
Tommy Gun thickening the already
thick spaghetti sauce on some wise
guy's plate. Since I'm such a huge
fan of Italian food, I've longed to go
to Chicago or New York and try

BUSINESS OWNERS
APPLY FOR THE

"CASHLESS
CREDIT CARD "
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& Entertainment Guide
The Wine Cellar

with the Potato & Cheddar Cheese
Tart ($6.95). However, the cheese
makes it a technical violation for a
vegan, as does the bowl of soup that
comes wath the lunch 1f you are
lucky enough to dine the day they
serve thear fantastic tomato bisque
cheese soup.
Since I've been BBQ'n God's
creatures since the day I could hold a
spatula, I was of a mind 10 try the
Maryland Crab Cakes ($6.95) and
boy, oh boy, am I glad I did. These
bad boys are served open faced on
grilled garlic bread and lopped with
a mild cajun red sauce. I'd say
they're the best thing I tried while
visiting this luncheon mecca.
The Secret Garden Cafe is located at 11320 Mountain View Ave.,
Suite A in Lorna Linda. Call 909799-1690 for reservations. They also
do all service catering.
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Mead on Wine
by lefT) D .\fead

Solid Gold SparkJer -- About
a year ago, I dtscovered a really
tasty sparkling wine from Chile,
with a great gimmick. I wanted to
tell you about it then, but it was
only available in a few stales and
not on the West Coast at all. It now
has broad enough distribution
(including California and Nevada)
to rate a review.
I'm always suspicaous of wines
with gimmicks, and you should be
too. If the bottle is shaped like a
castle, or has a free book or
corkscrew tied to its side, or if it has
coupon rebate that will get nearly
all your money back, it's a pretty
good sign that the wine inside
couldn't sell itself.
So as I walked around a large
trade tasting with literally hundreds
of wines being sampled and I came
upon a sparkling wine with 24 carat
gold flakes floating in it and a suggested retail price in the moderate
range, my "suspicious antenna"
went up.
Smce I'm writing about the
product, you can guess it passed the
taste test, and you've got to admit it's
a great gimmick. What guy or gal
wouldn't have fun pouring wine into
a champagne flute for their loved
one and watching the expression on
their face as they see the genuine
gold particles suspended within.
I can see this stuff being a hit for
holiday celebrattons, a smash for
Valentines Day, big business next
June (all those weddings), a new tool
in the game of love, and sufficiently
inexpensive that restaurants might
wow their customers by pouring it
with New Year's dinners or for a
special occasion Sunday Brunch.
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Upon approval. a local representative Will contact you The TCE Terms & Cond1t1ons Will be sent
With your Trade Card'"'· and by stgnong and usong the Trade Card'"' you agree 1o abide by the
Terms & Condtltons Please complete this form. cut out and relurn to
TRADE CLUB EXCHANGE. INC
7717 Garden Grove Blvd , Garden Grove CA 92641
714·891·8497Ext 6001 •AIInghtsreservedt)t993

INLAND EMPIRE BUSINESS JOURNAL • PAGE 53

Best Buy -- Wine of the Week
Sobe Sparklinj! Wine with 24
Carat Gold Leaf ($11 or less) -- Let's
set the record straight. This is not
Dam Perignon, or even the equivalent of serious California sparkling

wme made from Pinot Nmr and
Chardonnay. It's a fun wme, a frivolous wme, to be quaffed all by itself,
and enJoyed as much for its visual
attributes as for its palate pleasures.
It is a Charmat process (natural secondary fermentatton m a large stainless steel contamer) bubbly, made in
Chile, from 80 percent Sauvignon
Blanc and 20 percent Chardonnay.
Its sweetness level is comparable to
an "Extra Dry" champagne and the
taste is comparable to sparkltng
wines made here from Chenin Blanc
and French Colombard. In other
word~. at's fruity and slightly sweet
and tastes good. And yes, you can
drink the gold Oakes right
down ... you won't even feel them.
You can serve it at a party or wedding reception and almost everyone
will like it. If I were rating the gimmick, it would get at least a 98!
Rating: 84!90.
The product as still new, so tf
your retailer doesn't know how to
order it, contact the national
importer: Daveson lndustnes, 1471
S\V 30th Ave., #5, Deerfield Beach,
FL 33442, (305) 428-240-1.
Prudery to Porno? -- I am not
now, nor have I ever been, a fan of
the Bureau of Alcohol, Tobacco, and
Firearms (ATF), the agency that
when it isn't shooting people,
approves wine labels.
Over the years, ATF has acted
the prude, denying approval to any
label that even implies nudity, unless
it can be proven to be a great work of
art. They even tried to have a line
drawing of The Three Muses
removed from a label it had been on
for more than a decade.
They once denied another line
drawing nude by a well known

California arttst for a Kenwood
Vineyarcb "ArtiSt Senes" label, and
then when the winery submilled the
artist's protest tn the form of the same
woman's skeleton, they denied that too!
The owner of Clos Pegase is an
intemattonally known art collector
and many of the works are on dtsplay at the Napa winery Because he
owns the art, Jan Schrem often uses
reproducttons of same on his labcb.
A famous abstract of a male nude
could only be reproduced, per ATF,
if its lower cxtremtttes were cut off.
It seems the male had a penis, though
it would have been difficult for anyone to adentify it as such .. it looked
like a triangle to most of us, though
admittedly it was tn the vicinity of
where his legs came together.
Imagine the shock in the wine
community when Chateau Mouton
Rothschild, the famous Bordeaux
wme producer and partner with
Robert Mandavi in Opus One, that
has featured original art by great
artists since 1945, announced its
label for the 1993 vintage to be from
the 20th century master, Balthus,
and that it had been approved by
ATF. It is a full-length nude of a prepubescent gtrl t She is lying on her
back, with her hands behind her
head in a somewhat provocative
manner, which tends to emphasize
her just-budding breasts. Her legs
are slightly apart, but there is no
emphasis on the pubic area.
While I am not offended by the
picture, some will be in this day of

political correctness and concern
over child abuse and exploitation;
and there are bound to be those who
will claim that Mouton has resorted
to "kiddJe porn" to sell tts wine.
That is ridiculous, of course, as
Mouton has no trouble selling its
wine, consistently one of the greatest
in the world.
Mouton doesn't help the sttuation with phrases like the following
from its press release: "The fragile
and mysterious adolescent gtrl he
(Balthus) has drawn for Mouton
Rothschild 1993 seems to hint at
some secret promise of undts<.:overed pleasure, a pleasure to be
shared."
The question here is how did the
label get PJF approval? Has ATI;
matured and taken a more adult view of
nudity and an and wine kibeis. Or wa' 11
politically afraid of the international
uproar if it turned down a label from a
producer that has created one of the best
known and mo>t original an collection.~
of our age? The European' would have
thought us crazier th;.m they already do.
The real question is would the
Kenwood or Clos Pegase labels be
approved if submitted today? I've
encouraged the folks at Kenwood to
resubmit that same art (so much
milder and modest than the Mouton
art) for approval as a test.

Wines are scored using a
unique 100 point system. Frrst
number rates quality; second
number rates value.~

Wine Selections
and Best Values
By Bill Anthony

California Wines - - - - - - - - - - - - - - - - - Richard Chambers

Jarvis Vinyards

1991 • Stag's Leap District Napa Valley
Cabernet Sauvignon ...•• , , ••••.$45

1991 • Santa Cruz Jarvis Vineyards
Pmot No1r . . .. . • . . • .. • . .. ..
.$15

Joseph Phelps Vineyards

Matteson Vineyard

1993 • Los Cameros
Chardonnay .. • .. • • • • • • .. ..$17
1994 • Vin du Mtstral
Grenache Rose • • • • . • •
• , • • • . • $9

1991 • Santa Cruz Matteson Vineyards
Pi not Noir
. , •••• • , .S 15

Donald D. Galleano
Prc'loldcnt

De WetshoC Estate

Ridge Vineyards
1993 • Litton Spring>

VIsit OUr Wine
Tasting Room
and Picnic Area
42H Wmcvallt Ro•d

Mar• Lom>, C•hforn .. 9t7~2
(714) 68)·H76

South Africa Wines _ _ __

- •.$14

J. RechloU
1993 • Russian River Valley
Chardonnay Reserve , •••. , .

1993 • Chardonnay d'Honneur
Robertson . • • • • . • • • •
• ••••.$13

Neil EUis Wines
. •.$16

1991 • Cabernet Sauvagnon
Stellenbosch ..................$15

Santa Cruz Mountain Vineyard

Rust eo VI'Me Estate

1990 • Santa Cruz Mounlams Bat~> Ranch
Cabcrnct Sauvignon • •••• ,
•.$15

1991 • Merlot Stellenbosch •
• • , .SI2
1992 • Chardonnay Robertson ••••S 10
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PALM DESERT'S

INDIAN RIDGE COUNTRY
CLUB
75-375 Country Club Drh·e
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Redlands Chamber of Commerce
ln\'itcs ~ uu to step hack in time
Visit Historic Redlands

Stop by th e Chamber Office and piCk up a

Historic Driving Tour
$13.00
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an Audio Tour by Dr. Lany Burgess

BOB HOPE CLASSIC
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The United Hispanic Chamber of Commea-ce
cordial!~: im·ites ~· ou to attend the
Installation Dinnea· Dance
of its Hoard of Ot'ticea·s/l)it-ectors
Saturda~ • .Januat·~· 20. 1996 Ontario \lat-riott Hotel
2200 E. Holt Hhd., Ontaa·io, CA
$35 pet· person, $-tO at the door
l)lease RSVP h~ .January 16, 1996

Toda) 's busmess climate demands your market's place
closeness and easy access to you Organii.ations hke ) ours
arc leveraging the po\\cr of the mternct to achaeve these
goals cost effecllvcl~ \\lule ampronng profits. servace. and
vasibality Call us. "e'll harness the net's power for vou too

(909) 98-t-6877

{'0\Sl LTI\(;•PRODl CI'S•TR\1\1\G

For details call the Moreno Valley Cham ber o f Commerce
at (909) 697-4404

8560 V1neyord Ave. Su1te 306
Rancho CA 91 730
Phone orders also accepted . Call (909) 484 · 9765

Soutfiem Cafi{omia

'Bin aery & Mai!ing Inc.
10661 Busaness Dr.• Fontana. 92337

1:\TEI~:\ET

and\\ OIUJ> WIDE\\ EH

MicroControls
INTERNATIONAL

Phone: (909)-945-5273
Fax : (909)-466-7866
E-Mail:alcxo a iL nctcom.com

(909)

829-19~9

FAX (909) 829-1959

For Sale: Day Care Center presently licensed for 60.
Bid. & equip. on 1/2 acre site. Good church location. Palm
Desert $265,000. Joan Mac Pherson, RE/MAX (800) 346-7060

~:~ntain Resort

Crest Lodge

Quai nt, cozy cabins and cottages,

A Business Resource Expo
for the Inland Valley

nestled among tall trees.

February 7, 1996 9a.m. • 3 p.m.
Montclair Community Center • 5111 Benito Street
Cost for Booth Sponsorship:
$25 for Montclair Chamber Members & Non-Profits
$50 for Non Members
Speakers Panels throughout the day. Resource Materials.
Masters of Ceremonies Joe Lyons, Inland Empire TV News
Call Montclair Chamber at (909) 624-4569
Co-Sponsored by City & Chamber of Montclm

~·~

Kitchens • F ireplaces
Cable TV • H eated Pool

Attention Booth Sponsors
This event could be perfect for YOU!

New Year Resolution #1:
Get involved with the Cha~ber!
Resolve to help your business grow in 1996.
Join the Chamber. Participate in a Committee.
Make new Business Contacts.
Grow your Business!
Temecula Valley Chamber of Commerce
(909) 676 - 5090

Sale4. 7~ • IZ'«;.e ~ iZ'~
i1£?~ti

7k~~~
7H7~

Ca ll fo r Reservations and Information

(800) 675-5848 • (714) 338-2418

e..a

w
I

4

ru

(909) 484-9765

..4d 1- .-4~ ~

23508 Lake Drive • Box 22 • Crestl ine, CA 92325

•

;1;;?~

nv

AARP Discounts • Honeymoon Packages
Midweek Bargain Break Rates

C/1

S'-' Sup.p-e

1/r:du- "1tu-
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1'0

JANUARY
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Richard Allen Amos, Patricia
Ann Amos, fdba RPA
Enterprizes, 24064 Cherokee,
Apple Valley; debts: $205,720,
assets: $165,005; Chapter 7.
Fred Carl Bauer, Karma
Clarice Bauer, dba Bauer
Building Materials Co., Inc.,
3248 North I St., San
Bernardino; debts: $244,291,
assets: $99,287: Chapter 7.
Bauer Building Materials Co.,
Inc., 2121 South Willow, Rialto;
debts, assets schedules not available; Chapter 7.
Ted H. Buczkowske, dba
Penguin Air, 19015 Alleghery
#7, Apple Valley; debts:
$77,678, assets: 0; Chapter 7.
Gary Lynn Burbank, aka
Gary L. Burbank, Gary
Burbank, Catheryne Eileen
Burbank, aka Catheryne E.
Burbank, Catheryne Burbank,
dba Gary's Pizza, Straw Hat
Pizza, 8381 Orchard, Alta
Lorna; debts: $614,008, assets:
$162,350; Chapter 7.
C.T.I., Limited Partnership,
42-335 Washington, F310 , Palm
Desert; debts; $481,000, assets;
$565,000; Chapter 7.
Bruce Lawrence Campbell, aw
Cosso & Campbell Associates,
1738 Wilson Ave., Upland;
debts; $232,642, assets;
$192,624; Chapter 7.
Sandra Ann Carter, faw NC
Marketing & Advertising,
2909 Orange St., Highland
debts: $163,933, assets;
$130,375; Chapter 7.
Cindy Carol Chaisson, dba
Chatan Services, 30700 Desert
Palm, Thousand Palms; debts:
$236,298, assets: $200, 179;
Chapter 7.
Gary N. Chalfant, aka Gary
Newton Chalfant, Denise I.
Chalfant, aka Denise Gravens,
fdba Go 4 U Unlimited, 1931
Harbor Drive, Hemet; debts:
$203,764, assets: $122,820;
Chapter 7.
Annaodo L. Compean,

.. _;.

BANKRUPTCIES

Hemet/San jacinto, 25910
Gertrude Lane, Hemet; debts,
assets schedules not available;
Chapter 7.

James G. King, Audrey A.
King, fdba King's EZ Serve,
12609 Anthony Place, Chino;
debts: $237,228, assets:
$131,930; Chapter 7.

James Earl Cox Sr., Barbara
Jean Cox, aka Jim's Towing,
555 Grand Ave., Riverside;
debts: $17,667, assets: $4,150;
Chapter 7.

Francisco j. Gazca, aka Jesus
Sandoval, Benjamina L.
Gazca, aka Libertad Espinoza,
dba Centro De Nutricion Vida
Sana, 2984 Vera Cruz, Corona;
debts, assets schedules not available; Chapter 7.

Gary Allen Landry, Janet Ann
Landry, aka Janet Ann
Emrich, fdba Yucaipa Roofing,
1072 Fourth St., Calimesa; debts:
$91,543, assets: $41,120; Chap. 7.

David Cuza, Kimberly Cuza,
aw Cuza Corp., a CA close
corp., dba Big 0 Tires
Cathedral City; 30950 Avenida
Alvea, Cathedral City; debts:
$174,859, assets: $123,245;
Chapter 7.

Ernest Eugene Gilbert, Lucia
Grace Gilbert, aka Lucia G.
Gilbert, dba Law Offices of
Ernest E. Gilbert, 324900
Somerset, Lake Elsinore; debts,
assets schedules not available;
Chapter 7.

John j. Dahlbery, Penny L.
Dahlbery, aka Penny L.
Roberts, fdba The Bloomin
Place, Romancing the Flowers,
235 East Cypress Ave. #18,
Redlands; debts: $158,589,
assets: $147,730; Chapter 7.

Michael Howard Gillig, Gillig
Import Auto Service, 13070
Bermuda Dunes, Victorville;
debts: $242,924, assets:
$133,450; Chapter 7.

Delores D. Compean, dba
Alfredos La Casita Grill &
Tortilleria, La Casita II, 17949
Mam St., Hesperia; debts:
$813,355, assets: $12,000;
Chapter 7.

Louis Maurice Damiani, fdba
Damiani Custom Sound, a sole
proprietorship, 6791 Truman
St., Chino; debts: $39,215,
assets: $1,000; Chapter 7.
Vincent Patrick Davis, aka
Vincent P. Davis, Cindy Rae
Davis, aka Cynthia Rae Davis,
fdba V & B VCR Repair, 2832
Gratton St., Riverside; debts:
$210,207, assets: $131,519;
Chapter 7.
Giovanni G. Dimalanta, dba J
& J Drafting Supplies, 22087
Naples Drive, Moreno Valley;
debts, assets schedules not available; Chapter 7.
Randall Ray Dugan, Christine
Dugan, fdba Dugan's Concrete
Structures, 7006 Geyer Court,
Oak Hills; debts: $230,312,
assets: $190,420; Chapter 7.
Charles A. Ebenhack, Tamara
Ebenhack, dba Chucks Carpet
& Chimney Cleaners, NAC
Construction, 150 Rawhide
Court, Norco; debts: $216,301,
assets: $185,800; Chapter 7.
Frank Earl Freely, Grace
Arlene Freely, aka Grace
Arlene Gully, fdba RE/Max

Michael Joseph Griffin, aka
Mike Griffin Sr., Mike Griffin,
Michael J. Griffin, Keitha
May Griffin, aka Keitha M.
Griffin, dba Griffin
Electronics, Hesperia Satellite
& Supply, 15605 Mojave St.,
Hesperia; debts: $270,511,
assets: $154,517; Chapter 7.
William Frederick Harris,
fdba Harris Plumbing, 24128
Wheatfield Circle, Lake
Elsinore; debts: $44,068, assets:
$3,800; Chapter 7.
Randy L. Hedgepeth, aka
Randall L, Hedgepeth,
Annette N. Hedgepeth, aka
Annette N. Saylors, Annette N.
Macahon, fdba Spoil Mae
Paint & Body, 33100Almond St.,
Lake Elsinore; debts: $11,667,
assets: $4,395; Chapter 7.
Joe Heller, aka Joseph Carl
Heller, Stacey Dee Heller, Joe
Heller Carpets, dba Lakeview
Carpets 4 U, 30184 Skippers Way,
Canyon Lake; debts, assets
schedules not available; Chap. 7.
Tharon David Hodges, fdba
P.U.M.A., faw Murrieta Hot
Springs School of Massage,
42864 Santa Suzanne Place,
Temecula; debts: $421,659,
assets: $324,520; Chapter 7.

Patricia Constance Leipold,
Harald Stephan Leipold, fdba
Air Cooled Connection Racing
& Repair, 5272 Dodd St., Mira
Lorna; debts: $108,202, assets:
$139,125; Chapter 7.
John Edward Line, fdba
Construction Inspection
Services, 1220 East Washington
St. #24, Colton; debts: $72,000,
assets: $12,945; Chapter 7.
Guillermo Beltan Lopez, aka
Willie Lopez, dba Lopez Tires,
5432 San Jose St., Montclair;
debts: $43,000, assets: $1,975;
Chapter 7.
Lucca D.M., Inc. a California
Corporation, fdba Sizzler
Family Restaurant, 1023 East
Florida Ave., Hemet; debts:
$312,866; assets: $5,550;
Chapter 7.
Voral Lloyd Manson Jr.,
Christina M. Manson, aka
Crystie Manson, Christie Potts,
Christina Potts, fdba Christina
Manson, Manson Services,
13454 Grant St., Yuciapa; debts:
$40,076, assets: $6;815; Chap. 7.
Ignacio Paul Martinez, Denise
Ann Martinez, fdba Sunset
Garage Doors, 16391 Fir St.,
Hesperia; debts: $186,700,
assets: $133,570; Chapter 7.
Samuel Martinez, aka Samuel
Martinez Jr., fdba Sam's Tire
Shop, 16840 Sholic Road,
Victorville; debts: $64,100,
assets: $2,120; Chapter 7.
Bryan M. McCann, Laura P.
McCann, fka Laura P.
Hernandez, faw Auto Tech, a
partnership (dissolved), 69443
Cypress Road, Cathedral City;
debts: $155,820, assets:
$132,355; Chapter 7.
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A-1 Mini Storage, 26745 Round
Up Way, Apple Valley, CA
92307, Virginia Jones
Ambit Technical, 9718 Flying
Mane Ln., Alta Lorna, CA
91737, Clifford Bennett
Apple Valley Baptist Church,
22434 Nisqually Rd.,
Apple Valley, CA 92308,
James D. Smith
Anza Acres Realty, 58050 Hwy
371, Anza, CA 92539,
Anita Mae Kleinman
B&B Painting Co., 20560
Sholic Rd., Apple Valley, CA
92308, William E. Webb
Barstow/Len wood
Transmission, 24879 W. Main
St., Barstow, CA 92311,
Fredrica Ward
Beaumont Ultramar, 501
Highland Springs, CA 92220,
Parwaiz Broker
Bouncing Off The Walls, 39967
Brookside Ave., Beaumont, CA
92223, Sherry Maloney
Chad's Place, 40750 Village
Dr., Big Bear Lake, CA 92315,
Lauren Blake
Consuelo's Home Style
Mexican, 1046 E. Ramsey,
Banning, CA 92220,
Frank Aguilear
Cowboy Dan's Ski, 40641
Lakeview Dr., Big Bear Lake,
CA 92315, Daniel H Buren
Creative Memories, 10760 54th
St., Mira Lorna, CA 91752,
Nancy Seaton
Desert Etching, 73527 29 Palms
Hwy, 29 Palms, CA 92277,
Karina K. Cole
Dick Dykstra Dairies, 10129
Schaefer Ave., Ontario, CA
01761, Dick Dykstra
Dunbar & Associates, PO Box
2829, Corona, CA 91718, Kerry
Neil Dunbar
Earthwares, 42570 Thornton
Ave., Hemet, CA 92544, Janet
Ruth Hale
Easy Money Ca Inc., 71757 29
Palms Hwy, 29 Palms, CA
92277 David Greenberg
El Tepeyac Restaurant, 385 E.
Mill St., San Bernardino, CA
92408, Olga Davila
Eric's Full Landscape Svc.,
6839 Cottonwood Ave.,
Hesperia, CA 92345,
Eric T. Lemoine
Fabrications Unlimited, 355 N.
Sherman, Corona, CA 91720,
Joe Me Clure
Fashions by Claudia, 22528

(.11

:

Ridgewater Way, Moreno Valley,
CA 92557,
Claudia Howard-Walker
Flamin 28 1005 W. 5th St.,
Corona, CA 91720,
Charles Jenkins
Frink Family Trust, 255 N. "D"
St., #208, San Bernardino, CA
92401, P. Frink
Gary Burton Machine Co.,
16236 Cimarron Rd., Lake
Elisnore, CA 92530,
Gary Burton
Gimme Golf Systems, 323 S.
Sierra Way, San Bernardino, CA
92412, Richard Van Hensbergen
Good News, 671 W. Cypress,
Redlands, CA 92373,
Jerome Fairchild
Green Gate Specialty Gardens,
11640 Mt. Whitney Ct., Alta
Lorna, CA 91701,
Anna Mario Allissi
Hi Desert Tire, 73551 29 Palms
Hwy, 29 Palms, CA 92277,
Jeanne Gawdens
HAN International Invesco,
920 S. Jacobs St., Colton, CA
92324, Ki Han
Inland Tool Exchange, 12201
Orchid Lane #B, Moreno Valley,
CA 92557, Darin Bryant
Interior Design by Shahper,
5368 Jasper Lane, Riverside, CA
92506, Shahper Khalid
International Surgical
Technology, 6294 Anabel St.,
Riverside, CA 92509,
Breck Nielson
Iron Eagle Steel Fabricators,
3082 Panaroma #C, Riverside,
CA 92506, Barbara L. Mitchem
Ivan's Cafe, 69411 Ramon Rd.,
Cathedral City, CA 92234,
Ivan Tochev
J C First Rentals, 2636 Border,
Corona, CA 91720,
Jaime Melugin
jamaica Trading Co., 2741
Upton Ct., Riverside, CA 92509,
Thomas Robert
Jim Johnson Plumbing Rooter,
39698 Del Val, Murrieta, CA
92562, James Johnson
Jo Jenn Enterprise, 1692
Morning Terrace Dr.,
Chino Hills, CA 91709,
Alexander Byron
Kathy Tesch Enterprises,
29817 Sloop Dr., Canyon Lake,
CA 92587, Kathy Tesch
Lakeshore Village Cellular,
23579 Sunnymead Ranch Pkwy,
Moreno Valley, CA 92557,
Benjamin Lee

Let's Read, 2101 Saddleback
Dr., Corona, CA 91719,
Diane F. Backer
Lindy's Vending, 4043 Rosebay
Dr., Chino Hills, CA 91709,
Linda Schroeder
M&M Co., 10515 Rancho Rd,
Adelanto, CA 92301,
Ken McGilp
Main St. Farmers Market, 765
N. Main St., Corona, CA 91720,
Mary Cabral
Memory Makers. 3676
Driftwood, Chino Hills, CA
91709, Jennifer Drozd
Moreno Valley Progress, 11875
Pegan Pass Rd. #517, Moreno
Valley, CA 92557, Eric Dorati
Murrieta Print, 24437
Ridgewood Rd., Murrieta, CA
92562, Debora] A. Mercer
National Auto Glass &
Upholstery, 611 S. Palm
Canyon, Palm Springs, CA
92264, Roberto Celaya
Nationwide Carpet Care Inc.,
670 E. Parkridge Ave., Corona,
CA 91719, Ragheb El Zein
New Wood Concepts, 5825
Orway St., Riverside, CA 925041195, Rick Carlsen
Nurseland Medical, 9410
Magnolia Ave., Riverside, CA
92503, Shamaila A. Khan
0 Lenick Systems, 3550
Summertree Ln, Corona, CA
91719, Dennis O'Lenick
Olga/Warner's, 5520-A
Philadelphia St., Chino, CA
91710, Wallis Brooks
Ops Mktg, 1846 Majestic Dr.,
Corona, CA,91720, Greg Schulz
P & E Impressions, 541 N.
Main St. #104-333, Norco, CA
91760, Patrick Ready
Pasta & Grill, 1380 W. 6th St.
#100, Corona, CA 91720,
Ren Hu
Quality Performance Marine
Inc., 371 Elizabeth Lane #102,
Corona, CA 91720
RLM Insurance & Financial
Service, 1076 Santo Antonio Dr.
#H, Colton, CA 92324,
Ronald Riechel
Rimrock Residential Care
Home, 20115 Rimrock RD East,
Apple Valley, CA 92307,
Anna Sheriff
Rebar Steel Services, 575 Birch
Ct. #A, Colton, CA 92324,
Melvin Folstrom
Roam's Sewer & Drain Clean
Co., 22063 Ottawa Rd. #1,
Apple Valley, CA 92307,

Ronald L. Watts
Round Table Pizza, 813 N.
Main St., Corona, CA 91720,
Richard A. Pursgrove
Sam & Associates, 6319
Mariposa, 29 Palms CA, 92277,
Arthur Twitty
Sandcastle Property
Maintenance, 11717 San
Timoteo Canyon Rd.,
Redlands, CA 92373,
Christopher Guzzetta
Shirley's Craft, 1032 N. Lilac
#9, Rialto, CA 92376,
Sh1rley Stephens
Shomex International, 1107 W.
Galway St., Ralito, CA 92377,
Omar Jamil
Sk Furniture, 27230 Madison
Ave. #C, Temecula, CA 92590,
Kim H. Do
Sowest Hair & Facial Design,
15171 Seventh St.,
Victorville, CA 92392,
Evelyn E. McCracken
29 Convienience Store, 3668
Adobe Rd., 29 Palms, CA
92277, Col Ab Riffat Aziz
TIG Liquidators, 3424 Royal
Ridge Rd., Chino Hills, CA
91709, Joel Greene
The Buyers Advantage, 3770
Opal St., Riverside, CA 92509,
Dennis Harwerth
The Classy Car, 18856 Van
Buren, Riverside, CA 92504,
Ronrico Washington
The Executive Housekeeper,
2258 W. 3rd St., San Bernardino,
CA 92410, Richard Rucinski
Thomas Jewelry, 6133
Magnolia Ave., Riverside, CA
92506, Thomas Tran
Unique Merchandise lnt'l,
56925 Yucca Trail #1515, Yucca
Valley, CA 92284,
Kathleen Collins
Ur Family Dept. Store, 4577 La
Sierra Ave., Riverside, CA
92505, Shiao Wong
Vi Con, 1222 Magnolia Ave.
#195-124, Corona, CA 91719,
Penny Stockwell
Whale Trucking, 1620 S. Carlos
Ave., Ontario, CA 91761,
Walter Booker
Wild Matisse, 38001 Potato
Canyon Rd., Yucaipa, CA 92399,
Liz Kramer
Wolf Dreams, 7438 Joshua
View, Yucca Valley, CA 92284,
Glen Wayne Hann
Xtra Mile Mktg, 22510 Cascade
Dr., Canyon Lake, CA 92587,
Michael Lach
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Proposed Home Depot to Bring New Jobs
and Revenues to Riverside
Riverside Will Recapture
More Than $28.5 Million
in Sales Currently
Leaving the City
The Home Depot, the nation's
largest home improvement retailer, is
proposing to build a new Home Depot
store
in
the
Casa
Blanca
Redevelopment Area. The store will
provide more than 200 jobs, generate an
estimated $320,000 in annual sales tax
revenues and create a new, viable entryway into the Casa Blanca community.
'"The city is currently losing more
than $28.5 million in ~ales now spent
by Riverside-area res1dents at Home
Depots in surrounding areas," said Jan
Davison, senior project manager for
the city's Redevelopment Agency. The
agency looks forward to bringing those
sales dollars back into our city, and not
at the expense of existing retailers.
"In addition to the sales tax increment revenue, 20 percent will be used
to support affordable housing projects
in the community," said Davison.
The Home Depot will be built on
11.82 acres on the southeast corner of
Indiana Avenue and Madison Street.
The store will be approximately
102,000 square feet with an attached
29,000 square foot garden center. The
Home Depot is working with the
Redevelopment Agency to build the
store on the site currently owned by
10 individuals.
''A survey of Casa Blanca residents conducted in July by the
Redevelopment Agency indicated that
74 percent of the people responding
favored the development of the project," said John Garcia, chairman of the
Casa Blanca Project Area Committee.
"The support exists for this project, and
I think it provides an incredible opportunity to bring new jobs and revenues
in to CasaBlanca. If The Home Depot
comes in, other national retailers will
probably follow."
"The new store will be staffed by
200-plus employees, of which at least
150 jobs will be permanent jobs provided to local residents," said Jeff
Nichols, project manager with The
Home Depot. "Home Depot and its
employees believe in giving something back to the community, and we
Joolc forward to being a good neighbor to
Riverside residents."
The Home Depot has a philanthropic budget of $8 million for 1995,
which is directed back to the local
communities that The Home Depot
serves. The company's charitable giving focuses on providing affordable
housing and assisting "at-risk" youth.
Founded in I 987, in Atlanta, Georgia,
The Home Depot currently operates
365 warehouse-style home centers
throughout the United States and Canada.

"The Home Depot IS making a
strategic business decision to open a
store m Casa Blanca and provide convenient home improvement shoppmg
for Riverside residents," said Nichols.
"In the short term, sales will decline at
Home Depot stores in surrounding

that this is a great place to do busmess,"
said Dav1son. "The agency is pursuing
ways for the city to remam viable and
competitive, and it should pursue
opportun111es such as this that provide
multiple economic and community

areas with the entrance of this new
store into the market."
"The city of Riverside should welcome The Home Depot into the community. If we encourage them to come
into our c1ty, we will send a positive
message to all major, national retailers

benefits."~

iNLAND EMPIRE

In Cooperation With The

bus1ness 1ourna

Presents

THE SECOND ANNUAL
SYMPOSIUM ON OUR CHANGING WORLD

OF
HUMAN RESOURCES MANAGEMENT
KEYNOTE FEATURES:
Employment L1tJgat10n From Both Plamtiffs & Defense Pomts of V1ew
L1ve Act1on Edutainment Troupes Luncheon Theater
Workplace V10lence- Panel DiscusSIOn

SEVEN BREAKOlJT SESSIONS

•
•
•

•

Leaves in the 90's
Human Resources & The Internet
Win Win Negotiations
Outsourcing Getting More For Less

•
•
•

The Future ofl.memployment
Insurance
Healthcare & W C Tie-In
The An of Smart Hinng In The 90's

THE E\'IPLOYERS GROUP SENIOR CONSUL TA'IT PANEL

•
•
•
•

•

Emplo' cc :>;oucc ReqUirements
Labor Rc!at1ons
Wage and Salary Trends
COBRA Updates
Lcg1slauvc Update

Barbara Lee Crouch
James Whttmcr
Juan Garc1a

:Vt all Bartos10l-.
Eluabcth Wmfrcc Lydon

PLEASE RESERVE THIS DATE
Wednesday, February 7, 1996
Ontario Airport Hilton, 7:30AM to 4:30 PM
For More Information Contact The Employers Group at (909) 784-9430
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Desktop Marketing
by Ron BurgeS>

Although personal computers
are
qu1ckly
hecommg
more
advanced, many personal computer
owners don't reahze the power that
1s at the1r fingertips. Today, personal
computers can perform a wide range
of marketing activities. Many people
aren't aware that the mail merge
function on their word processor 1s a
marketing functiOn. Mail merge
enables a single person to commumcate w1th thousands of contacts - a
thousand more than was possible
only a dozen years ago.
Take a moment to gaze back
over the development of software
catt!gones An interestmg pattern
appears. We first used personal computers for accounting and spreadsheets or simple computation such as
adding, subtracting and totalmg numbers. The purpose wa~ obv1ous and
bus1nesses could easily automate
routine functions hke mv01cmg.
L1ter, word processing revolutionized businesses. People quickly
caught on to the productivity of not
having to retype each and every
form letter. Soon, businesses began
integratmg graph1cs mto their documents which opened the doors for
desktop publishing. Although the
database concept has been with us
for many years, the powerful, easyto-use versions have only been with
us a couple of years.
Currently,
commumcation
technology is merging with computers to change the effectiveness
and speed of communication.
Upgraded desktop power has
brought geographic mapping technology to the PC in the last few
years. An example is GIS
(Geographic Information Systems),
a technology that allows for the
spat1al display and study of information. GIS can bring numbers in a
database to hfe much the same way
charts can illustrate numbers and
trends on a spread sheet.
The recent and nearly seamless
integration of Windows and
Macintosh applications ha~ opened
a completely new opportunity to
change the fundamental way we
market our products and services. It
is the simple desktop computer that
will be responsible for the greatest
and fastest change in Techno-marketing, and it can be achieved by even
the smallest busines.-;es. This new
technology will give small businesses
the same technology that only the
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large busmesses had in pa~t decades.
It is thought that the next maJOr
use of desktop computers will be
for Integrated Desktop Marketmg
Systems (IDMS). This makes
much sense as marketing includes
a broad base of disciplines
research, planmng, public relations, selling, advertising and
channel distribution. These wideranging speciallies can now work
together to create mtegrated systems
capable of revolutionizing marketing
and bringing customers and businesses closer together.
IDMS is centered around the

datahase to gather and store information regardmg a bus1ness'
prospects and customers. This
information IS automatically upd:.ted with every transaction or communication and can generate anything from a customer's profitability to customer surveys.
Communication will occur as a
result of the mformation that is
gathered. Just like traditional commumcatlon, it should be pertment,
personal, and based on a niche market (i.e., focused on teenagers,
seniors or other lifestyle interests).
Regardless, communication will be

much more efficient as the ability
to write letters, send brochures or
respond to customer service complaints becomes semi-automatic.

Automated Communication
Even though mail merge has
expanded the ability to write and
send letters, its power is just emerging as lists can now be filtered
based on buymg patterns, demographics or psychographies. Today,
word processors have the ability to
produce professional newsletters,
Continued on Page 60

r-----Smart SolUtions

«S•In wants to get 15
s··rF Jnplays tc L A

Doesn t want to pay
overr ght pnces

Goes to
Post Office.

Finds out Pnonty Ma11rr.~
is a very smart solullon

Package gets
noticed

:l'l~

Person sells
screenplay

Doesn·t want to
worry e1ther

Doesn ., cost
much

Starts wearmg des1gner SUits
and putting ge! , '11s hair

For more 1nformat1on on Pnonty Ma11 and other Smart Solut1ons,
cal l t-800-THE-USPS, ext 1205
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~
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At Deadline
Continued from Page 3
Elected to the Superior Count of
San Bernardino County in 1992,
Wilde is a candidate for the 42nd
Congressional District, which is
currently represented by incumbent
Democrat George Brown. The district includes the Cllles of
Bloomington, Colton, Fontana,
Grand Terrace, a portion of Ontario,
Rancho Cucamonga, Rialto, and
San Bernardino.

State Treasurer to Host
Financial Summit
California State Treasurer Matt
Fong will host a one-day financial
summit Jan. 23 at the Sheraton
Grande Hotel in Los Angeles. The
summit will provide a forum for 250
pension fund managers, chief executives and investment leaders to discuss ways to facilitate California's
role as America's financial center
for the Pacific Rim.
"As one of the fastest-growing
economies in the world, California
is well-positioned to serve this
region as the financial gateway,"
Fong said. "In fact, the state is
already serving as the financial center for countries in Asia Pacific
through substantial investments."
Former Secretary of State
George Schultz will deliver the
keynote address and will be joined
by seven prominent international
business leaders. Fong hopes to promote increased investment into
California portfolios that will result
in improved job growth.

Higher Education to
Share SSS Million
From Bond Sales
The California Educational
Facilities Authority raised $55.2
million last month in aggregate revenue bond sales that will fund college campus improvements and new
construction.
"One of the best investments we
can make is to improve California's
institutions of higher learning.
These schools will educate and
develop a 'smart' workforce which
will help lead California into the
next century," said CEFA Chairman
and State Treasurer Matt Fong.
Beneficiaries of the $42.7 million
1995 Series A issue will be in the fonn

of loans to: Pepperdine University,
$20.7 millioo; the University of San
Diego, $10.9 million; Santa <lara
Uaiveality, $5 miUioa; Mills College,
$3.8 million; and Claremont
~ CoUege. $2.3 million.

Loaned proceeds from the
1995 Series B bonds will include
$9.3 million to Dominican
College of San Rafael and $3.2
million to California Coillege of
Arts and Crafts.

Electric Companies to
Give Up Monopolies
Following a ruling by the
California
Public
Utilities
Commission, the state's three electric power companies will surrender
their market monopolies in two
years. In exchange, they seek complete repayment of their investments
in nuclear power generating plants
and technology by the year 2005.
The state rate-making commission voted to open the electric utilities market to private enterprise
through a power exchange agency.
It would allow large customers to
negotiate electric power supply contracts on their ow n and the innovation is expected to draw national
attention.
Subject to state legislative enactment, the new agency is expected to
provide greater consumer choice in
the selection of suppliers for electric
power and is intended to reduce the
cost of electricity.
According to the consumer
advocacy group Toward Utlility
Rate Normalization, the current
suppliers - Pacific Gas & Electric
Co., Southern California Edison and
San Diego Gas & Electric Co. maintain rates that rank well above
the national average.~

Superfund
Continued from Page 5
The EPA is attempting to
address Superfund's impact on
brownfields through its Brownfields
Action Agenda that will implement
administrative and policy reforms
over the next several years.
Unfortunately, the agency is resisting Congressional attempts to comprehensively overhaul the program's
core liability principles so responsible for Superfund's inordinate costs
and failures over the years. Instead
of looking for ways to permanently
defuse its liability minefield, the
EPA wants to keep the mines in
place but offer advice on how best to
navigate through them. The pitch
may be something like this: All
your redevelopment problems
solved through a bureaucrat-guided
tour. Any takers?
Any serious discussion of promoting the redevelopment of the
nation's brownfields has to begin

with the source of the problem--the
onerous federal Superfund law.
Brownfield sites exact an economic
and social toll on cities all across
America. And until Superfund's liability and cleanup standards are fundamentally reformed, neither states
and the EPA, nor developers and
lenders, will have the authority and
freedom they need under law to
adopt flexible and creative solutions
to these problems.

Mr. Harrold is a regulatory
policy analyst for Citizens for a
Sound Economy. a grassroots
organization founded in 1984 to
defend and promote America's free
enterprise system.

Corner
Cominued from Page 59
purchases, or special interests can be
referenced to personalize communications. Mo re powerful software
allows
'database publishing·
which can actually build professional catalogs and newsletters
with variable data.
Variable data use database
information to customize a publication for small customer needs or
niches. Variable data can include
text, c harts, graphics, photos, video,
and animation. For example, a simple newsletter from a hobby shop
could include a general article for
everyone, and specialized articles
for specific interests. The model
plane hobbyist can read an article on
new radio-controlled technology as
well as specials on new plane
engines. The game player gets an
article on Dungeons and Dragons
and Castles strategy with prices on
new game pieces. Each customer
has no interest in the other hobby.
The demographics and psychographics of each hobby group do not
intersect, yet the hobby shop must
have this volume of several types of
hobbyists to make a profit. The flexibility of this concept is endless and
is only restricted by the imagination
and marketing skills of the shop
owner. The problem should no
longer be money or information.
Routine communication can be
set up to print or be transmitted
automatically at predetermined
times. These are now most common
for confirmation to orders and thank
you cards, etc. Some innovative
companies are beginning to use
variable data in the selling process.
The selling cycle requires different
communication from phase to
phase. Long-term sales can be facil-

itated hy placing prospects on commumcahon tracks that supplement a
salesperson's efforts to close the
sale. Dm:ct matling pieces can be
automated to follow up on cvcrythmg from scheduled appointments
to calculated 011 changes. All qualified customers can be included in a
list to automatically print a coupon
or flier at mght and be ready to drop
in the mail the following day. This
approach builds the customer service relationship w1th the customer
and extends the abilities of the marketing department dramatically.

Ron Burgess ts a markettng and
merchandising consultant specializing in imegrated marketing planning am/ marketing system.\. He is
founder of STRATUS, a fu/1-.\ernce
marketing and graphiCs agency. As
a consullllnt for 01·er 12 years, .'vfl:
Burgess has dn·eloped 1111merou.1
alllomated markellng sy.1tems. lie
can he comacted at STRATUS,
(909) 335-Blll.t;.

Planner
Continued from Page 40
take several days, or that are significant annual events that always occur
on a specific weekend. It's a good
way to avoid being double-booked.
You can also have sections for
your goals, special reference materials you use constantly, people you
work with regularly, projects you're
working on, community activities
that are important to you. And be
sure you have at least one page
somewhere that tells someone how
to return your planner to you if you
"misplace" it. I only did that once!
When you pick the binder, think
about what else you're already carrying. I have a zippered binder. It
holds my keys, my driver's license
and credit cards, my cash, my calendar, and a picture of my boat. I
stopped carrying a purse! If you
need to carry a purse or a briefcase,
get a smaller binder. Get what
works for you! Don't just buy the
system because "that's the way it
comes." You can always build your
own. Trust me. I'm doing it.

Ann Kinner offers consulting
services and seminars on the subjects of time management and setting goals, and how to adapt planning tools to their unique combination of temperament, goals, and
daily activities. She can be reached
at (714) 827-2300.~
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Calendar of Events
Health Care Fraud
Is Topic at Luncheon
The Inland Emptre Association
of Health Care Underwriters will feature speaker Philip Siepert at its Jan.
11 noon luncheon meeting. Siepert
is a senior claims investigator for
Blue Shield and will deliver a talk
entitled "Health Care Fraud" at the
Marriott Hotel Ontario Airport, 2200
E. Holt Blvd., Ontario. Reservations
made by Jan. 8 will cost $20 for
members and $25 for non-members.
Tickets will be available at the
door for $25 beginmng at 11:30 a.m.
Vegetarian plates are available upon
request. For reservations, contact
Executive Director Donna Talbert at
(909) 621-4695.

Health Care Underwriters
Host Banquet, Symposium
A b<tnquet kicking off the Inland
Empire Association of Health
Underwriters' fifth annual Health
Symposium will be hosted Feb. 7.
The banquet will begin at 6:30p.m. at
Red Lion Inn, 222 N. Vineyard Ave.,
Ontario, and include a preview of
health-related exhibits until 10 p.m.
Reservations for the $25 per person
banquet may be made until Jan. 15.
The
association's
all-day
"Building For Excellence" symposium will be held Feb. 8. Scheduled
speakers are: Bill Wetzel, RHU, past
president of the association, and Keith
Forest, chief economist with UNUM.
Symposium attendees may qualify for
four continuing education creclits.
Sponsors include Blue Shield,
CIMS, FHP, Foundation Health,
Health Net, Inter Valley Helath Plan
and Kaiser Permanente. Cost to
attend the the 8 a.m to 4:30 p.m.
event is $55 per person if registered
by Jan. 15, or $65 thereafter.
Reservations for the banquet and the
symposium may be made by contacting IEAHU Executive Director
Donna Talbert at (909) 621-4695.

Gospel Choir to Celebrate
King Birthday
The All-City Gospel Choir is
slated to celebrate the birthday of
the Rev. Dr. Martin Luther King
with a free concert Saturday, Jan.
13, from 7 to 9 p.m. The choral
concert, adclitional musical presentations and commemorative speeches will be hosted at Ecclesia
Christian Fellowship Church, 1314
Date St., San Bernardino.
The gospel choir is "comprised
of the best church choir members
from throughout San Bernardino
and the surrounding areas," said
Carla Jackso n of the organi zing
committee. The choir will perform

under the direction of Ira and Carla
Jackson of the host church; Clarence
Withams, Jr. of Loveland; Donny
Roberts of Temple Missionary
Bapllst Church; and Kenneth Wells
of Rivers1de Music Chorale.
Jackson may be contacted at
(909) 881-5551 for informallon.

African American Chamber
To Honor Entrepreneurs
The Inland Emp1re African
American Chamber of Commerce is
calling for nominees to honor at its
entrepreneur of the year awards banquet. Candidates must be 20· to 50years-old, operate a business within
the Inland Empire, and demonstrate
commitment to the advancement of
the African American community.
Nominations by oneself or others are due Jan. 26 and must include a

Caro-Kieen Service, 2856 J 4th
Street, Riverside.

one-page, typed and double-spaced
essay on the achievements of the canclidate. Address entries to the chamber
at P.O. Box56237, Riverside, CA, 92517.
For mforrnallOn, contact the Inland
Emp1re Afrie<m American Chamber of
Commerce at (909) 369-7190.
The entrepreneur awards banquet IS scheduled Saturday, Feb. 3 at
6:30 p.m. m the UC R1vers1de
Extension
Budding,
1200
University Ave , R1verside. Tickets
are $30 per person or $55 per couple, and include a copy of the late
African
American
billionaire
Reginald Lewis' autobiography
Featured speaker is Lewis' widow,
Lmda Lewis, who will be available
to s1gn cop1es of the book.
Tickets may be obtained at
Phemx Information Center, 379 N.
'"E" Street, San Bernardino, or at

Gray Whale Cruises
Continue Until March
Whale watching cruises are
available until early April to view the
annual gray whale migration as the
marine mammals swim from Arctic
waters to the coa~t of Baja California
to give birth to and nurture their
young. The Catalina Cruise boal~
offer panoramic viewing, lounges and
snack facilities, as well as speakers
from the Cabrillo Marine Aquarium.
Cruises depart Catalina Landing
in Long Beach every weekend and
holiday from Jan. 6 through April 7.
For weekday schedules, group
discounts and departure information, contact Catatllna Cruises at
(XOO) 228-2546.t.
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BUYi..DON'T LEASE...JUST PAY FOR THE COPIES...IT'S EASIER...IT'SMORE ECONOMICAL!
-First
Interstate Bank
released a report that predicts
a bright future for the Inland
Emp1re economy. In fact, the report
mdicates that the region's economiC
resurgence w1ll lead California on
the road to recovery.
The report revealed that the
Inland Empne gamed more than
23,000 jobs during 1995, according
to Adrian Sanchez, vice pres1dent
and reg1onal econom1st for First
Interstate. Sanchez said jobs will
continue to grow at three to four
percent annually. Personal income
will rise at about eight percent,
while mflation wtll be in the two to
three percent range.
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-The Broadway store at
Montclair Plaza will be converted to a Macy's store, tis
parent firm, Federated Department
Stores Inc., announced The converSIOn is scheduled for completiOn by
mid-1996. The Broadway at
Montclair Plaza has been a mainstay
smce 1965 and is one of 40 such
stores nationwide that will be converted to Macy's.

10

-Final unemployment
figures for November
revealed California's
jobless rate led the nation, rising a
full point from the previous month
to 8.8 percent. The national jobless
rate for November stood at 5.6 percent with rates for Florida and
Pennsylvania at 6.3 percent. Some
experts said the high figure might be
due in part to the temporary shutdown of government offices following the federal budget impasse.

ACTIUSERS

PLUS

CJ
:l
0
SYSTEM REQUIREMENTS

-Art Gonzales, 47,
Ontario's Utilities Divtsion
supervisor, pleaded not
guilty to charges that he and another city worker embezzled more than
$100,000 in public funds. Bail was
reduced from $250,000 to $100,000
for the 21-year city employee. At
press time, Ontario police were still
searching for Rudy Alcala, 52,
Utilities Division superintendent,
who is also wanted on suspicion of
embezzling public funds. Alcala has
been with the city for 20 years.
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MORE INFO

FOR FASTEST SERVICE CALL 909-391-1015 or
FAX THE COUPON BELOW TO 909-391 3160

-----------Business Journal
8560 V eyard Ave Su te 306
Rancho Cucamonga CA 917JO. 4352
I=ax

909 391 '3160

------909 484 97
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-Inland Emptre housing prices dropped
seven percent in the
past year and topped the ltst for
housing resale price declines in the
nation. ·According to a report

released by TRW RED! Property
Data, a real estate information service in Anaheim, houses m the
Riverside/San Bernardino survey
area dechned 22 percent smce 1990,
with the worst performance suspected to be in outlying desert areas.
Seven metro areas in California were
among the bottom 10 performers
nationwide according to the study.

EQUIPMENT, SERVICE,
AND SUPPLIES ARE
ALLINCLUDED.

~
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- The city of Chmo
Hills rece1ved an order
from the California
Department of Public Health to
cease 1ssumg construction permits.
The state agency warned that co"ntmued development could place
such a demand on c1ty water supplies that migation might need to
be halted and water rationing
Implemented.

19

-The Federal Reserve
Board reduced its prime
lendtng rate by onequarter point to 5.50 percent. The
move followed by one day the worst
plunge in securities prices on the
New York Stock Exchange in four
years. The Fed's move was hailed as
a victory for consumers m the face
of the contmumg federal budget
standoff between Congress and the
President.
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ABM also has:
-There were mtxed
Christmas season sales
signals offered by local
retail merchants. Initial interviews
suggested sales varied as mcreasPS
from last year of 30 to 40 percent, or
as decreases of about 20 percent. A
spokeswoman for the National
Retail Federation in Washmgton,
D.C., said the national trend indicates
sales were down from last season.
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•Copiers at Wholesale Prices/
Sales &Leasing
• Re-Manufactured Copiers
•Copier Rental Programs
• Low Cost Service &Supply Programs
• Discount Copier and Fax Supplies
• Plain Paper Fax Machines

-Offic1als
of
the
Housing Authority of
Upland said two planned
projects for senior citizens would
remain unaffected by federal budget
cut~. As quoted by a daily newspaper,
Executive Director Sam Szabo said
action in congress may slash 22 percent from the agency's budget.
The Department of Housing
and Urban Development approved
a $3 million loan for the agency in
October, and additional funding
for Upland housing and homeless
projects is expected to come from
local redevelopment funds, federal tax cred its and s tate bond
issues.6

Before you buy or lease another
copier Call ABM, "The Can't be
Copied Copier Company."
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ASK YOUR DOCTOR
A

WEEKLY MEDICAL TALK SHO\V

Our ph~·sicians arc here to discuss your concerns about an~·
medical topic, answer your questions, and help you find solutions.
So, tunc ~·our radio to lJS0,\~1, and ",\sk Your Doctor".

Wednesdays from 12:00-1:00 p.m.
Presented by LO,\L\ LI.\'D,\ U.\'1\'ERS/Tl' MED/C.-\L CE.\'TER
and AETNA SENIOR CHOICE.

1-800-4 1350 AM
(1-800-413-5026)
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Senior
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